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Th e Spirit Burns Fund held at the Parasol Tahoe 
Community Foundation enables Truckee residents to delight in:

Get on the list connecting Truckee 
residents with Classical Tahoe

FIND OUT FIRST

Classical Tahoe Festival & Music Institute
– JULY 24 – AUG. 18, 2021  –

Spectacular Concerts arts
Family Concert & Music Makers Faire

Inspired Events
p i c n i c s

cocktails
Brubeck Bothers Quartet in Truckee.

and so much more.
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TDMA IS A 

NON-PROFIT 
ORGANIZATION

FOLLOW
US ON

T R U C K E E  D O W N T O W N  M E R C H A N T S  A S S O C I A T I O N

W H A T ’ S  U P  D O W N T O W N
LOCAL BUSINESSES, LOCAL OWNERS, LOCAL LIFE

ONCE A MONTH!  •  5–8:30PM
HISTORIC DOWNTOWN TRUCKEE

LIVE MUSIC  •  FOOD COURT  •  BEER GARDEN  •  KIDS ACTIVITIES

t r u c k e e t h u r s d a y s . c o m

h i s t o r i c t r u c ke e .c o m
TICKETS ON SALE JUNE 15th!
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THE

DATES!

JULY 15th

AUGUST 12th

SEPTEMBER 9th
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COMPILED BY BECCA LOUX/MOONSHINE INK

DO TELL !
To what extent do you feel Tahoe/Truckee’s employers are 
responsible for helping with or providing affordable housing 
for their employees?
Capitalism doesn’t decree that housing for employees be part of an employer’s 
job description. Yet in Tahoe/Truckee, the housing crisis and its ensuing lack 
of employees in many sectors has led to conversations about innovative and 
cooperative ways to approach this dilemma. We posed this open-ended question 
to our communities; here are some of their ideas.

KENZ BATHURST, Tahoe City
Many hat-wearer (multiple jobs in different 
fi elds)

The large companies who bring in foreign workers and 
large amounts of seasonal workers should [help their 
employees with housing], if not just for those workers then 
also some opportunities for others within the company.

JOSH LEVINGER, Truckee
Founder, OpenSourceActivism.tech 

They aren’t responsible for providing it, but they should be 
advocating for it! 

JAKE MANN, Truckee
Truckee transplant

Little to none. Most small businesses are barely staying 
afl oat. 

BRYCE WORLEY, Truckee 
High school teacher 

I don’t know about providing housing, but it would be nice 
if pay was commensurate to local cost of living.

MACLANE BRADY, Salinas
Lawyer

Those with more than 100 employees. 

Simple.
Good.
Food. 

530.582.5655 
stellatruckee.com

A friendly neighborhood restaurant located 
inside the Cedar House Sport Hotel.

Scan code to 

get your mouth 

watering!

Personal Growth - Spirituality - Health & Wellness Resources

10157 Donner Pass Road, Truckee, CA  96161
530-550-8981  |  www.goodnesssake.org

LIBRARY AND BOOKSTORE

 Open Tuesday-Saturday 12-5pm

Gifts & Cards for All Occasions

Go to our website 
goodnesssake.org 

for calendar of 
events & classes

Visit us on Facebook 

For Goodness Sake
Opening hearts and minds for the sake of goodness
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For this edition focused 
on the economy, I want 
to talk about something 
other than money. It’s 
about true wealth.

The story assignments 
in this special issue were 
crafted to explore all the 
nooks and crannies of the 
local economy, to study 
the whole picture. You 
know what happened? 
Inevitably, but not by 
design, just about every 
story ended up focusing 
on the housing crisis.

I’m pretty sure everyone 
has a story they could 
share on the dire housing 
circumstances out there 
— about a family you 
know that had to leave the 
area, about being asked 
to vacate your rented 
home of two decades so 
it can go to market, about 
losing an employee to 
the housing dearth, and 
about feeling heartache 

regarding the direction of 
our community.

In conversations I’ve had, 
I often hear justifi cations 
for taking advantage of 
the hot housing market. 
“Well, if I were in the 
same position, I might 
just do the same thing.” 
And I’m hearing a related, 
and growing, sentiment 
that “if you can’t afford 
to live here, that’s your
problem.” 

That is hogwash. It’s 
our problem. A real 
community takes care of 
its own. 

Margaret Wheatley, an 
American writer, teacher, 
speaker, and management 
consultant, put out a call 
for communities to take 
charge in her 2017 book, 
Who Do We Choose to Be?
In it she argues that the 
societal issues we face 
cannot be solved on a 
global level — we simply 
don’t have the political 
will on the worldwide 
stage. What we can do 
is focus more locally and 
create “islands of sanity.” 
To get there we need 
people to lead the way. A 
passage from the opening 
of the book states:

This world does not need more 
entrepreneurs. 

This world does not need more 
technology breakthroughs. 

This world needs leaders. 

We need leaders who put 
service over self, who can be 
steadfast through crises and 
failures, who want to stay 
present and make a difference 
to the people, situations, and 
causes they care about.

We have the power to 
create a society in Tahoe/
Truckee that we believe in, 
and indeed there are many 
people tirelessly working 
toward protecting and 
solidifying our community. 
But if we don’t all stand 
up and defi ne what our 
community means, we have 
no chance.

Who do we choose to be? 
What if, when we asked 
ourselves what we would 
do if given the chance to 
cash in on the stratospheric 
housing market, we instead 
said, “I choose to be about 
community.”

That decision, repeated over 
and over again, would lead 
to a community replete with 
wealth that supersedes the 
almighty dollar.  
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THE TIME IS 
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C O N T R I B U T O R S Moonshine Ink’s print edition releases the 
second Thursday of each month. Opinions 
and conclusions expressed are those of 
authors and do not necessarily reflect those of 
Ink staff or advertisers. Become a member at 
moonshineink.com/contribute. For advertising 
info, email sales@moonshineink.com. 
Subscriptions are available for $25/year. Sign 
up online at moonshineink.com/subscribe. 
Printed with soy inks on recycled paper.

Issue Deadline

July 8 – Aug 11 24 June 
Aug 12 – Sept 8 29 July 
Sept 9 – Oct 13 26 Aug

These are the drop-dead deadlines. 
However, if you want your submission 
considered, please send it in early.  
For info, email info@moonshineink.com.

10137 Riverside Dr., Truckee CA 96161 
(530) 587-3607 ph  |  (530) 587-3635 fax

PAT DILLON is fascinated with Tahoe 
history and has lived with his beautiful 
wife and many critters on Lake Tahoe’s 
North Shore for over 40 years. Retired 
after 31 years as a firefighter/paramedic, 
he enjoys writing, hunting, shoveling snow 
(apparently), and hanging out with his 
family as often as they can stand him. See 
his brief history of Tahoe’s economy, p. 28.

NEWSNEWS
12  |  Evolution of Tourism

Tahoe’s next step? Shifting focus from catering to visitors to supporting 
home base. It all stems from a notion dawning on the tourist industry: A 

great place to live and work begets a great place to visit.

18  |  No Housing, No Employees

As the housing market continues to boom, employees are losing their 
homes, leaving businesses in a bind as they struggle to find staff. The 

consequences will be felt by everyone this summer.

F E AT U R E S
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8  |  Membership Update
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announcements
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a challenge
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Once Bitten
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16  |  Escaping the Tourist Trap 
Our tourism industry is an economic 
house of cards; how do we diversify?

22  |  You Asked. They Answered. 
New broadband options and the 
Truckee library lives on

24  |  News Briefs 
A fire ban is in effect; Tahoe’s first on-
water charger; construction updates 
around the Basin; more

28  |  In The Past
Tahoe’s economy, a brief history

30  |  Business Feature
Finding your financial bearings in this 
stratospheric housing market

31  |  Business Briefs
Businesses in and out during the 
pandemic; online farmer’s market open 
seven days a week; Aegis Insurance 
enters alliance with InterWest; more
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4  |  Do Tell
To what extent are employers 
responsible for housing for their 
employees?

6  |  Publisher’s Note
Ask not what the economy can do for 
you

34  |  My Shot   
Don’t blame the visitor for structural 
problems; High Rise Valley? 

35  |  My Shot
Invasive species to Big Blue are an 
ecological priority.

36  |  Readers Reflect 
Love for the Ink; teen obesity; more. 
Plus, welcome to the Industrial 
Evolution.
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GOING UP: A helicopter has been assisting Squaw Valley Alpine Meadows with tree removal 
during construction rollout of a gondola slated to connect the two resorts. Excavation began in 
late May. Photo by Steven Siig/Moonshine Ink

MELISSA SIIG, a former editor and staff 
reporter for Moonshine Ink, is a 20-year 
journalist and a co-owner of the Tahoe 
Art Haus & Cinema and the Tahoe Tap 
Haus. She lives in Alpine Meadows with 
her husband and three children, and cares 
deeply about her community, which is 
why she reports on how the housing crisis 
impacts businesses on p. 18.

JULIANA DEMAREST fell in love with 
journalism as an ‘80s kid “working” at 
her Uncle Tony’s newspaper. He later 
helped her and some friends start their 
own weekly. A career change came when 
she married a farmer and became a mom. 
She moved to Truckee in 2010, joining 
Moonshine in 2018. She loves sharing 
happy-ending stories, like that of Mr. 
Kellan, p. 48.

SAGE SAUERBREY is a former 
Moonshine Ink editor who loves to 
contribute to the award-winning paper in 
between kayaking trips and hammering 
nails into his tiny house. Check out 
his plunge into Tahoe’s economic 
diversification, p. 16.

24
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Over the last couple of 
decades, the relationship 
between Big Tech and jour-
nalism has essentially been 
one of predator and prey. 
Platforms like Facebook and 
Google have bled newsrooms 
dry, vacuuming up the billions 
of dollars of ad revenue that 
used to be the lifeblood of 
hundreds of publications 
across the country. 

While there is certainly nuance to this transformation 
in media — many newsrooms didn’t do themselves any 
favors by being slow to adapt to digital transforma-
tion and newspapers were in a shallow decline before 
Big Tech came along — the overall story holds true. 
Newsrooms have been decimated, journalism has 
suffered, and Big Tech has benefited. 

One of the hardest hit sectors of journalism has been 
local newspapers. While large, national publications 
like the New York Times eventually adapted to a new, 
digital business model and are doing well, at least by 
certain metrics, local news has been hit hard almost 
without exception.

Scale is what matters in the digital world. And small, 
community newspapers, by design, do not have 
scale. What little revenue they had to begin with was 
siphoned off. It didn’t take much to make these barely 
profitable ventures fold. And fold they did.

“More than one-fourth of the country’s newspapers 
have disappeared, leaving residents in thousands of 
communities living in vast news deserts,” said a report 
out of the University of North Carolina at Chapel Hill’s 
Center for Media Law and Policy.

Of the publications that survived, many have become 
“ghost newspapers” — a shell of their former selves 
without the resources or manpower to adequately 
cover their communities.

Meanwhile, companies like Google have grown 
relentlessly, in part on the backs of reporters and 
news organizations. A study by News Media Alliance 

revealed that Google brought in $4.7 billion in adver-
tising revenue on news in 2018 alone.

We have yet to fully grasp the impact of this transfor-
mation in the country’s media environment. But all 
signs point to the disintegration of local news leading 
to wide-ranging negative outcomes throughout U.S. 
communities from coast to coast.

“[Local news outlets] help to shape community views 
around common values and beliefs, creating a sense 
of shared purpose that can be a powerful uniting force 
within a town or county. Without a source for local 
news, community members get most of their news 
from social media, leaving them vulnerable to mis- 
and disinformation and exacerbating political 
polarization,” said the University of North 
Carolina report.

Now, some welcome news. There may be 
a glimmer of hope on the horizon for local 
newsrooms. It’s too early to tell whether or not it will 
materialize, but Google, Facebook and other large 
tech platforms might actually have to compensate 
media organizations for the news they share on their 
platform. The movement started outside of the U.S. 
Australia, in particular, has been a leader in forcing 
these technology companies to compensate media 
organizations for the content they create. Europe has 
followed suit. Legislative and legal efforts to force Big 
Tech to either share ad revenue or compensate media 
organizations are in motion.

“The solution to the social media squeeze is not the 
gradual cultural change we seek from our print readers 
and online users. It’s immediate regulatory push-back 
against the worst instincts of Facebook and Google,” 
wrote the Palm Beach Post in an editorial about efforts 
to assure newsrooms are made whole for the content 
they create.

The Palm Beach Post likened Big Tech to Napster — 
the early file-sharing startup that offered up music for 
free to its users. Except, in that story, the music indus-
try pushed back and stopped what was an existential 
threat to its business model. The news business has not 
been as effective.

Is it too little, too late? Will the U.S. follow the lead 
of Australia, which forced the hand of Google? Will 
enough funding trickle down to small newsrooms to 
revive a vibrant community journalism resurgence in 
the U.S.?

It’s too early to tell. But this glimmer of hope in an 
industry that has seen such desperate lows over the 
past decade-plus, is, by itself, noteworthy.

And our country, which has been ravaged by a steep 
decline in rational thought, civic connection, and media 
literacy, might finally be realizing that local journalism 
is holding together more than just a few journalists’ 
livelihoods. If quality community journalism continues 
to decline, the consequences for our country are 
unknown, but legitimately frightening. Imagine a world 
where the thin ranks of local newsrooms become even 
thinner, replaced by the ravings of Facebook extremists 
and search-ranking conspiracy theorists. 

Making Big Tech pay even a sliver of the billions of dol-
lars in revenue they reap from journalists’ work could 
go a long way toward righting a wrong that is affecting 
almost every community across the country. And it 
would tilt the world back toward balance, after years of 
platforms reaping all the rewards and publishers bear-
ing all the cost of producing the content. And balance 
is perhaps what we need most in these wild times. 

WILL BIG TECH FINALLY PAY SMALL NEWSROOMS?
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“I’m not ok, you’re not ok, and that’s ok!”
530.414.1420 | forgivecoach@gmail.com 
www.radicalwellbeing.com

Even in these times,
We can uncover your best self.

Dinny Evans

In fact, there’s 
no better time. 

- Since 2000 -

530-412-1105
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• Painting/Staining 
• Window Cleaning 
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Call me to find yours.
Live Your Best Life in Tahoe.
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SOCIALIZESOCIALIZE

WELLNESS Published June 7 
By Lindsay Simon

In her latest online-only monthly 
wellness column, family and child 
therapist Lindsay Simon shares 
tips for tackling taboo topics like 
sex, drugs and alcohol, and mental 
health with kids.

Full story at moonshineink.com/wellness-learning/taboo-topics

How to Talk to Your 
Children About 
‘Taboo’ Topics

Published June 8 
By Alex Hoeft

‘Serious Breakdown’ Between 
Truckee/North Tahoe School District 

and Teachers Union
What has historically been a good relationship between Truckee/
North Tahoe teachers and the school district is under strain in 
light of salary increase negotiations.

Full story at moonshineink.com/tahoe-news/
serious-breakdown

Published June 1 
By Sage Sauerbrey

The Paycheck Protection Program 
loan pot dried up weeks ahead 
of its May 31 deadline, leaving 
some struggling businesses feeling 
cheated, and others with surplus 
money in the bank.

Full story at moonshineink.com/ 
tahoe-news/and-its-gone

And It’s Gone

NEWS

Housing Crisis: We Want To Hear From You

The Ink’s investigative team is embarking on a mission to collect anecdotes of Truckee/North Tahoe 
residents who’ve been pushed out due to the housing crunch. 

Did you or someone you know have to leave the area after living here for at least 5 years for housing 
reasons? If you have a story to share, please send a few sentences describing your experience to 
editors@moonshineink.com, and we’ll be in touch.

(Include with your short descriptions of events the names and occupations of those in your family or 
housing group, and the locations in the area you’ve lived.)

Email stories to editors@moonshineink.com
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The realization often comes with 
speechlessness.

Patty Baird, owner of the Cedar 
House Sport Hotel in Truckee, has 
posed a question to fellow business 
owners in the Truckee/North Tahoe 
region: “What do we sell?”

It’s not a rhetorical question, yet those 
Baird asks often don’t have a response. 
So, she ends up providing one: “Our 
product is an experience. We essen-
tially sell a product we don’t own.”

The Tahoe product includes a few things: 
the lake, of course; snowy mountains; 
the smell of pine trees; views of Mother 
Nature from peaks and valleys of 
the Sierra Nevada; and adventure in hun-
dreds of forms … a versatile mountain 
experience. And for a long time, the sale 
of this product was done so by destina-
tion marketing organizations (DMOs), 
businesses, and jurisdictions with a focus 
on the people visiting.

“The traditional DMO model ... was 
heads in beds, heads in beds, heads in 
beds,” said Andy Chapman, president 
and CEO of the Incline Village 
Crystal Bay Visitors Bureau. “Driving 
volume. It was all about the volume 
side of the equation, and volume as it 
related to heads in beds.”

It was about volume and it was about 
catering to the tourists. In 2010, 
42% of Tahoe’s $4.7 billion economy 
touched tourism in some way, accord-
ing to the Tahoe Prosperity Center. 
By 2018, what had become a $5.1 
billion economy was now 62% reliant 
upon tourism. Transient Occupancy 
Tax income, collected from short-
term guests, also shows the dramatic 
increase in tourism. For example, in 
2008, Placer County collected from 
Tahoe $8 million in TOT. In 2012 that 
number jumped to $12 million. In the 
big winters of 2015/16 and 2016/17, it 

skyrocketed to 
$18 million. By 
2018/19, the number 
reached $21 million.

And with the money have come 
its payers’ impacts, like gridlocked 
traffi c, environmental damage, and an 
exhausted local community. In recent 
years, the concept of it all being too 
much, dubbed overtourism, has been 
establishing itself into communities — in 
places like Venice; Barcelona; Sedona, 
Arizona; Big Sur; and Truckee/North 
Tahoe. In 2019, even Visit California, 
traditionally gung-ho about any and all 
tourism, was bringing up the negative 
impacts of tourists in profusion.

And then in 2020, Covid-19 came in. 
Like a wrecking ball.

People gravitated to Tahoe en masse, 
some permanently. The region’s 
appealing great outdoors seemed to be 
at the top of everyone’s to-do list within 
a four-hour radius. Tahoe’s slant toward 
ever-expanding tourism (again, consider 
TOT income) came to a screeching halt 
as residents fumed, political leaders 
pleaded, and dumpsters overfl owed. 
Organizations entrenched in the “heads 
in beds” philosophy were being blamed 
for spreading the coronavirus, degrad-
ing the environment, and elbowing out 
longtime locals.

It was a brutal form of Darwinism, 
Covid’s hands around Tahoe’s neck, 
but the ugliness has yielded positive 
change in how the region is envisioned. 
Tourism bureaus in particular have 
pivoted from driving volume with a 
come-what-may attitude to seeking out 
responsible visitors, paying attention 
to the local communities, and doing so 
hand-in-hand.

The name of the new game is sustain-
able tourism with a collaborative fl air.

“If we don’t take care of what we’re sell-
ing, we’re not going to have anything to 
sell,” Baird told Moonshine Ink. “That’s 
 really the bottom line. Tourism has to 
pivot to this and understand, otherwise 
we’re going to destroy the product that 
we are essentially selling.”

It takes three to tango

Sustainable tourism in a perfect world 
walks a delicate line: The concept 
demands that a destination and its 
visitors balance the economic, social, 
and environmental needs of a place. 

Kristin York, vice president of the 
Sierra Business Council, described the 
relationship between these three areas 
as being nested within one another: the 
economy sits within the community, 
which resides in the environment.

“If we look at it from that perspective,” 
she said, “the care of our surroundings 
and our nature provides everything — 
the air, the water, the food we eat — for 
the community, and then us as stewards 
of the environment ... make the money 
that keeps the economy going.”

The care, though, has fallen short. York 
believes there is a regional carrying 
capacity, and that right now the area’s 
assets, both environmental and man-
made, are not up to the task for the 
amount of people coming to visit.

“You can look at our air quality on a 
particular day, you can look at sediment 
into the lake in peak periods, the traffi c, 
our infrastructure,” she said. “There’s 
the natural carrying capacity, but our 
infrastructure carrying capacity is also 
not designed for that level of people.”

Especially since nearly everyone 
arrives in cars, which is what com-
munity advocate and principal at 
PR Design and Engineering Andrew 
Ryan says has been the focus of local 
infrastructure for the past 40 years. 

Such traffi c results in rising auto emis-
sions that negatively affect air quality, 
increase greenhouse gases, and even 
play a hand in algae blooms in the lake 
— environmental impacts in addition 
to safety concerns.

“Our pendulum in terms of community 
planning has swung so far that all of 
our public spaces are dominated by 
roadways,” said the 23-year Kings 
Beach resident. “Very few of our public 
spaces are dominated by plaza and 
hangout spots or bike trails.” 

Agencies and organizations are increas-
ingly driving tourism money toward 
taking care of the local community 
and environment. For example, in 
early March, Placer County’s board of 
supervisors approved the North Lake 
Tahoe Tourism Business Improvement 
District, which the NLTRA will oversee. 
Included in the plan, set to go in place 
this July, is a shift of TOT monies to be 
earmarked for addressing workforce 
housing and transportation issues. The 
point: Take care of the place and the 
place will take care of you.

Ryan envisions a complete rehaul of 
Tahoe’s entire infrastructure focus, 
encouraging more walkability and 
stay-ability — thus helping to protect 
the environment. 

“[Tahoe’s] business model in the 
summertime is fi ll up your car at Costco 

NEWS

BEACHED OUT:
A combination 

of warm 
temperatures and 

the holiday weekend 
brought many to Tahoe’s 

shores over Memorial Day 
weekend. Photo by Nina Miller/

Moonshine Ink

BY ALEX HOEFT
Moonshine Ink

skyrocketed to 
$18 million. By 
2018/19, the number 
reached $21 million.

And with the money have come And with the money have come 

BEACHED OUT:
A combination 

of warm of warm 
temperatures and temperatures and 

the holiday weekend the holiday weekend 
brought many to Tahoe’s brought many to Tahoe’s 

shores over Memorial Day shores over Memorial Day 
weekend. Photo by Nina Miller/weekend. Photo by Nina Miller/

Moonshine Ink

Redefi ning Tourism in Tahoe
Focus shifts from 

catering to visitors to 
supporting home

shores over Memorial Day 
weekend. Photo by Nina Miller/
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gas, fi ll up your cooler at Walmart, drive 
to Kings Beach, park on a sidewalk for 
free, go to the state beach for free all 
day, have a wonderful time, and then 
leave all your trash on the way out next 
to a dumpster,” he said. “The model 
should be, come to North Lake Tahoe 
and have a unique experience that is 
essentially car-free.”

Play nice

Animosity between locals and visitors is 
part and parcel for tourism destinations 
and Tahoe is no exception, with the divi-
siveness especially sharp during Covid. 
Every representative from tourism agen-
cies that Moonshine interviewed pointed 
out this must be remedied. They say 
Tahoe’s pivot to sustainable tourism 
demands both an inward (community) 
and outward (visitor) change.

First, a rethinking of who’s visiting.

Baird, who’s also vice chair of the 
Visit Truckee-Tahoe board, shared a 
comment she heard often last year, 
that visitors to Tahoe didn’t respect the 
locals. “We have to be able to develop 
respect that is mutually extended 
between host and guest,” she said. 
“... People do want to contribute; it’s 
just that we’ve never given them the 
chance. We always categorize — oh, 
they’re just tourists.”

Local destination marketing 
organizations are participating in 
the recategorization by moving 
marketing dollars from promotion 
to education. (An ideal role for the 
industry, as it’s currently undergoing 
a recategorization, from DMOs to 
DMMOs — destination management 
and marketing organizations.)

“[A] big shift we’re doing this summer 
is putting some of the paid dollars, the 
paid advertising that we would’ve gone 
out of market with, and putting that 
in-market,” explained Liz Bowling, 
director of communications and media 
relations at the North Lake Tahoe 
Resort Association. “We’re saying to 
visitors that are here ... Hey, do you 
know what respecting the environment 
looks like? Do you know how to become 
a steward of Lake Tahoe? If you’re 

interested in voluntourism opportuni-
ties, here’s how you do that.”

In this vein, on Earth Day the NLTRA 
released a traveler responsibility 
pledge encouraging Tahoe visitors to 
travel with awareness of their impacts 
on nature and the local communities. 
A series of videos and other marketing 
materials have been distributed to 
visitor hot spots around the Basin to 
spread the word.

The pledge serves as an educational 
and marketing outreach for the region 
— not that Tahoe necessarily needs to 
spread the word about what it offers.

“Just because we stopped marketing 
[last summer] didn’t mean people 
stopped coming,” Chapman echoed. 
“They were still going to come, so 
what content did we have, what’s the 
message that we have that we can help 
push that out? That was doing those 
responsible travel videos, getting the 
pledge put together.”

In addition to better educating Tahoe’s 
visitors, the region’s tourism agencies 
aim to better communicate with those 
who live here.

Tahoe’s DMOs haven’t always been 
as introspective as local communities 
might prefer. Chapman admitted this 

openly, that his job has been to bring 
people to town, to feed the tourism 
engine. “We’ve never done a good job, 
or at least an adequate job, in telling 
local communities what it is we do and 
what it is we do not do,” he said.

The visitors bureau that Chapman 
helms just created a new community 
engagement manager position, meant 
to help the organization better gauge 
residents’ moods in Incline Village 
and Crystal Bay.

Focusing inwardly, on the community, 
stems from a notion dawning on the 
industry: A great place to live and 
work begets a great place to visit. The 
NLTRA says it recognizes this.

“I think one of the bigger shifts that we 
really need to move into now as a result 

of things we’ve been putting out and 
doing is really getting community buy-
in,” Bowling said. “Without that, we’re 
going to continue to see this divisive-
ness, and that doesn’t serve anybody.”

All for one

If there’s one group that knows how to 
practice collaboration, it’s the Tahoe 
Regional Planning Agency. That’s 
because to operate successfully across 
state lines, the agency has to work in 
accord with others around the Basin; 
partnership is in its DNA.

That’s one reason the TRPA was chosen 
alongside the U.S. Forest Service to 
co-lead the area’s sustainable recreation 
working group in 2017, formed under 
the umbrella of the Tahoe Interagency 
Executives steering committee. The 
working group set out to promote 
high-quality recreation experiences in 
the outdoors while preserving Tahoe’s 
natural resources.

But, as Jeff Cowen, public information 
offi cer for the TRPA, said, “[The group] 
wasn’t going anywhere fast.”

That is, until the pandemic. Then, the 
sustainable recreation working group 
became an incident command structure, 
dealing with the individual blows of 
closed parking lots and staggered street 
parking, overcrowded beaches and boat 
ramps, and a push into the unmanaged 
regions of the Basin.

Weekly calls were happening with rep-
resentatives from the California Tahoe 
Conservancy, California and Nevada 
state parks, the Forest Service, Tahoe 

City Public Utility District, Truckee 
Town Council, healthcare provid-
ers, law enforcement agencies, and 
DMMOs — all groups that needed 
to be in the room to discuss better 
recreation management.

Even the Reno Sparks Convention and 
Visitors Authority had a presence, and 
readily complied when asked by group 
members to take down the billboards in 
Reno that promoted visiting Tahoe.

The working group is now taking a 
solid form and is currently establishing 
a charter, its aim being to establish 
coordinated management actions across 
the Basin so that groups involved are 
implementing the same practices.

“One of the big lessons we hope every-
one in the Basin and all of our regional 
recreation partners learned last year 
was that coordinated response is criti-
cal,” Cowen said. “If one organization 
makes a decision, it impacts everyone 
else in the region.”

That lesson wasn’t restricted to the 
Basin. On March 31 this year, Nevada 
County Supervisor Hardy Bullock con-
vened a meeting of the minds through 
his new group, Convene, Champion, 
and Catalyze, built to address peak 
visitation impacts around Truckee.

“I talked to a lot of people before I 
convened the Triple C group on the 
economic effect of the group,” Bullock 
said. “It’s not designed to cool the 
economy, it’s not designed to throttle 
our economy. It’s designed to ... have 

See REDEFINING p. 14
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PACK IT OUT: Last 
August, residents around 
the Tahoe Basin lined 
up around communities 
with signs protesting 
overtourism impacts like 
trash, noise, and lack of 
respect. Photo by Nina 
Miller/Moonshine Ink

IF WE DON’T TAKE CARE OF WHAT WE’RE 
SELLING, WE’RE NOT GOING TO HAVE 
ANYTHING TO SELL. THAT’S REALLY THE 

BOTTOM LINE. TOURISM HAS TO PIVOT TO THIS 
AND UNDERSTAND, OTHERWISE WE’RE GOING TO 
DESTROY THE PRODUCT THAT WE ARE ESSENTIALLY 
SELLING.”                 

~ PATTY BAIRD
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responsible tourism and 
visitation.”

The group meets once a 
month for an hour and a 
half, and tangible successes 
have already come out of 
the collaboration. Out of the 
second meeting came the idea 
of enhancing parking citation 
amounts, from around $35 
to well over $100 to dissuade 
casual drivers who don’t 
mind paying small amounts. 
There’s also the creation of the 
STORC, Sustainable Tourism 
and Outdoor Recreation 
Collaborative, invested in 
by Nevada County, Town of 
Truckee, Truckee Donner 
Land Trust, Truckee Tahoe 
Airport District, and Visit 
Truckee-Tahoe.

“We hired a consultant to 
basically immediately start 
trying to wrap their arms 
around sustainable outdoor 
recreation,” Bullock said of 
the STORC. “And they went 
out from the CCC, they took 
CCC members, but they also 
went wider and got people 
from out in the community 
who care about outdoor 
sustainable recreation and 
they are now doing their own 
thing. That’s one deliverable 
that right off the bat we 
already got going.”

STORC’s fi rst meeting in late 
May was entirely focused on 
trash.

The CCC is separate from, but 
aligned with, another nearby 
collaborative, Sustainable 
Truckee — an initiative born 
out of Visit Truckee-Tahoe, 
and integrating several 
programs or projects in the 
name of sustainability, includ-
ing the Truckee Trail Host 
Ambassador Program, Truckee 
Trailhead Signage Program, the 
aforementioned STORC, and 
a Truckee outdoor recreation 
summer map.

“What’s unfolding right now 
is a very urgent, fast-moving 
program development need in 
collaboration with an amazing 
amount of partners that we just 
wouldn’t have done two years 
ago,” said Colleen Dalton, 
CEO of Visit Truckee-Tahoe. 

“Now we’re on a fi rst-name 
basis, have relationships, 
running meetings with the 
U.S. Forest Service, Truckee 
Trails Foundation, Take Care 
Tahoe, [and] Truckee Donner 
Land Trust. That was not 
our MO years ago, it was 
promote, promote; now it’s 
collaborate, partner.”

Visit Truckee-Tahoe is also 
in the early stages of seeking 
certifi cation through the 
Global Sustainable Tourism 
Council to become a globally 
recognized sustainable destina-
tion. Success would mean 
joining other U.S. mountain 

communities like Breckenridge 
and Vail in Colorado, and 
Jackson, Wyoming. The 
Sustainable Truckee initiative 
moves forward projects that 
will satisfy certifi cation criteria, 
and Dalton said VTT hopes to 
begin the formal application 
process in June 2022.

Back to business as 
usual?

These new mindsets and col-
laborations are the fi rst steps 
in Tahoe’s journey toward a 
new normal. Masks and stay-
at-home orders aside, “That 
desire to come to Tahoe’s not 
going anywhere,” said Heidi 
Hill Drum, CEO of the 
Tahoe Prosperity Center. “... 
Having a resilient economy 
is not just a pandemic 
response; it’s something we 
need to be thinking of no 
matter what our future.”

It’s a response that Tahoe 
didn’t have a decade ago 
coming out of the Great 
Recession. Hill Drum recalled 
that then, as the nation 
climbed out of the fi nancial 
crisis, Tahoe responded with 
joy that people were traveling 
again, paying for meals and 
passes at ski resorts, and the 
like. All hats were hung on 
tourism, and the region’s reli-
ance on the industry became 
lopsided. From 2010 to 2018, 
the regional economy became 
more than 60% based on 
visitors, Hill Drum said, and 
when you factor in that the 
economy didn’t in fact grow 
in that time, the blossoming 
percentage becomes even 
more troubling.

Economically, Hill Drum said 
she hopes the pandemic has 
served as the region’s red fl ag 
warning.

“Let’s not miss this sad and 
terrible thing that happened, 
and look at it as an opportunity 
to do better … ” she said. “I 
have hope that if we come 
together around a regional 
economic strategy, that we can 
then use that to leverage the 
federal dollars that are coming 
to the communities around the 
lake and actually put together 
some implementation efforts 
that will make a difference in 
the long run.”

Her concern, she added, is 
that communities will instead 
utilize the one-time federal 
money to focus on their 
individual areas — Placer 
County will focus on Placer; 
South Lake on South Lake, 
etc. — when in fact, citizens 
who may live in one district 
often work in another. And 
the economy is also more 
fl uid than jurisdictional 
boundaries. A collaborative 
response is what’s needed.

“By helping the region, we help 
everyone,” Hill Drum said.

Cedar House’s Baird is operat-
ing from a similar conviction.

“We have to acknowledge that 
there are going to be some 
corrections, some changes, 
and some of those changes 
are not going to be popular 
because it’s really easy to just 
jump back into that business-
as-usual groove,” she said. “It’s 
like muscle memory.”

Covid-19, she continued, 
accelerated the need for 
sustainable tourism, and while 
Tahoe clearly didn’t suffer from 
a drought of tourists in 2020, a 
recovery still needs to happen.

“When there’s concern about 
economic recovery, it’s much 
easier to go back to trying to 
do what you know how to do 
than try to make this change,” 
Baird said. “... It’s even more 
imperative that we really need 
to start pushing this forward 
and fi nd solutions, and stop 
just talking about it.” 

~ Mayumi Elegado contributed 
to this story. 

REDEFINING from p. 13

NEWS

WELCOME TO KINGS BEACH: The Tahoe Inn sits at the 
eastern entrance to Kings Beach, right on Highway 28; it 
has been closed since 2014. And in the downtown stretch 
of the community, just 1.1 miles long, there are 39 vacant or 
underutilized buildings. Local community advocate Andrew Ryan 
says this illustrates the many opportunities to better leverage 
tourism dollars. Photo by Wade Snider/Moonshine Ink

ONE OF THE BIG LESSONS WE HOPE 
EVERYONE IN THE BASIN AND ALL 
OF OUR REGIONAL RECREATION 

PARTNERS LEARNED LAST YEAR WAS THAT 
COORDINATED RESPONSE IS CRITICAL. IF 
ONE ORGANIZATION MAKES A DECISION, IT 
IMPACTS EVERYONE ELSE IN THE REGION.”

~ JEFF COWEN  
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Escaping the
Tourist Trap

Diversifying 
Tahoe/Truckee’s economy to become more resilient

NEWS

BY SAGE SAUERBREY
Special to Moonshine Ink

What happens when a region founda-
tionally based on visitation loses all 
its visitors? The local workforce was 
confronted with this harsh reality last 
spring during the pandemic lockdown, 
and many are still reeling from the 
fallout. Now the new question is: How 
do we become more resilient to face 
similar future challenges?’

Tahoe/Truckee has been keeping all its 
economic eggs in one basket for about 
10 years: tourism, and last spring the 
Covid-19 pandemic raided the chicken 
coop. The $3 billion Tahoe Basin 
industry fl oats most jobs in the region, 
but those positions are typically 
lower-paying and especially vulner-
able to changing tides. A post-Covid 
report by the Tahoe Prosperity Center 
estimated that the Basin experienced 
a 5,500 and 7,500 drop in local 
employment between March and April 
2020 — dire numbers for an area with 
such a high cost of living.

“We’ve gone from 42% dependent on 
tourism to 62% dependent on tourism 
in the last decade, and that obviously 
was severely highlighted when the pan-
demic hit,” Tahoe Prosperity Center 
CEO Heidi Hill Drum said. She added 
that although the pandemic is slowing 
down, a similar effect could come 
from myriad causes, such as wildfi re. 
“Any sort of disaster would impact our 
regional economy when you are two 
thirds dependent on one sector.”

Mapping out 
a New Economy
The prevailing consensus is that the 
area cannot abandon tourism as an 
economic base — the draw of Tahoe’s 
natural beauty and recreational 
resources isn’t going anywhere aside 
from short-term fl uctuations. Instead, 

 the focus for many is mapping out what 
capacity is available for new businesses, 
the kinds of industry that make sense 
to be encouraged, and how to draw in 
new talent locally and remotely. 

This April the prosperity center was 
awarded a grant of $164,348 from 
the U.S. Economic Development 
Administration to facilitate a Tahoe 
Basin-wide economic resiliency plan 
called Envision Tahoe: Lake Tahoe 
Prosperity Plan 2.0, looking to “diver-
sify the economic base, improve the 
quality of life for our residents, and 
expand work opportunities for every-
one,” Hill Drum said. It’s still very early 
stages for the plan, which Hill Drum 
hopes will be founded on community 
feedback to draft actionable strategies 
within the next year. 

“We’re not trying to create a new 
industry; we’re trying to grow within 
our existing industries,” Hill Drum 
said, adding that she sees the most 
potential for economic growth in the 
environmental innovation and health 
and wellness industries.

Self-Starters
At an economic summit organized 
by the Tahoe Prosperity Center three 
years ago, Hill Drum remembers, 
there was tangible excitement around 
enticing new businesses to the Tahoe/
Truckee area. Reno was in the midst 
of wrangling huge names like Tesla 
and Amazon into regional investment, 
and much of the conversation involved 
how we could follow suit up the hill in 
a sustainable way. Now, as the social 
and economic impacts of Covid are 
showing their teeth, the narrative has 
changed slightly. While drawing in new 
talent remains a strong desire, Hill 
Drum and others agree that nurturing 
the talent and innovation already here 
should be a priority.

“We’re not going to attract some big 
new business; that’s not what’s going 
to come save us … The way we can 
diversify the economy is through entre-
preneurship,” said Kristin York, vice 
president of economic empowerment 
at the Sierra Business Council. “And 
there are so many good examples in the 
Tahoe/Truckee area of people who have 
built something from nothing.”

York and the SBC have a partner-
ship with Tahoe Silicon Mountain, a 
nonprofi t group designed to nurture 
local entrepreneurship. One product 
of this collaboration, a workshop 
series called Tahoe Pitch Camp, 
has helped launch numerous small 
businesses in the area, including one 
that is looking to entirely fl ip the 
script on glass bottle consumption in 
the country. After taking her idea to a 
Tahoe Pitch Camp in 2017 with what 
she calls “no background on how to 
start a business,” Caren McNamara 

completed a pivotal step in founding 
her business, Conscious Container 
— an effort to bring a reusable glass 
container system back to the U.S. 

“When I walked in [to the pitch camp] 
I had a name, but I wasn’t really 
sure how to describe the business. 
That was very informative and very 
insightful because I totally froze 
when I was giving that fi rst pitch to 
all those people,” McNamara said. 
Five years later, Conscious Container 
is a licensed B Corporation fresh 
off a number of successful pilots, 
including an accelerated program with 
Anheuser-Busch.

“The other piece that’s been interesting 
is that all of the large beverage produc-
ers have been talking to us; they all 
want to do this,” McNamara said. “So 
it’s just a matter of raising the capital 
to really get the business stood up. It’s 
not a small play.”

KINGS BEACH CODERS: Ryan and Kim Desmond run their coding boot camp business, 
CodingNomads, out of their Kings Beach offi ce space. Courtesy photo
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McNamara says she routinely revisits 
the resources available through the 
pitch camps and the partners involved. 
Some of her investors live locally, a 
strength of the region that York at the 
SBC hopes can be utilized by many 
future entrepreneurs like McNamara 
down the road.

“On preserving the sanctity of our 
natural environment while diversifying 
the economy, there is a lot of room 
for philanthropy and people to get 
involved,” York said. “I think we can 
get back there if we tap into some of 
the new residents and some of their 
wealth and intellectual capacity.”

The one sticking point for Conscious 
Container is local space. Although 
McNamara founded the business in 
Truckee and is considering keeping the 
headquarters there, the physical bottle 
washing operation is simply too big for 
the infrastructure to support.

Remote Locals
 The region’s limited capacity for certain 
industries has had many looking 
toward tech. In 2016 Truckee native 
Ryan Desmond and his wife, Kim, 
founded their computer coding boot 
camp company, CodingNomads, 
based around their experience work-
ing remotely and traveling to over 30 
countries with laptops in tow. They 
believe from their experience that 
coding is something that virtually 
anyone can learn, providing a perfect 
opportunity in conjunction with only 
a Wi-Fi connection to make a livable 
wage — even in a ski town. According 
to Ryan, “It’s just another skill, like 
learning a new language.”

The company, with headquarters that 
faces Lake Tahoe in Kings Beach, now 
has mentors and students in more 
than 50 different countries, including 
locally. Ryan said he couldn’t name 
any obstacles specifi c to starting an 
online business in the Tahoe region, 
and even the local internet connectiv-
ity has been more than suffi cient to 
handle all the business’s needs. 

Slow internet speeds have been cited 
as a major barrier to local economic 
growth, and multiple local partners 
are working to bring enhanced broad-
band to the region  (see YATA, p.22).

Desmond said starting the business 
in Truckee/Tahoe has only enhanced 
it, simply because of the lifestyle it 
promotes. He believes coding is a 
pathway to living like a ski bum, such as 
having the opportunity to break from the 
computer for a few hours to go for a bike 
ride or take a much-needed powder day, 
while also being able to pay Tahoe-level 
rent prices. According to salary.com, the 
median wage for a computer program-
mer in California is about $92,000.

“That’s kind of what the entire ethos of 
CodingNomads is, to learn good skills 
so you can get good jobs and be able to 
work on your own terms in your own 
time,” Desmond said.

The data suggests the region is ready for 
these kinds of opportunities — the talent 
is here. According to a Tahoe Prosperity 
Center report, the Tahoe Basin has a 
higher percentage of college graduates 
than the California and Nevada state 
averages. “We have those skilled workers, 
but they’re not working in the jobs that 
match with their skills,”  Hill Drum said. 

“If anybody calls me and says they live 
in the Reno/Truckee/Tahoe [region] 
and that they’d like to learn how to 
code, we always love that because it’s 
our home base and we would offer 
discounts to that,” Desmond said. 
“We’d love to, and our goal and our 
aim is to help people not only around 
the world but here in the Tahoe/Reno 
region to scale up to be able to rent, 
and be able to afford a home.”

Back to Housing
But what about when a good job 
with a good wage (in an industry 
other than tourism) still doesn’t 
make it possible for employees 
to live in the region? Hans Wain, 
owner and founder of Trail Kitchens 
in Truckee, has been running into 
one of the primary barriers to local 
economic growth, and guess what — 
it ties back to housing.  

“A lot of business owners are trying 
to fi gure out what we can do to 
fi gure out the [housing] supply side. 
If you could just throw up money 
and solve it, that would be one thing, 
but you can’t,” Wain said. “It’s the 
availability piece.”

Wain started Trail Kitchens in 
2016 as a products-based company 
offering in-house designed camp-
ing systems for living and cooking 
out of vans and various types of 
vehicles. He has lived in the area 
for 35 years, and everything from 
the design to the manufacturing of 
Trail Kitchens products occurs in 
his shop in Truckee. 

The demand for camping systems, 
especially associated with van life, 
has grown rapidly over the last few 
years, and Wain said he would need 
to grow his team approximately fi ve 
or six times larger than his current 
workforce of six employees to keep 
up with the potential for growth. 
He has been looking for increased 
commercial shop space, but says 
he likely won’t follow through with 
a purchase unless it includes living 
units for employee housing. 

“We’re struggling with the growth 
thing in Truckee, for sure,” Wain said. 
“Unless we just moved down the hill, 
I’m just not inclined to do that. At 
this point in my life I’m willing to pay 
more and suffer more, I guess.” 

PITCH PERFECT: Caren McNamara, who said she froze while pitching her 
business for the fi rst time, delivers a rundown about Conscious Container 
at Anheuser-Busch in New York. Her company was chosen for the large 
distributor’s accelerator program. Photo courtesy Darilyn Kotzenberg 
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TRAIL KITCHENS’ MOBILE COOKING AND WASHING UNITS are all designed and 
manufactured in owner Hans Wain’s shop space in Truckee; (left) Wain and his wife, Roxanne, 
are frequently on adventures themselves; (right) The company’s designs are in such high 
demand that Wain says he could use six times his current workforce, but has had issues 
fi nding employees due to the housing shortage. Courtesy photos
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Christy Hill Executive Chef 
Andrew Schimer is terrified 

about what is going to happen 
this summer. As he prepares for 
what many are expecting to be an 
extremely busy summer, Schimer 
does not have enough employees 
to properly staff the restaurant, 
especially in the kitchen. He needs at 
least seven more back-of-the-house 
employees, but he has been getting 
zero responses to his help wanted ads 
on Facebook and Craigslist. After 
picking up the slack and working 
14-hour days, seven days a week, 
Schimer made a decision last June 
to close the restaurant on Mondays 
and Tuesdays to keep himself from 
burning out. He also simplified the 
menu so a smaller kitchen staff can 
handle preparing the food when the 
restaurant gets slammed.

“This is by far the worst I’ve ever 
seen it,” said Schimer, who has been 
in Tahoe 15 years, working at Christy 
Hill for the past 10. “It’s going to be 
the busiest summer in a long time, 
and to keep up with demand is going 
to be exhausting. We are losing 

thousands of dollars just 
by being closed a couple 
days a week, especially 
in the summer. We are 
paying rent and not making money.”

Schimer is not alone in his concerns. 
Almost every restaurant in the region 
is suffering from a lack of employees. 
While some blame the stimulus 
checks or former workers moving on 
to other jobs during the pandemic, 
everyone Moonshine Ink interviewed 
for this story cited the dearth of 
affordable housing as the number 
one culprit of the employee shortage. 
Although workforce housing has 
long been an issue locally, the 
situation has been compounded by 
the pandemic. Demand for houses 
in the area soared, driving up prices, 
depleting inventory and impacting 
the rental market, with landlords 
moving into their own properties, 
raising rents, or selling them to cash 
in on skyrocketing home prices. 

And it’s not just restaurant employees 
who are losing their housing. 
Many business owners who rent 

find their homes are 
being sold, leaving 
many to wonder — 
what becomes of a 

community when the workforce and 
business owners can no longer afford 
to live there?

HOME SWEET HOME,  
BUT FOR WHOM?
The inability to find employees is not 
unique to Tahoe/Truckee, but rather 
a nationwide problem. A March 
survey conducted by the National 
Federation of Independent Business 
found that 42% of owners had job 
openings that could not be filled, a 
record high. And 91% of those hiring 
or trying to hire reported few or no 
qualified applicants for the positions 
they were trying to fill.

While nationally the lack of 
employees can be attributed to 
pandemic-related issues like extra 
unemployment benefits, lack of 
childcare, or unvaccinated people’s 
fear of returning to work, locally 
the overriding cause is housing. The 
Truckee Tahoe Workforce Housing 

Agency, founded in 2020 by four 
special districts (the Truckee Donner 
Public Utility District, Truckee 
Tahoe Airport District, Tahoe 
Truckee Unified School District and 
the Tahoe Forest Hospital, with a 
combined 1,900 employees), reports 
that 43% of its member employees 
found it “very difficult” to find 
housing the last time they moved.

“I can say that the people who make 
this community run are very close 
to having to leave,” said Emily Vitas, 
TTWHA executive director. “How do 
our special districts continue to run 
if they don’t have the employees? … 
It feels like we have seen 12 years of 
change and growth in six months.”

Over the past year, Tahoe/Truckee 
has set a record for the number of 
houses sold, according to Charlene 
Gamet, a realtor with Sierra 
Sotheby’s and the president of the 
Tahoe Sierra Board of Realtors.

“The problem is, we don’t have 
available inventory. If a house hits 
the market it’s sold within a week. 

STORY BY MELISSA SIIG
Special to Moonshine Ink
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We can’t say, 
‘come up next 
week to look 
at six houses’ 
because they 
are going to be 
gone,” she said. 
“It’s record-
breaking 
because 
homes are 
selling so fast, 
and record-
breaking prices 
because there 
is so much 
demand.” 

According 
to Sierra 
Sotheby’s 
market reports, 
the median 
home price in 
Truckee for the 
first quarter of 
2021 was up 
70%, and the 
average price of 
homes sold was 
$1.2 million, up 
from $745,000 
in 2020. 
At Tahoe, 
the median 
home price in 
Tahoma and 
Rubicon Bay 
was up 98% 
during the 
same period, 
and the average 
sales price 
for the West 
and North 
shores was 
$999,000, up 
from $670,000 
in 2020. 
According to 
the Truckee 
Tahoe 
Workforce 
Housing 
Agency, an 
affordable 
purchase 
price for a 
3-bedroom 
home in 
Eastern Placer 
County is 
$382,000, a 
price that now 
is practically 
non-existent. 

“We have not 
seen a market 

NO HOUSING, 
With local  

workforce LOSING 
THEIR HOMES, 

businesses struggle 
to find staff; the 

consequences will be 
FELT BY EVERYONE 

this summer

NO EMPLOYEES
HOUSING
CRISIS

COOKS NEEDED: Christy Hill 
Executive Chef Andrew Schimer made 
the decision last summer to close two 
days a week due to lack of employees. 
The restaurant is losing money by not 
being open seven days a week. 
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We can’t say, ‘come up next week 
to look at six houses’ because they 
are going to be gone,” she said. “It’s 
record-breaking because homes are 
selling so fast, and record-breaking 
prices because there is so much 
demand.” 

According to Sierra Sotheby’s market 
reports, the median home price in 
Truckee for the first quarter of 2021 
was up 70%, and the average price of 
homes sold was $1.2 million, up from 
$745,000 in 2020. At Tahoe, the 
median home price in Tahoma and 
Rubicon Bay was up 98% during the 
same period, and the average sales 
price for the West and North shores 
was $999,000, up from $670,000 
in 2020. According to the Truckee 
Tahoe Workforce Housing Agency, 
an affordable purchase price for a 
3-bedroom home in Eastern Placer 
County is $382,000, a price that now 
is practically non-existent. 

“We have not seen a market like this 
before, at least not in my lifetime,” 
Gamet said. “It’s great while we are 
in it, but it has to make adjustments 
because it’s pushing out all of our 
local people ... All of our rentals, 
people are cashing out now, so we are 
losing rentals and that is a problem.”

DISAPPEARING RENTALS
This is a major concern for 
restaurants. Moody’s Bistro Bar & 
Beats in Truckee has half the kitchen 
staff they need for the summer. Like 
many restaurants, they have raised 
wages for the back of the house, 
and pool tips to attract kitchen 
employees. Moody’s general manager, 
Sam LeRoque, says the going rate for 
line cooks has jumped almost 30% in 
the last four years, but to no avail.

“We have crunched the numbers 
and are paying the absolute most 
that we can,” LeRoque said.  “We 
have made adjustments to spread 
the wealth more than we ever have 
before to try to capture and retain 
good employees. But is it working? 
Not yet.”

LeRoque, who has been Moody’s 
GM for five years, says the labor 
market is the absolute worst he 
has ever experienced. Even when 
potential candidates from out of the 
area apply, they usually don’t have 
housing, so it doesn’t work out.

“You will find people and they don’t 
have a house yet, then they get up 
here and either have to leave or are 
unreliable because they are couch 

surfing,” he said. “For an employee to 
be a valuable and reliable employee, 
having a steady home life and place 
to live is imperative.”

To compensate for lack of employees, 
Moody’s shuts down food service 
between 4 and 5 p.m. to prepare for 
dinner. The burden of insufficient 
kitchen staff falls on the 
shoulders of the chef and 
sous-chefs, who now also 
have to do the work of 
prep cooks — chopping 
veggies and making 
sauces — as well as on 
management, which has to 
tightly control the number 
of customers per night to 
match what the kitchen 
can manage.

“We have ads up for 
employment, and no 
one is reaching out,” 
LeRoque said. “We are 
gearing up to get our ass 
kicked all summer.  
I don’t know if there is 
any way around it.”

Tahoe City’s Pioneer 
Cocktail Club is in the 
same boat. Owner Brian 
Nelson needs to hire eight 
to 10 more people in the 
kitchen, and has raised 
wages for dishwashers to 
$18 per hour and as high 
as $25 per hour for other 
positions. But he says 
these are not sustainable 
wages with the already 
thin profit margins of 
restaurants. Nelson has 
made adjustments to cope 
with the lack of employees. 
He is closed Tuesdays and 
says he might have to close 
on Wednesdays as well in 
the summer. He is buying 
kitchen appliances that can 
keep food warm in order 
to expedite cooking, and 
he might go to paper plate 
service.

“I want to be open every 
day in the summer, but 
if I can’t, it’s a $200,000 
loss in sales if I only do 
dinner or no late night 
happy hours,” Nelson said. 
“Due to a lack of ability 
to handle people, we are 
shifting to more of a bar 
environment to relieve the 
kitchen so we can drop the 
expectation of service.”

Jake’s on the Lake’s general 
manager, Noah Wasserman, says 
that rising wages will be detrimental 
for both restaurants and consumers. 
He says the more restaurants have 
to pay workers, the more they will 
have to sacrifice the quality of food 
or raise prices.

“In the long run, the people who are 
going to suffer are the businesses 
and guests when burgers are $25 
and cooked by a guy with next-
to-no experience and is going to 
leave in a week when someone pays 
him more,” said Wasserman, who 
notes that three of his employees 
lost their rentals when they sold, 
and others have had their rent 
doubled. “We have a huge influx of 
new residents who don’t understand 
why no one has staff because they 
bought up all the rentals, through 
no fault of their own.”

Restaurants are not the only 
businesses being impacted by the 
housing crisis and labor shortage. 
Scott Smelser, who owns Blue 
Mountain Painting, says he currently 
has six employees and needs to 
hire at least 12 and possibly up 
to 20 more to meet demand for 
his services. When he started his 
company in 2014, he offered $15 an 
hour for kids right out of high school. 
Now he is offering $22 an hour and 
receiving minimal interest.

One of his employees moved to 
Carson City after he lost the Incline 
Village apartment he had been 
living in for 10 years. That concerns 
Smelser.

“I am 100% worried that I could lose 
employees who move to Carson City 
or Reno. That still adds expenses like 
gas and mileage,” he said. “You have 
to have a place for employees to live. 
You almost have to have a hostel.”

In fact, Old Town Tap owner Marlena 
John said she has an employee 
staying in the Redlight Historic Bunk 
Hotel, a hostel on West River Road, 
because the person has nowhere 
else to live. John said her restaurant 
needs five to six more employees, but 
has had no one apply for kitchen jobs 
yet. She blames the labor shortage on 
housing and extended unemployment 
benefits.

“Housing has been the biggest factor, 
long-term, for sure, but I think 
stimulus money has been a huge 
problem in the last six months,” John 
said. “It’s hard to know if we would 
have had a few hires by now if the 
stimulus hadn’t been generous.”

To compensate for lack of employees, 
John and her husband and partner, 
Luke, will have to work extra hours. 
She is anticipating working 60- to 
70-plus hours a week this summer.

See EMPLOYEES p. 20

EVERYWHERE THERE’S SIGNS: Nearly every business in 
town seems to be looking for employees, including (from top) 
Coffeebar, Tahoe Forest Hospice Gift & Thrift in Truckee, and 
Tahoe Fuller’s, a food truck that recently opened a brick-and-
mortar restaurant in Tahoe City.
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“We don’t want anyone else to 
burn out, and we don’t want to lose 
anyone else,” she said.

NO PLACE TO GO
Business owners are also finding 
themselves in housing jeopardy. 
Sahra Otero, who owns Heartwood 
Floristry and Planterium (formerly 
Wanda’s) in Tahoe City, received 
a letter from her landlord at the 

end of February notifying her that 
rent for her three-bedroom Tahoe 
City home would be increasing 
by about 50% in October. Otero 
said that she and her husband, an 
environmental health specialist 
with Placer County, could afford a 
20% increase, but $1,000 more a 
month is out of their price range. 
She has started looking for homes 
everywhere from Roseville to 
Nevada City to Sparks. 

“This is gut-wrenching, there is 
nowhere else to go,” said Otero, 
who has lived in her home for nine 
years with her husband and two 
kids. “We are in good shape, we are 
supposed to have options where we 
are now in our lives … We are not 
just waiting tables and running ski 
lifts; we are professionals. We belong 
here, we deserve to be here, we 
deserve to own 
property here 
and cultivate the 
community.”

Lorien Powers, 
who owns 
Lorien Powers 
Studio Jewelry 
in downtown 
Truckee, 
received notice 
at the end of 
April that the 
rental she has 
lived in for 13 years is being sold. 
Luckily, through word-of-mouth 
Powers has some leads in Kings 
Beach and Truckee.

“I don’t even know where to look 
for a place to live,” Powers said. 
“I think it’s widespread. I know so 
many people in our community who 
are looking for housing and having a 
hard time finding it.”

Last year, she lost an employee 
who wanted to find a new place 
to live locally, but then ended up 
moving to Nevada City after being 
unsuccessful.

Anyone who rents is facing an 
uncertain future. Monica Caldari, 
a Spanish and home study teacher 
at Creekside Charter School since 
2008, had to move out of her Donner 
Lake rental in March because the 

owners are going to remodel it and 
rent it for a higher price. Unable to 
find any place to live around Tahoe/
Truckee, she and her husband, a 
massage therapist at the Hyatt 
Regency in Incline Village, moved in 
with her mother-in-law in Reno. Now 
they both commute. 

“It makes me feel like I am being 
told I just shouldn’t be here,” Caldari 

said. “I feel 
so incredibly 
unstable and 
completely 
unrooted. I feel 
like a visitor.” 

Caldari believes 
the current 
housing crisis 
does not bode 
well for the 
community.

“There is no community without all 
the people who make it up,” she said. 
“How do you get to know anyone if 
you don’t see them out and about? 
We still try to go to New Moon 
because it makes me feel like I am 
still part of the community. It’s really 
sad. It feels like I am being replaced.”

Vitas, of the workforce housing 
agency, fears that if steps to 
remedy the situation are not taken, 
and quickly, there could be dire 
consequences.

“We become Aspen, we become a 
community where we have to bus 
people in and the culture is changed 
forever,” she said. “This place is so 
special, and without the people who 
run it, it’s going to feel like a very 
different place, and none of us want 
that.”  

EMPLOYEES from p. 19

10099 Jibboom Street
IN  HISTORIC  DOWNTOWN  TRUCKEE

BACKSTREET
FR AMERS & GALLERY

530-587-1409
backstreetframers.com

Limited Operations: 
11am - 4pm  |  Tuesday – Saturday
Appointments only, masks required.

HELP WANTED: Blue Mountain Painting owner Scott Smelser can’t find enough people to hire, 
despite raising wages by $7 per hour. He blames the lack of affordable housing.

BAR ONLY: Brian Nelson, owner of Pioneer Cocktail Club in Tahoe City, is changing his entire 
business to work without sufficient staff, focusing more on the bar scene and less on food service.
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Window Cleaning 

Residential & 
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(530) 412-2703

Located in Boatworks Mall at the Tahoe City Marina
SteveSchmiersJewelry.com  ·  530.583.5709

CUSTOM DESIGN
OF THE WEEK

Aquamarine 
Ring  Built for customers in 

Dollar Point / Colfax

I CAN SAY THAT 
THE PEOPLE 
WHO MAKE THIS 

COMMUNITY RUN ARE 
VERY CLOSE TO HAVING 
TO LEAVE.”

~ EMILY VITAS, 
TRUCKEE TAHOE WORKFORCE 

HOUSING AGENCY
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MountainBountyFarm.com (530) 292-3776

Growing food for our community with 
love and care since 1997

Mountain Bounty Farm

Organic Vegetable, Fruit, and Flower CSA Shares 
delivered to convenient community locations in:

Tahoe • Truckee • Reno • Join today!

your
Adventure  Buddy

 is waiting.
Adventure  Buddy

adopt & save a life at
petnetwork.org

(775) 832-4404
RE SERVAT I O N S H I GH LY RECO M M EN D ED

TO BOOK RESERVATIONS VISIT P ianetaRes taurantTruckee.com
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WHAT’S THE STATUS OF THE TRUCKEE 
LIBRARY PROJECT?
After years of work, the vision for a new library 
has come to life! The proposed 20,000-square 
foot facility will provide the welcoming, inspiring 
space our community needs to gather and connect, 
to experience arts and culture programming, to 
engage in events and learn new skills, and to access 
resources and books. 

The effort toward a new facility is gathering 
momentum. Progress over the last two years 
includes the Friends of the Truckee Library’s 
LibraryUP community engagement and awareness 
program, a confi rmed site at Truckee Regional 
Park, strong collaborations between the Friends, 
Nevada County, and the Town of Truckee, and the 
LibraryUP Luminaries initiative to help with initial 
development costs. 

Recently, the Friends, town, and 
county have begun discussions 
to determine the governing 
structure for the new space. 
The county is leading an RFP 
process to contract with a 
consultant to help the parties 
develop the structure to fi nance, 
manage, and maintain the 
facility. The proposed structure 
will welcome additional 
interested regional partners 
that want to contribute to, and 
participate in, the development 
of the space. 

~ Kathleen Eagan, Friends of the 
Truckee Library Board Member

WHAT RELIABLE BROADBAND OPTIONS 
ARE AVAILABLE IN THE TAHOE/TRUCKEE 
REGION? 
There’s a range of performance in the different 
technologies, which are generally either copper, 
fi ber, or wireless. When you look up a power pole, 
broadband is the top 8 feet of insulated lines. Most 
of them are older lines, such as Long Term Evolution 
(LTE) and Suddenlink, based on traditional copper 
technology, which has its pluses and minuses and 
performance is on the lower end. 

Then there’s wireless using hotspots which is 
how Verizon Wireless, Oasis, and others deliver 
broadband to homes, done terrestrially with towers. 
Some of that wireless is LTE (lower performance) 
and some of it is true or ultra 5G (pioneered by 
Verizon) with cell towers that are very powerful.  

And then you have Starlink, based on satellites. 
Starlink’s got some big claims about getting close 
to the ultra 5G numbers, but a lot of people 
question that. I’ve seen people in Tahoe Donner 
post on Nextdoor about being part of Starlink’s pilot 
program.

Finally, there’s fi ber to the home or business, which 
has the highest performance, the highest potential 
performance, and the least negative impacts … but 
it’s also the most expensive. TDPUD attempted to 
enter the broadband market 15 years ago and that 
effort stalled largely because of aggressive moves and 
lawsuits from existing telecoms, but we ended up 
with some fi ber assets and some conduit out of that. 
We now have four fi bers from Reno to Sacramento 
so we’re fi guring out how we can create value for the 
community with them. 

We’ve been trying to lease those long-haul fi bers 
for a long time; a couple of deals with AT&T fell 
through but we ended up with an agreement with 
Plumas Sierra Telecom, a subsidiary of Plumas Sierra 
Rural Electric Cooperative. They’re a public power, 
community owned not-for-profi t just like us. They’re 
the electric supplier to the north, and as a creature 
of federal statute they’ve also been doing broadband 
for 25 years, because no private companies have 
historically been willing to go up into these little 
rural areas. These federal electric co-ops have fi lled 
that niche over the last 100 years.

TDPUD currently has over 60 miles (with 10 or 15 
to go) of existing fi ber that we’ve used to connect 
all of our operating facilities for supervisory control 
and data acquisitions. It’s become a tremendous 
operational asset for us and we’ve also used it to 
improve our security.

This month we answer your questions about 
access to information. 

First off, just because an institution has been 
around for thousands of years doesn’t mean 
it’s not relevant today. A hard-fought-for new 
library in Truckee is gaining momentum and 
recently the team behind the effort released 
renderings, exclusive to the Ink, that bring 
the dream that much closer to reality. It’s 
about way more than books.

Secondly, society relies increasingly on a 
stable internet connection, which can be 
diffi cult in our rural mountainous region. 
Suddenlink, which relies on cable access, 
has long been the go-to provider in the 
area, yet other private companies are now 
on the scene using a variety of technologies as the 
Truckee Donner Public Utility District explores fi ber 
broadband possibilities. 

Pro tip: Need help navigating the options? A local 
good Samaritan, who has turned into a sort of 
Sierra broadband guru, aims to provide a “canonical 

reference” for your questions. Find him at: 
tti.ourlaketahoe.com.

~ Becca Loux/Moonshine Ink

NEW BROADBAND OPTIONS AND THE LIBRARY LIVES ON

You Asked. 
They Answered.

NEWS

BROADBAND-WIDTH: Oasis Broadband installs fi ber connections to rural Tahoe/Truckee 
regions currently in a high-speed internet desert. Blue pins indicate locations Oasis is 
already installing fi ber; green represents areas that have expressed interest. Screenshot

DREAMY LIBRARY: The 20,000-square-foot 
facility at Truckee Regional Park will provide 

indoor and outdoor opportunities for expanded 
programming, events, and lots of books! 

Courtesy illustration
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The district uses this fiber, as does Tahoe Forest 
Hospital, which needs both the bandwidth and 
reliability. Dickson Realty and others are also 
connected. The challenge is the customer needs to 
be close to TDPUD’s fiber optic network and the 
cost to physically connect is high.

An advantage to the fiber is that we have emergency 
backup power. TDPUD has it for our critical 
infrastructure, because if the power goes down you 
don’t want the water to go down too. When we had 
that transmission outage a few months ago and 
the internet everywhere went down, we didn’t and 
neither did the hospital. The town’s been beating 
on AT&T LTE and Suddenlink to put in redundancy 
(backup generators). The issue of reliability, 
redundancy, and resiliency is an important one but 
it costs money. So when people want to pay $19 a 
month and switch every six months to the new thing, 
it doesn’t pay for that.

Yet these projects connected to our fiber are high-
cost, and it’s extremely expensive for the individual 
home, so that’s the attractiveness of the ultra 5G 
or satellite options if they can get there. You put a 
tower up on a pole and you have a box on a house. 
Once you have fiber into the home its capacity 
is unlimited; that’s why it’s so eloquent. If money 
wasn’t a factor everyone would do fiber! Beyond 
that, fiber is critical infrastructure because almost all 
these wireless options have to connect in to a fiber 
backbone (satellite being the exception).

~ Steven Poncelet, TDPUD Public Information Officer

CAN YOU SPEAK TO THE PUBLIC MANDATE 
FOR TDPUD TO PURSUE FIBER BROADBAND 
OPTIONS? 
The community has spoken loud and clear. We 
did focus groups and customer surveys during 
our recent strategic plan process; broadband 
was clearly one of the top two initiatives the 
community was interested that we pursue. I use 

the word pursue very specifically because there’s 
no project or plan to create a broadband business 
today. We have our partnership with PST but it’s 
not scaling up to a community level deployment in 
a timeframe that people want. 

We could choose to buy a bunch of towers and 
create a telecom business to enter it directly, 
which is what we tried to do 15 years ago and 
there’s mixed history of utilities trying to do 
that. It’s a very competitive aggressive predatory 
market, and it’s a discretionary market; there’s no 
monopoly there. There’s tremendous opportunity 
with tremendous risk. We’ve also asked the 
question if we should have a public-public 
partnership like us and PST or a public-private 
partnership like us and Verizon or us and Google 
or us and whoever. 

Right now the initiative is exploring the question: 
Should we pursue broadband and what role would 
we play to enable true broadband across the whole 
community? 

~ Steven Poncelet

OASIS PURPORTS ITSELF TO BE TAHOE/
TRUCKEE’S ANSWER FOR TODAY AND USES 
A MIX OF TECHNOLOGIES. HOW IS YOUR 
COMPANY GETTING FAST INTERNET INTO 
HOMES? 
Oasis currently serves many of its customers 
using fixed wireless technology, which has been 
getting better and better to the point where the 
infrastructure we are building now performs more 
reliably and faster than cable internet.  

We are now deploying fiber to the home as well for 
condo buildings, townhomes, HOAs, and even just 
groups of neighbors who are sick of bad internet. 
We have a project going right now on Alder Hill 
for a group of eight homeowners that have never 
had anything but satellite/cellular. By fall they 

will be on gigabit fiber. Our service can work in 
communities with just a few homes all the way up 
to HOAs of hundreds of homes.  

Fiber speeds will eventually be as fast as 1 gigabit 
per second, which is roughly 100 times faster than 
DSL. Connections could even be faster in the 
future as the need arises. Where we don’t have 
enough interest, we can often do a wireless system 
that provides speeds that enable multiple streams 
of Super-HD streaming or 30 concurrent Zoom 
calls (hey, you never know!), along with the ability 
for kids to be very happy on massive multiplayer 
games. We just rolled out a wireless system for 
Kingswood in Tahoe Vista. They had been living in 
the internet dark ages there since … well, forever.  

We target communities suffering from horrible 
internet and the more we hear from people in 
need, the easier it is for us to know where to 
deploy next. We’re in the process of launching 
our “Get me Fiber Fast!” Interactive Initiative 
which will allow people to register their interest 
in getting fiber internet, shows where we already 
have fiber hubs, and notes locations where 
residents have expressed interest on a map. 
It’s like a heat map for bad broadband. Once a 
neighborhood gets enough momentum we get 
them world-class internet.

For example, at this point we have heard from 
just about every resident of Russell Valley near 
Truckee. They are all desperate to be able to work 
from home or even just stream Netflix. So, we 
took that community’s plight to Nevada County 
as a part of their grant program administered by 
the Sierra Business Council and they awarded 
us a 50% grant to get that neighborhood up and 
running. We expect to do the same for the Donner 
Summit area next. We just finished building 
service to Prosser Dam (currently they only have 
DSL from AT&T, a service that is about to shut 
down), also on a grant from Nevada County.

Finally, in the most remote of places where people 
are still having to use HughesNet satellite internet, 
we offer internet connections over AT&T and 
T-Mobile towers. Now that 5G is out we are seeing 
some amazing speeds. 

As for where we can service, we cover anywhere 
you can get cell service. However, our better 
fixed wireless service covers almost all of Truckee 
including the most far-out places like Martis Peak, 
Juniper Hill, and Schaeffer’s Mill. But we don’t 
cover Donner Lake yet. We’ve tried to focus on 
places that don’t have any other provider — little 
corners of Tahoe Donner for example where 
there is no cable or DSL like Skislope Way or 
Brookstone Drive. With our fixed wireless service, 
we cover Alpine Meadows, Tahoma, Ward Canyon, 
and Tahoe Vista; with our LTE service, almost 
everywhere else. We are planning a rollout for 
Squaw Valley including River Road, because many 
folks there are about to lose DSL. Down the hill 
we cover Colfax, Grass Valley, and are working 
on lots of new places like Auburn, Loomis, and 
Newcastle. 

~ Devin Koch, Oasis president and CEO  

NEWS

COMMUNITY HUB: Surveys and neighborhood meetings made it clear: We need more space! To meet, study, work remotely, and 
gather. The new library will provide a variety of spaces from accommodations for the solo worker to settings for large community 
events. Courtesy illustration
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All the news that fits — from original reporting or press releases. 
Submit your own to editors@moonshineink.com.NEWS BRIEFS

1 The Gondola’s Going Up
OLYMPIC VALLEY
Squaw Valley Alpine Meadows 
announced that tree cutting for 
construction of the resort’s gondola con-
necting its two bases began on April 21, 
excavation began May 20, and full-on 
construction began at both resorts May 
26. The Alterra-owned company is using 
a helicopter to assist with tree removal, 
and expects the first towers connecting 
the resort-to-resort people mover to be 
erected in early June. 

Noise emanating from heavy construc-
tion activities, including helicopter 
flights, is prohibited on Sundays and 
federal holidays and will occur Monday 
through Friday from 6 a.m. to 8 p.m. 
and Saturdays from 8 a.m. to 6 p.m. 
Construction updates are available on 
Squaw Alpine’s website.   

~ BL

2 Campfire and Charcoal  
Ban In Place
TRUCKEE
As of May 24, all backyard-type 
campfires and charcoal barbecues are 

prohibited in the Truckee area. This is a 
regional ban that will continue through 
November 2021. 

Usage of gas barbecues and gas 
fire pits is allowed, and designated 
campgrounds are exempt. Residents 
and visitors can report illegal campfires 
by calling 911. Additionally, Calfire has 
suspended all residential debris burning 
effective May 24 for the season. 

More details at truckeefire.org/
fire-ban-faq. 

~ Truckee Fire Protection District press 
release

3 Boat Launch Closed to 
Motorized Vessels for 2021
TAHOE VISTA
Due to below anticipated lake levels, 
the Tahoe Vista Recreation Area boat 
launch will not open to motorized ves-
sels for the 2021 boating season. 

Non-motorized crafts will have access 
to the launch following a self-assess-
ment for aquatic invasive species using 
the clean, drain, and dry method.

According to updated data received 
from the U.S. Geological Service, 
California’s snowpack is just 6% of its 

average and Lake Tahoe’s water levels 
are at a five-year low. In a recent media 
statement, the U.S. District Court Water 
Master based in Reno explained that 
winter runoff has already peaked for the 
season, and water levels are predicted 
to “reach a critical low point, with lake 
levels reaching the natural rim by late 
summer.”

The TVRA boat launch is limited by 
the depth of water covering a sandbar 
at the exit of the marina, adjacent to 
the marina’s bulkhead. At this time, 
the water levels above the sandbar are 
measuring approximately one foot of 
depth, which is too low to safely allow 
passage of motorized vessels. 

The TVRA beach will remain open. 
Visitors are advised to please avoid the 
construction zone upon arrival to TVRA 
and plan for extra time to accommodate 
for summer crowds and offsite parking. 
To find another launch location, visit 
tahoeboatinspections.com.

~ NTPUD press release

4 Truckee Springs Protected, 
Opening to the Public Soon
TRUCKEE
The Truckee Donner Land Trust has 
announced the successful acquisition of 
Truckee Springs, 26 acres of open space 
along the Truckee River in downtown 
Truckee.

The land trust is working to provide 
public access as soon as possible, as 
there is currently no parking available 
on the property or on South River 
Street. Stay tuned for an announcement 
when the property is fully open for the 
public to enjoy.

Starting in 2022, TDLT and the Town 
of Truckee will extend the Truckee 
River Legacy Trail across the property, 
continuing west where it will eventually 
connect to Donner Lake. Construction 
on a new pedestrian bridge crossing 
the river to West River Street will also 
begin, creating a connection between 
the town’s historic commercial core and 
Truckee Springs.

TDLT raised $10.3 million to acquire 
the property, construct the bridge, 
and care for the land — with hundreds 
of local residents chipping in more 
than $3 million. Major funders include 
the California Wildlife Conservation 
Board, the California Natural Resources 
Agency, the Town of Truckee, 
Truckee Tahoe Airport, Tahoe Truckee 
Community Foundation, Vail Resorts 
EpicPromise, the Manitou Fund, Truckee 
River Legacy Foundation, and the Martis 
Camp Foundation. Individual major 
donors Ralph Eschenbach and Carol 
Provan provided a million-dollar match-
ing gift to private donations.
(Read Truckee Springs Eternal online for 
the winding backstory of this property.)

~ TDLT update

5 Tahoe’s First On-Water 
Charger is Powering 100% 
Electric Watersports Boats
HOMEWOOD
Homewood Resort’s marina is now 
home to Tahoe’s first on-the-water 
electric boat charging station. The boat-
ing industry is following in the footsteps 
of the automotive transition to electric 
vehicles, with Homewood Resort’s 
marina and its management company, 
JMA Ventures, leading the transition on 
Big Blue.

The redevelopment project’s initial 
phase is slated to break ground this 
summer with state-of-the-art environ-
mental redevelopment and stewardship 
practices. In partnership with Ingenity 
and Superior Boat Repair & Sales, 
beginning June 1, marina guests began 
experiencing the world’s first 100% 
electric watersport boat, the Super Air 
Nautique GS22E, powered by Ingenity. 
For more information on how to book 
a GS22E experience at Homewood 
Resort’s marina, visit homewoodmarina.
net/electric-boat-lake-tahoe. 

~ Homewood Resort press release

6 Placer County Joins Regional 
Clean Tahoe Partnership for 
Increased Trash Service
AUBURN
Placer County is teaming up on trash in 
North Lake Tahoe, joining neighboring 
jurisdictions in the nonprofit Clean 
Tahoe initiative to increase litter and 
trash services in the Basin. 

When looking to address such issues, 
the county found that other jurisdictions 
had similar concerns, including the 
Incline Village General Improvement 
District, California State Parks, 
California Tahoe Conservancy, Town of 
Truckee, and Nevada Department of 
Transportation. These agencies joined 
Placer in a proposed joint memoran-
dum of understanding commemorating 
each jurisdiction’s financial commitment 
to Clean Tahoe.

Clean Tahoe provides several services, 
including litter removal and hauling 
services, volunteer litter pickup pro-
grams, and more. It is already operating 
in South Lake Tahoe, which made the 
program a natural choice to comple-
ment the many efforts happening at 
a county level. This service will be in 
addition to the regular trash services 
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CONSTRUCTION COMMENCES: The gondola slated to connect Squaw Valley and Alpine Meadows 
is under construction as of late May. This helicopter is being used for tree removal along the planned 
route. Photo by Steven Siig/Moonshine Ink

See NEWS BRIEFS p. 26
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through Tahoe Truckee Sierra Disposal. 
Placer’s $150,000, 12-month contract 

with Clean Tahoe began June 1. 
Residents can learn more about Clean 
Tahoe at clean-tahoe.org. 

~ Placer County press release

7 Construction of Visitor Center, 
Amphitheater 
SPOONER LAKE
The construction of the new, 
highly-anticipated visitor center and 
amphitheater at the popular Spooner 
Lake – Lake Tahoe Nevada State Park 
began May 17. The park will remain 
open during construction; however, the 
main entrance is scheduled to be closed 
to vehicle access July 18 to 24. Several 
areas adjacent to the public parking lot 
will be restricted and portable rest-
rooms will be made available while the 
project is underway, which is anticipated 
to be completed early next year.

The new facilities at Spooner Lake 
will offer visitors high quality interpre-
tive programming and environmental 
education, and will serve as a base for 
natural and cultural history programs, 
ranger-led hikes and tours, and an 
outdoor science venue for students. The 
project will also serve as a major portal 
to more than 60 miles of paths and trails 
spanning 13,000 acres of spectacular 
non-motorized, primitive wilderness 
within the Lake Tahoe Basin.

For project updates visit parks.nv.gov/
spooner.

~ Nevada State Parks press release

8 Coburn Crossing Audit Causes 
Concern, Developers Concede
TRUCKEE
Local nonprofit Mountain Area 
Preservation and its supporters have 
been talking about East Jibboom Street’s 
new housing project for a long time. The 
housing development, approved by the 
Truckee Town Council in January 2017, 
consists of 138 rental apartments with 
132 advertised at market rate and six of 
the apartments available to low-income 
households.

MAP corresponded numerous times 
with the Town of Truckee about providing 
an independent rental audit of Coburn 
Crossing in addition to Truckee’s own audit 
of the development’s use agreement. The 
town’s audit made public an exemption in 
the agreement allowing for some of the 
units to be rented to non-local people, 
and MAP requested this language be 
withdrawn as it is “completely counter to 
the intention of the project,” according to 
a public comment the nonprofit submitted 
at an April 13 council meeting. MAP was 
satisfied that developers agreed publically 
in the same council meeting to remove the 
language that would allow non-locals to 
rent units and is tracking their progress to 
ensure the rentals are reserved for full-time 
residents, executive director Alexis Ollar 
told the Ink in an email.

~ BL

9 Covid-19 Memorial to Arrive 
TRUCKEE
The Nevada County Remembrance 
Memorial, an interactive tribute to those 
who lost their lives to Covid-19, will open 
to the public starting June 18 at Victory 
Plaza on Donner Pass Road. The memo-
rial was initially dedicated in Nevada City 
in May and will spend in Truckee for six 
weeks before making several other stops 
around the county. After Aug. 12, the 
memorial will be transferred to downtown 
Grass Valley for another six weeks, and 
finally arrive in its permanent residence 
at the Eric Rood Administrative Center in 
Nevada City in October.

A 6-foot-high column woven of natural 
elements from Nevada County, the 
memorial bears an inscription etched in 
local granite. Engraved manzanita rings 
hanging from willow branches will honor 
each resident who passed away from 
communities throughout the county.

“The memorial is interactive and gives 
families a way to acknowledge their loved 
ones and also allows the community to 

add condolence messages,” artist Alicia 
Funk, one of the memorial organizers, 
wrote in an email to Moonshine Ink. “The 
Nevada County Remembers website 
provides a space for families to post 
obituaries and photos as well as a way for 
community members of all ages to add 
their stories of what they’ve experienced 
during the pandemic.”

A team of local artists and community 
members envisioned and donated their 
time to construct the memorial, including 
Funk, Peggy Wright, Lyssa Skeahan and 
Kevin Cowan of Other World Customs, 
Charles Kritzon, and Sarah Regan. Sweet 
Roots Farm contributed the Willow 
branches, Liam Ellerby of the Curious 
Forge completed the metalwork, Grass 
Valley Sign provided the plaques, and 
Robinson’s donated the local granite.

~ JD

10 Summer 2021 North Tahoe 
Regional Park Enhancements
TAHOE VISTA
On June 1, the North Tahoe Public Utility 
District began a series of enhancements 
and upgrades to the North Tahoe 
Regional Park’s synthetic turf field and 
paved pathways. 

The $2 million project includes the 
replacement and expansion of the 
synthetic turf field, which was originally 
built in 2007 and is one of the only sports 
fields of its kind in the Lake Tahoe Basin. 
NTPUD will also add a new paved path-
way connecting the park’s tennis courts 
to the upper parking lot and creating a 
fully accessible trail loop between the two 
main parking areas.  

The synthetic turf field will be expanded 
from 72,000 square feet to 112,000 
square feet, allowing for a full-size 

NCAA-/NAIA-sanctioned soccer and 
lacrosse field. Improved runoff areas, end 
zones, and expanded sideline areas for 
spectators and teams will also be added. 

The project is funded through the 
NTPUD’s ongoing Capital Improvement 
Program, the Placer County Park 
Dedication Fee Program, and the State 
of California’s Proposition 68 Per Capita 
Grant Program.

Construction on field four and the 
accessible pathway project is expected to 
be completed before the end of the year. 
The field will be closed to the public dur-
ing construction. More information about 
the North Tahoe Regional Park is available 
online at northtahoeparks.com.

~ NTPUD press release

11 Does Cold Wildfire Smoke 
Contribute to Water Repellent 
Soils in Burned Areas?
RENO
After a wildfire, soils in burned areas 
often become water repellent, leading 
to increased erosion and flooding after 
rainfall events — a phenomenon that 
many scientists have attributed to smoke 
and heat-induced changes in soil chem-
istry. But this post-fire water repellency 
may also be caused by wildfire smoke in 
the absence of heat, according to a new 
paper from the Desert Research Institute. 

In this pilot study, an interdisciplinary 
team of scientists led by DRI Associate 
Research Professor of Atmospheric 
Science Vera Samburova, Ph.D., exposed 
samples of clean sand to smoke from 
burning Jeffrey pine needles and 
branches in DRI’s combustion chamber, 
then analyzed the time it took for water 
droplets placed on the sand surface to be 
absorbed. 

The pilot study investigated the effects 
of smoke and heat on water repellency 
of the sand and was the first study to also 
incorporate an analysis of cold smoke. 
In the experiments, sand was used in 

3

YOU MUST BE THIS TALL: Josh Ramey, North Tahoe Public Utility District’s Recreation and Parks 
Department parks lead, measures the water depth above the sandbar at the Tahoe Vista Recreation 
Area boat launch. As of May 14, water levels there measured approximately one foot of depth, 
which is too low to safely allow passage of motorized vessels. Photo courtesy NTPUD

NEWS BRIEFS from p. 24

5

FIRST-TIMERS: Homewood Resort’s marina is leading efforts to protect Lake Tahoe with new 
electric boat charging infrastructure and zero emission watersports boat experiences and sales in 
partnership with Ingenity and Superior Boat Sales & Repair. Photo courtesy Homewood
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place of soil because it could 
be cleaned thoroughly and 
analyzed accurately, and Jeffrey 
pine for a fuel source as it 
represents a common wildland 
fire fuel in the Western U.S.

Before exposure to Jeffrey 
pine smoke, water droplets 
placed on the surface of the 
sand samples were quickly 
absorbed. But after exposure 
to smoke, the sand samples 
showed severe to extreme 
water repellency, in some cases 
retaining water droplets on the 
soil surface for more than 50 
minutes without them soaking 
in. It made little difference 
whether or not samples had 
been exposed to heat and 
smoke, or just cold smoke. 

“The classic explanation for 
fire-induced water repellency 
is that it is caused as smoke 
diffuses under rather hot condi-
tions and settles down into the 
soils, but our work shows that 
the smoke does not have to be 
hot to turn the sand hydropho-
bic — simply the presence of 
the chemical substances in the 
smoke is enough,” Samburova 
said. “This is something we 
really need to look deeper into 
because soil water repellency 
leads to increases in flooding, 
erosion, and surface runoff.”

The project team is now 
working on a larger proposal 
to further investigate questions 
touched on by this study about 
the roles of heat and smoke in 
fire-induced water repellency.

The full text of the paper, 
Effect of Biomass-Burning 
Emissions on Soil Water 
Repellency: A Pilot Laboratory 
Study, is available at mdpi.
com/2571-6255/4/2/24.

~ DRI press release

12 U.S. Senate 
Introduces Tahoe 
Restoration Legislation
SOUTH LAKE TAHOE
On May 12, U.S. Senator 
Catherine Cortez Masto 
(D-Nev.) introduced bipartisan, 
bicameral legislation to extend 
the authorization of the Lake 
Tahoe Restoration Act, which 
has served as the cornerstone 
for federal funding since the 
original law passed in 2000, 
helping deliver millions in 
federal funding for environ-
mental protection and habitat 
restoration programs to Tahoe. 
This legislation is supported by 
Senators Jacky Rosen (D-Nev.), 
Dianne Feinstein (D-Calif.), 
and Alex Padilla (D-Calif.), and 
Representatives Mark Amodei 
(R-Nev.-02), John Garamendi 
(D-Calif.-03), Dina Titus (D-Nev.-
01), Susie Lee (D-Nev.-03), and 

Steven Horsford (D-Nev.-04).
Local powerhouse nonprofit 

League to Save Lake Tahoe 
(Keep Tahoe Blue) is also 
a strong supporter of this 
proposed legislation as a critical 
pathway to extend and expand 
the positive impacts that the 
Lake Tahoe Restoration Acts of 
2000 and 2016 have delivered 
to Tahoe’s environment and 
community. 

~ Keep Tahoe Blue press 
release

13 Adopted General 
Plan Housing Element 
Update, Additional 
$575,000 Pledged for 
Affordable Housing 
Efforts
AUBURN
Placer County’s board of 
supervisors on May 11 adopted 
the county’s comprehensive 
update of its general plan 
housing element, outlining its 
policies and programs to meet 
existing and projected housing 
needs for all Placer residents 
through 2029.  

State law requires that the 
adopted housing element be 
submitted to the Department 
of Housing and Community 
Development for final review 
and certification.

The update includes 58 
policies (23 are new) and 49 
programs (28 are new), and the 
board concurrently approved a 
funding plan that would provide 
an additional $575,000 to 
Housing Trust Placer for more 
affordable housing projects. 
Placer supported the launch 
of the private trust in 2019 to 
encourage contributions from 
private, public, and nonprofit 
partners to help accelerate 
housing construction. 

The funding plan includes an 
initial $75,000 for start-up costs 

and an additional $500,000 
as a cash match to private 
contributions to the trust to 
support affordable housing 
projects and programs. 

~ Placer County  
press release

14 North Lake Tahoe’s 
Martis Valley Trail Project 
Reaches Major Milestone
AUBURN
The Martis Valley Trail project 
reached a major milestone at 
the end of May as the Placer 
County board of supervisors 
voted to execute an easement 
agreement with the U.S. Army 
Corps of Engineers, allowing 
construction of this critical 
reach of the larger trail system 
envisioned for the region to 
move forward.

The 10.2-mile paved path-
way will connect the Town of 
Truckee through Martis Valley 
and Northstar Village and 
up to the Brockway Summit 
above Lake Tahoe. The project 
is a collaborative project 
management effort between 
Placer County and Northstar 
Community Services District. 
The Resort at Northstar has 
also provided needed trail 
easements. 

Washoe Tribe members were 
consulted to understand their 
history and concerns. With 
continuing input from the 
tribe, the project will incor-
porate protections of cultural 
resources and convey the story 
of the tribe’s rich history in the 
valley.

Majority funding for the 
project will be provided by 
local county park develop-
ment funds and Transient 
Occupancy Tax, which were 
approved by the board earlier 
this year.

The trail will ultimately 
become part of the Resort 

Triangle Trail, which is slated 
to connect the communities 
of Kings Beach, Tahoe City, 
Olympic Valley, Truckee, Martis 
Valley, and Northstar in a loop. 
The trail will be paved and 
separated from highways and 
roads to maximize the safety 
and experience of trail users. 
Connection between the Town 
of Truckee and Northstar Drive 
is scheduled for completion by 
the end of 2022.

~ Placer County press 
release

15 Sierra Community 
House, Take Care Tahoe to 
Spotlight Mental Health 
Benefits of Nature
NORTH LAKE
Social services nonprofit Sierra 
Community House announced 
a collaboration with Take 
Care Tahoe, a messaging 
campaign with over 60 partner 
organizations, to spotlight the 
many mental health benefits of 
nature. The partnership will help 
Sierra Community House and the 
Tahoe Truckee Suicide Prevention 
Coalition expand their reach 
and work to end the stigma that 
surrounds mental health. The 
campaign launched in May for 
Mental Health Awareness Month 
and is ongoing.

The peak of the Covid-19 
pandemic saw the highest 
levels of anxiety and depression 
reported in the U.S., according 
to Mental Health America, and 
an alarming number of children 
reported thoughts of suicide and 
self-harm in 2020. Additionally, 
SCH reported a 200% increase 
in calls to its 24-hour crisis line 
during the period of March 
2020 through February 2021, 
highlighting the need to focus on 
this issue.

~ SCH press release

850 N. LAKE BLVD, TAHOE CITY
530-583-8100 | LIGHTHOUSESPA.COM

7

COMING 2022: Spooner Lake is preparing to open a new visitor center and amphitheater, with construction underway 
and expected to be completed early next year. Photo courtesy Nevada State Parks
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The Tahoe Basin was occupied by 
humans long before any historical 

record. The Martis peoples were living 
and trading here until around 500 AD.  
Not much is known about them, 
other than that they came here as the 
climate changed on the continent and 
Lake Tahoe began overflowing into the 
Truckee River. 

The Washoe people arrived around 
500 years later. They were and are the 
most numerous native peoples in our 
area, and have been living here for 
over 6,000 years.

Traveling from the Carson Valley as 
spring melted impassable snows, they 
gathered at sacred places year after 
year, grinding pine nuts, fishing, and 
hunting on the beautiful shores of 
the place they call the lake or da ow. 
New settlers of European ancestry 
later mispronounced the name as 
Tahoe. Thankfully, this is the name 
that has stuck, rather than others that 
were considered by map makers and 
politicians, including Lake Bonpland, 
Bigler, and even TayHoo.

The Washoe peoples had an informal 
economy of trade among their own 
tribes and with the occasional other 
native peoples passing through the 
area. There was no money exchanged 
and it wasn’t customary for people to 
attempt to get more than others, or 
keep it for themselves. 

Their tradition is to take enough from 
the earth or the lake, but leave plenty 
for the future and for others. 

Things changed with the influx of 
White settlers. Mountain man Stephen 
Meek claimed to have trapped beaver 
along the Truckee River in 1833. In 
1844, John C. Fremont mapped what 
he referred to as “Mountain Lake,” 

known to us 
now as Lake 
Tahoe. Other 
explorers 
found routes 
through 
the Sierra, 
and with 
wagon roads 
opening, 
way stations 
and small 
communities 
sprang up. As 
more Whites 
began to 
pass through 
the area, 
the Washoe 
tried to avoid 
them.

In 1848, 
gold was discovered at Sutter’s Mill 
in Coloma, California, triggering the 
Gold Rush. Wagon trains from the east 
brought hordes of settlers seeking their 
fortunes. The population of Whites 
in the western states — especially 
California, Oregon, and Nevada 
— exploded. Most emigrants and 
immigrants did not succeed at mining, 
but adapted by supplying miners with 
timber, produce, food, tools, lodging, 
alcohol, and entertainment.

Every Washoe fishing area, hunting 
ground, and farming area was taken 
over by invading Whites. Resistance 
was futile as the overwhelming tide of 
settlers displaced a generally peaceful 
people. The final conflict was the so-
called “Potato War” of 1857, in which 
as many as 14 starving Washoe were 
killed after being accused of stealing 
potatoes from a White man’s farm in 
the area of Honey Lake. 

In 1859, silver was discovered at 
Virginia City. The Comstock Lode 
triggered another rush of fortune-seek-

ers to the region. Dubious reports of 
silver and gold created mining claims 
and boom towns all over the Sierra. 

Tahoe’s West Shore, Olympic Valley, 
and Martis Creek were all sites of 
exaggerated reports of “the color.” This 
led to mines being dug and fortunes 
wasted on bad investment when no 
sizeable vein was ever found.

But timber for the mines and towns 
springing up all over the Sierra and 
Truckee Meadows developed into its 
own industry that effectively stripped 
the Tahoe Basin and Truckee of 
first-growth pine and fir trees. Many 
hopeful fortune seekers ended up 
swinging an ax or sharing 

the end of a saw as crews moved all 
over the mountains, dropping nearly 
every tree before them and transport-
ing it to the mines and boom towns.

Virtually all of our Sierra forests 
now are second and third growth. 
The effect of this devastation is still 
impacting the lake and the watersheds, 
as well as the forest itself.

The completion of the intercontinental 
railroad in 1869 not only opened the 
Sierra and California to the rest of the 
country, but also enabled the rapid 
transport of produce from the fertile 
valleys and materials from our forests 
to homes across the U.S. 

Timber, minerals, fish, and ice were 
rapidly and efficiently harvested and 
delivered to market until it was all 
gone.

Companies at Boca and other lakes 
adjacent to the railroad continued to 
prosper even after they stripped away 
the timber: They harvested the crystal-
clear water for ice. Hauled by horses 
to the rail siding, ice was loaded into 
boxcars insulated with sawdust for 
delivery to restaurants in Sacramento 
and San Francisco.

Many trains left room for produce in 
the insulated boxcars, enabling the 
delivery of cold, fresh produce and 

fish to those same restaurants. 

It was only a matter of time before 
a true genius recognized that the 
combination of clean water, ice, and 
rapid transport meant he could brew 
and distribute ice-brewed lager beer, 
as opposed to the steam-brewed ales 
of the time.

Boca Beer, a grand prize-winner at the 
1883 Paris World’s Fair, was the most 
popular California beer until 1893 
when the combination of mechanical 
refrigeration in the cities and a fire at 
the brewery ended its run. 

The wealthy railroad and timber 
barons of the time saw potential in the 
glorious spring and summer weather of 

BY PAT DILLON
Special to Moonshine Ink

In the Past

NEWS

1877

TIMBER HARVEST: Lumber served as ties beneath the railroad, structures for Gold Rush mines, 
and fuel for wood-burning steam engines. The thirst for timber was so great that hills were 
clear-cut. This 1877 photo shows Spooner Summit, at a point where logs from Glenbrook mills 
were taken off train cars and loaded into a flume to be sent down to Carson City. Photo by 
Carleton Watkins, courtesy Western Nevada Historic Photo Collection

GATHERING SEASON: Fall signaled the time for the Washoe people to 
collect the tah gum, or Piñon Pine nut, in a special ceremony that lasted 
for four or five days as they prepared the food for winter storage. Photo 
courtesy Washoe Tribe of Nevada and California

1800s
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the Sierra. When their industry ran out 
of material to mine or log, they began 
using the railroads, wagon roads, and 
shipping they had created for another 
profitable venture — summer tourism. 

Adapting their skills to the new 
enterprise, loggers, miners, and 
farmers created a vacation paradise for 
the nation’s burgeoning middle class 
to enjoy the crisp evenings and balmy 
summer days in relative comfort at 
renowned resorts such as Tahoe Tavern 
and Brockway Springs. Vacationers 
would ride the rails into Tahoe City, 
then board steamer ships to travel 
all over the 
north and 
west shores 
for hot 
springs treat-
ments, sport 
fishing, or 
lazing in the 
Sierra sun.

In the early 
1900s, 
private 
ownership of 
cars skyrock-
eted and road 
construction 
paved the 
way for 
the pas-
senger trains’ 
demise. 

Auto clubs and influential car owners 
clamored for a “year-around” road. 
This led to the construction of the 
“all-weather” U.S. Highway 40. 

Summer wasn’t the only season for 
Tahoe/Truckee tourism. Skiing, or “snow-
shoeing” as it was previously known, 
was begun in the Sierra as a utilitarian 
exercise. Many of the miners in the 
1800s’ “Lost Sierra” region north of Lake 
Tahoe were of Scandinavian ancestry and 
life in the winter demanded an efficient 
way to move around in the deep snows 
and long winters. 

Later, fun and competition using the 
longboard skis of the time began, with 
competitors, men and women alike, 
flying down the mountains and launch-
ing into air on man-made ski jumps on 
gorgeous winter days. 

The town of Truckee embraced the new 
sports and began “Winter Carnivals,” 
attracting crowds from the Bay Area to 
ice skate, toboggan, and watch awe-
struck as daredevils flew off ski jumps 
across from Commercial Row. 

The Auburn Ski Club, formed at Soda 
Springs in 1928, advertised the emerg-

ing sport, even 
producing jump 
competitions in 
Berkeley and 
at the 1939 
Golden Gate 
International 
Exposition. 
ASC also 
convinced 
the state road 
department to 
keep Highway 
40 open 
year-round. 

Rope tows and all manner of backyard 
conveyances soon sprang up on every 
snow-covered slope to feed the hunger 
for the new winter sport.

Sugar Bowl opened its resort in 1939 
with the first electric ski lift in the 
state to quickly (for the time) zip the 
skier up the slope.

The ’60s brought the winter Olympics 
to Alex Cushing’s Squaw Valley Ski 
Resort. Everyone from developers to 
mom-and-pop shops raced to get in 
on the action. Motels and restaurants 
of every size and shape popped up all 
over the Basin and Truckee as the vari-
ous Olympic contests were announced.

The ’70s and ’80s were a time of rapid 
development as second-home commu-
nities were built to meet the demand 
of those who wanted a year-round 
paradise close to the Bay Area and 
booming Sacramento Valley. 

Infrastructure had to be improved 
from post-war era water supplies and 
sewer systems to meet the needs of 
this new population. 

Myself, I was part of the fresh 
immigrants of these decades and this 

particular industry. In 1979, I got off 
a Trailways bus from Washington, 
D.C., on a warm fall evening. The next 
morning I was hired at the lumberyard 
in Incline Village. No one who wasn’t 
there can fully appreciate the building 
boom on the North Shore in the 
early ’80s. Our little lumberyard was 
as busy as Truckee Safeway on July 
Fourth — every day. 

Most of the homes in Incline, 
Kingswood, and Carnelian Bay 
were built in the late ’70s and early 
’80s. The boom was ended by the 
Reagan recession and the 1984 TRPA 
building moratorium. 
Contractors and 
carpenters left town 
toward Idaho like 
their hair was on 
fire, and the building 
industry here 
collapsed. 

A lottery system for 
building permits was 
instituted by the now 
bi-state TRPA to 
control the amount of 
new construction and 
protect the lake.

As documented 
in Moonshine Ink 
and elsewhere, the 
consequence of all 
of this is a place that 
now caters mostly 
to the wealthy. The 
impact has not yet 
been fully realized. 
As a result of 
“working-from-home” people moving 
here, already dwindling rentals have 
evaporated and prices for the few 
available have skyrocketed. The new 
economy encourages owners to rent 
their properties by the day or week 
to visitors, rather than on a monthly 
basis to the people who might service 
that economy. 

Though 
ordinary folks 
can still drive 
up for the 
day and enjoy 
California 
beaches, cost 
of anything 
from breakfast 
to groceries 
and gas now 
mimics San 
Francisco 
prices, and 
they’re 
climbing as 
each venue 
fights to retain 

the few employees who can afford to 
live in the area. 

Many of these are veteran Tahoe ski 
bums who never left and managed to buy 
a place when a working person still could. 

My three-bedroom Tahoe Vista 
fixer-upper was $92,500 in 1990. Last 
month I saw a one-bedroom timber 
fallers shack a few doors up from it 
listed at $450,000. 

It seems that this trend will continue. 
Cities and towns all over California 
have been in this situation for 

years. Teachers, firefighters, law 
enforcement, EMS, service, and utility 
workers cannot afford rents here or in 
nearby Reno or Carson.

Life at Tahoe was, and is, never boring. 
But I challenge new home buyers to 
learn to drive a Cat snowplow, because 
those of us who have the skill can’t 
afford to live here anymore.  

NEWS
1950s

ROAD TO TOURISM: As the timber and ice industries died out, tourism rose up to take the mantle of 
Tahoe’s main bread and butter, aided by the growth of automobile culture nationwide. This 1950s photo 
shows Highway 28 through Kings Beach. Photo courtesy Western Nevada Historic Photo Collection

GETTING AROUND THE LAKE: Cars rumble down the Tahoe Tavern Pier 
in Tahoe City, likely just having disembarked from a barge. Roads were 
scarce at the time of this circa-1915 photo; the Emerald Bay road hadn’t 
been built, nor the road connecting North and South Tahoe, and in order to 
get a car from one side to the other, you put it on a boat. Photo courtesy 
Western Nevada Historic Photo Collection

1915

TRENDSETTING: Auburn Ski Club advertised the emerging 
sport of skiing, entreating adventure seekers to the mountains. 
In this photo, taken the same year that Sugar Bowl Ski Resort 
opened, a skier jumps at the 1939 Golden Gate Exposition on 
Treasure Island, hosted by ASC. Photo courtesy University of 
California, Berkeley Library

1939
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T hese soaring housing prices 
got you down? Have heart — I 
believe the market will reverse, 

and here’s what you should consider 
in getting ready for that turn.

When we think of our financial 
health, we often think of our FICO 
or credit score. However, there 
is another very useful and telling 
metric known as debt-to-income 
ratios (DTI). These measures are 
typically on a monthly basis, with 
debt payments divided by income. 
Depending on the particular DTI 
ratio, either monthly gross income 
(before taxes) or net income (after 
taxes) is used. 

Generally speaking, there are three 
different types of debt and their 
corresponding DTI ratios. The first 
is known as consumer debt, money 
that was used to buy near-term 
goods and services. As examples, 
this could include credit card debt, 
auto loans, and personal lines of 
credit. This ratio is calculated by 
taking monthly debt payments 
divided by monthly net income. 

The second is known as housing 
debt (or costs). This ratio is also 
known as the front-end ratio. This 
would include the total monthly 
rent payment mortgage payment 
including principal, interest, taxes, 
insurance, and mortgage insurance, 
if applicable. In this ratio, the 
monthly payments are divided by 
gross income. 

Lastly, there is total debt, which 
is simply the combination of both 
consumer and housing debt. This 
calculation, known as the back-end 
ratio, takes both consumer debt and 
housing costs, then divides by gross 
income. 

There are general debt management 
rules of thumb based on DTI ratios, 
which are helpful in predicting (and 
avoiding) financial strain. Consumer 
debt should be kept at a DTI ratio 
of no more than 20%. Housing 
costs, the front-end ratio, should 
be no more than 28%. Lastly, total 
debt, the back-end ratio, should be 
no more than 36%. 

How do these DTI ratios trans-
late into a picture of financial 
health? Studies have shown that 
significantly drifting and staying 
above these ratios can be a sign of 
financial strain. Such strain has the 
potential to crowd out the ability to 
meet other financial obligation such 
as food, utilities, childcare, vacation, 
savings, etc.  

When it comes to qualifying for a 
mortgage, lenders weigh these DTI 
ratios heavily when considering the 
credit worthiness of a borrower. 
Lenders, who are bound by the 
ability-to-repay rule, will typically 
be most concerned with both the 
front-end and the back-end ratios. 
Under this rule, the lender must 
make a good faith effort to ensure 
that given the amount borrowed and 
the interest rate, the borrower has a 
reasonable ability to make the loan 
payments. They want to have a rea-
sonable expectation that a mortgage 
along with other debt servicing is 
not going to put financial strain on 
the borrower.

The housing challenge in our region 
is no secret. According to the 
Mountain Housing Council of Tahoe 
Truckee, the median home price in 
our region was $702,000 in 2020. 
Yet in less than a year and over the 

course of Covid-19, it has shot up 
almost unbelievably. According 
to Moonshine’s Market Watch in 
the May/June edition, the regional 
median home price came in at a 
whopping $1.4 million in the sales 
from March to April of this year. 

On the income side, the 2019 Local 
Area Median Income (AMI) for a 
family of four was approximately 
$84,000. Keeping housing costs at 
or below 28% of gross income, this 
AMI supports a monthly mortgage 
payment of approximately $1,960, 
which would not be enough for 
a home with the median prices 
shown above, even with a significant 
20% down payment. Here are the 
numbers for that $1.4 million house: 
Assuming a 20% down payment 
(equivalent to $280,000) and a 3.5% 
interest rate, the principal and inter-
est payment would be approximately 
$5,000 a month. That’s before taxes 
and insurance.

But as I said, you can put me in 
the camp that believes our local 
housing market will correct from the 
current stratospheric levels. It will 
likely take a bit of time for a reversal 
and nobody knows exactly what 
might cause it. While we await the 
arrival of this turn, I believe there 
is an opportunity. Take advantage 

of this time and aggressively pay 
down consumer debt. This has three 
enormous benefits: first, it increases 
the capacity to afford more house 
by allowing more of the total DTI to 
be dedicated to housing costs and 
less to consumer debt. Secondly, 
paying down consumer debt has 
the ability to positively impact your 
FICO score. This is because the 
largest contributors to a FICO score 
are on-time payment history and 
low outstanding balances compared 
to credit available. These two items 
account comprise approximately 
65% of our total credit score. Lastly, 
as debt obligations begin to fade, 
this frees cash flow to possibly save 
for that all important down pay-
ment. Then you can slide into home 
base in victory.

This article is meant to be general in 
nature and should not be construed as 
investment or financial advice related 
to your personal situation. Please 
consult your financial advisor prior to 
making financial decisions. 

~ John Manocchio is an invest-
ment adviser representative with 
Commonwealth Financial Network, 
Member FINRA/SIPC. Contact him 
at Pacific Crest Wealth Planning, 
jcmanocchio@pacificcrestwp.com or 
(530) 562-5250.  

BALANCING ACT: As we wait for the 
housing market correction that is bound 

to happen, pay down your consumer 
debt, which will increase your FICO 

score and free up money for a future 
down payment. 

BY JOHN MANOCCHIO
Moonshine Ink

NEWS

The metric to focus on in preparation  
for when it reverses

Find Your Bearings in 
Stratospheric Housing Market
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NEWS

1 The Pandemic’s Wake
TAHOE/TRUCKEE
2020’s unexpected public health disaster caused a 
paradigm shift in the region’s economy. While not 
exhaustive, here’s a list of businesses that couldn’t 
make it through the pandemic, and (surprise!) new 
ones born during this time.
Gone today ...

Truckee Bagel Company, Truckee: While our 
region’s only incorporated town is in the business 
name, the company shut down its Truckee storefront. 
Reno locations remain in Midtown and Galena.

Philosophy, Truckee: Doors have been shuttered 
since the restaurant closures, and the business currently 
has no functioning number and has updated its Google 
information to refl ect it is “permanently closed.”

West Shore Pizza, Tahoma: The restaurant closed 
early in the pandemic, but community members would 
gather in lawn chairs to enjoy each others’ company. A 
GoFundMe for West Shore Pizza remains active.

Hacienda, Tahoe City: As reported in these briefs in 
our previous issue, the North Shore Mexican restaurant 
shut its doors unexpectedly this April. 

Here tomorrow ...
Tahoma Market, Tahoma: Unrelated to Covid, the 

Tahoma deli (formerly PDQ) that’s been a West Shore 
institution has been under renovation for two years and 
is now open once more for business. 

One Cheek Squeak Bakery, Sparks: Artisan 
sourdough from scratch, a new venture by Stephanie 
Papaioanu based on “baking up yeast farts with love,” 
according to the bakery’s Facebook page. 

Fuddhism, Truckee: The eatery went live in early 
2021 with a focus on fresh and global cuisine. Located 
in Truckee’s historic downtown, Fuddhism offers pick-
up options and a weekly meal delivery service.

Donner Creek Brewing, Truckee: A family-friendly 
microbrew pub serving gourmet grilled cheese sand-
wiches alongside craft beer, hand seltzers, and ciders. 
The pub opened in August 2020.

Rock Cellar Records, Truckee: Since reopening the 
bookshop last year in the historic Truckee Mercantile 

Building, the team at Word After Word Books has 
been discussing what to do with the famous base-
ment. There are claims that it was a speakeasy, as well 
as rumors of a ghost. The space is a classic grotto 
with rock walls and brick archways. After lots of idea 
generating, Rock Cellar Records was born. Inspired in 
part by her son, the musician, and her husband, the 
record collector, owner Andie Keith said in a press 
release the space they’ve created is “unique, dramatic, 
and welcoming.”

~ BL, AH

2 Online Farmers Market In Now Open All 
Week Long
TRUCKEE
Tahoe Food Hub’s online farmers market, Harvest to 
Order, is now open for ordering seven days a week. 
Harvest to Orders is a convenient way to access 
seasonal, sustainably grown fruits and vegetables from 
local farms. Pick-up slots are available fi ve days a week 
at Tahoe Food Hub’s warehouse next to the Truckee 
Tahoe Airport and across the street from the new 
Raley’s.

All the news that fi ts — from original reporting or press releases. 
Submit your own to editors@moonshineink.com.BUSINESS BRIEFS #
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AT THE NEXUS OF NOURISHMENT and conveniece, Tahoe 
Food Hub has expanded access to its online ordering menu 
of sustainably-grown local fruits and veggies to seven days a 
week. Courtesy photo

2
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To register, sign up at tahoefoodhub.org to receive 
a weekly newsletter outlining what is fresh and in 
season that week from local farms. Orders generate 
a pick list for the farmers who harvest fresh produce. 
Tahoe Food Hub picks up the same day and prepares 
orders for customers to pick up.

~ Tahoe Food Hub press release

3 Aegis Insurance Enters Alliance with 
InterWest
TAHOE CITY
In a letter to existing clients on May 20, Aegis 
Insurance Markets President Tony Commendatore 
announced the company has entered “a strategic 
alliance with InterWest Insurance Services LLC.”

“This alignment of the high-level knowledge and 
professionalism of the Aegis team, with the support 
and resources InterWest has committed, will allow 
us to provide our clients with tools that support the 
lines of business that we already offer, as well as a 
new suite of product expertise in health benefi ts and 
surety bonds,” the letter stated in part.

The two organizations share a community 
focus and complement each other, according to 
Commendatore. InterWest has demonstrated com-
mitment to reinvesting in its staff and focusing on 
diversifi ed products and services, and utilized innova-
tive technology that consistently places the company 
among top-performing insurance and consulting 
brokerages in the country.

~ Aegis client letter

4 County Supervisors Allocate $250,000 from 
ARPA for Small Businesses
NEVADA CITY
Nevada County’s board of supervisors allocated $250,000 
in American Rescue Plan Act monies to fund a fi fth round 
of grants by the Nevada County Relief Fund, supporting 
small businesses recovering from the Covid-19 pandemic. 
This allocation is part of the nearly $6 million the supervi-
sors set aside for community and economic resiliency. 

Eligible for-profi t businesses countywide may apply for 
micro-grants up to $5,000 as of June 2, with applications 
due June 25. The Sierra Business Council will manage 
the grant application process with oversight provided by 
the Relief Fund’s Community Advisory Council. SBC will 
provide awardees with one-on-one business counseling 
through its Small Business Development Center. 

~ Nevada County Relief Fund press release

NEWS

1 TDPUD Board Chooses General Manager
TRUCKEE
Truckee Donner Public Utility District’s board announced May 13 the hiring of Brian 
Wright as the new general manager. Wright is the current interim general manager and 
water utility director, selected from a large pool of candidates.

“The board was determined to fi nd the best 
leader and fi t for our dynamic organization 
and Brian emerged as the obvious choice,” 
said Christa Finn, TDPUD board president. 
“He has worked tirelessly, has shown steadfast 
leadership to keep the district moving 
forward, and continues to be kind, creative, 
and courageous.”

Wright has been with TDPUD for over eight 
years, excelling in the positions of water 
utility director, assistant general manager, and 
interim general manager. All in all, Wright has 
almost three decades of experience working 
with both public and private utilities. 

~ TDPUD press release

2 Tahoe Expedition Academy Hires 
New Head of School
TRUCKEE
The Tahoe Expedition Academy has hired 
David Maher as its new head of school. Maher 
comes to TEA by way of Colorado, South 
Korea, and Southern California. With more 
than 30 years as a teacher, academic mentor, and administrator in both public and 
independent schools, Maher will be responsible for the day-to-day operations of TEA. 

Maher’s immediate mandate is to continue to support the students, faculty, and staff 
at TEA. Long term, his job will be to tell the story of TEA, share its successes, and build 

on the foundation that the TEA community has spent the past decade creating. Maher 
is scheduled to take over as head of school on July 6. 

~ TEA press release

3 PR Director Departs from Resort
OLYMPIC VALLEY
Liesl Hepburn departed from her role as public relations director at Squaw Valley Alpine 
Meadows on May 8. In an email, she wrote, “My husband has accepted a promotion 
with his company and we are relocating our little family to the mountains in Colorado. I 
will be continuing to assist with the Squaw Alpine base-to-base gondola project.” 

Those with media-related questions should contact Alex Spychalsky at alex@squawal-
pine.com.

~ Hepburn email

4 Tahoe Forest Health System Welcomes Opthamologist
INCLINE VILLAGE
Tahoe Forest Health System is pleased to announce that Annamieka Conway, MD, has 
joined its team at the Incline Village Community Hospital.

Conway specializes in providing comprehen-
sive eye and vision care. She is medically and 
surgically trained to diagnose and treat the 
full range of disorders affecting the eye and 
surrounding tissues. Conway attended medi-
cal school at the Oregon Health & Science 
University School of Medicine, and completed 
her ophthalmology residency at UC Davis Eye 
Center. She is certifi ed by the American Board 
of Ophthalmology.

Her offi ce is located at the IVCH Lakeside 
Clinic at 889 Alder Ave., Ste. 303 in Incline 
Village. New patients are now being 
accepted. For appointments, please call (530) 
582-6205.

~ TFHS press release

5 New Administrator of Arts Alliance
TRUCKEE
The Truckee Arts Alliance, a fi scally sponsored project of Nevada County Arts Council, 
announced that Mark Salinas has been named its new administrator. Salinas brings more 
than 20 years of leadership experience in public, private, and nonprofi t sectors in urban 
and rural communities.

Mark has served the creative economy in leadership roles in the public, private, and 
nonprofi t sectors, and as a creative and managerial contributor to the museum, gallery, 
fashion, fi lm, and theater industries for over 25 years. His endeavors in equity have been 
recognized on state and national levels, and in 2019 the Nevada Humanities, a state 
council affi liated with the National Endowment for the Humanities, honored his cross-
sector inclusion efforts with its Rising Star Award.

~ Nevada County Arts Council press release

MOVING IN, MOVING ON, MOVING  UP

APPLE A DAY: Annamieka Conway, MD, 
is now providing ophthalmology care out 
of the Incline Village Community Hospital. 
Courtesy photo

BUSINESS BRIEFS from p. 31

Design Services
Digital Press
Offset Presses
Specialty Bindery
Mailing Services
Website Uploads
Experienced 
Customer Service.

“check us out first“

“your local partner for 
printing & graphic services“

art@printtip.com
530.587.3551 
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ALL SMILES: David Maher has been an-
nounced as the new head of school for 
the Tahoe Expedition Academy. He brings 
30-plus years of experience as a teacher, 
academic mentor, and administrator at 
both public and independent schools. 
Courtesy photo
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CA Lic. #829462
NV Lic. #69490

Full Service Parking Lot 
& Driveway Specialists

Commercial & Residential
FREE Estimates

Paving

Sealcoating

Crack Sealing 

Striping & Signage

Green & Clean Zone

Trees trimmed 
at least 10’ from 
chimney and roof

Clean roof of 
Pine needles 
regularly

piles at least 
30’ away from 

structures

Thin trees and 
remove ladder 

fuels
Space and maintain 

and shrubs Remove all dead 
plants, grass, and 

weeds

70 feet

(or to property line)

Cut seasonal 
grass

Trees 
spaced 
at least 

10’

At 
least 

6’

Clean under decks to 

More info at:

Make Your Home  FIRE SAFE
Defensible space improves your chance of surviving a 
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Since Covid-19, there have 
been serious outcries by some 
members of the community 
blaming the visitor for trash 
issues and a lack of employee 
housing. These are obviously 
high-priority issues, but are we 
looking at them through the 
right lens?

Trash

For example, Tahoe Truckee 
Disposal currently (and in the 
past) does not pick up the trash 
on Saturdays or Sundays at the 
beaches, commercial cores, 
trailheads, and other highly 
used areas. The most amount of 
trash is produced on weekends! 
So, this is a visitor issue because 
we don’t pick up the trash when 
it’s most needed?

In eastern Placer County, 
primary residents and second 
homeowners (the ones who do 
not vacation rent their homes) 
are not required to have a bear 
proof trash container. These 
two demographics account for 
roughly two-thirds of our total 
housing inventory. Short-term 
rentals are required to have 
bear-proof trash containers, but 
they only account for 13% of 
the inventory. Why would we 
require bear-proof trash con-
tainers for the 13% and not the 
66%? Do bears, dogs, and other 
animals know the difference 
in which trash to get into? I’m 
not sure how this inconsistent 
policy is a visitor issue. 

Housing

There have been many opinions 
shared that STRs and the 
visitors that stay in them 
are the main reason why we 
have a housing shortage. Yet 
homeowners of STRs do not 
vacation rent their second home 
because it makes them more 
money. They vacation rent 
their second home because it 
still allows them to be able to 

use the property. Usage is the 
primary purpose of purchasing 
the property in the Tahoe/
Truckee area in the fi rst place. 
If the buyer wanted to buy a 
property that is an investment 
property, they would have 
bought in Sacramento or Reno 
where prices are lower and 
profi tability is higher. 

Supply of long-term rentals 
is at an all-time low, and the 
market still hasn’t opened up 
more stock. Why? Obviously, 
it would seem there is a huge 
opportunity to make money 

by long-term renting since 
supply is so low and demand 
is so high … but we still are 
not seeing this shift in a major 
way. Why? Because long-term 
leasing doesn’t allow the owner 
to use the property. It is not the 
money that is the motivator; it’s 
usage.

Up until the last couple of 
years, the Town of Truckee 
and Placer County’s primary 
community housing plan has 
focused on letting the indi-
vidual owner address the issue. 
Remind me when the individual 
owner signed up to be the 
community housing solution? 
I thought that was part of eco-
nomic development and in the 
purview of local governments. 
Increased visitation increases 
the income for most community 
members in the area, making 
housing actually more afford-
able since wages go up.

It is the second homeowner/
buyer that is the displacement 
source for community hous-
ing; not the visitor. The Town 
of Truckee passed a 2% tax 
increase recently for overnight 
visitors, and nothing on the day 
visitor or second homeowner. 
Yet, the overnight visitor spends 
more than the day visitor in 
the area with minimal impacts 
to housing compared to the 
second homeowner/buyer. Why 
not try to generate funds from 
the true displacement source, 

the second homeowner/second 
homebuyer (potentially prop-
erty tax assessments, etc.) to 
help community housing rather 
than increasing the tax on the 
overnight visitor who is actually 
helping the affordability? 

Going Forward

You, or someone before you, 
fell in love with Tahoe/Truckee 
initially as a visitor and then 
moved here full time. In my 
case, it was my parents in 1978. 

As a former visitor, ask yourself, 
“does your current attitude and 
behavior match how you want 
visitors to behave?” Are you 
exemplifying the same behavior 
as a current “local” that once 
was afforded you by the “locals” 
when you fi rst arrived? Are you 
thinking about solutions or just 
complaining? 

Let’s fi x our own issues before 
trying to blame visitors on our 
inability to adapt, and quit pre-
tending that we are far removed 
from being visitors ourselves. 

~ Brett Williams is the proud 
father of two teenagers and a 
superhero dog, Broker/President 
of Agate Bay Realty, NLTRA 
Board Member, Mountain 
Housing Council Member, North 
Tahoe High School Graduate 
(1987 … Go Lakers!), SDSU 
Graduate (1993), and is happy 
to see live music back.

OPINION

MY SHOT
By Brett Williams

Don’t Blame the 
Visitor for Structural 

Problems
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Life in the Sierra brings 
nature’s grandeur before your 
eyes. The morning silhouette 
of pines against calm water or 
the shimmer of a stone at the 
bottom of a clear creek deliv-
ers a kind of magic. There 
is beauty to be found where 
nature and humans meet, 
but there is also confl ict 
and impacts. As people, our 
environmental focus instinc-
tively falls on the threats that 
are easy to spot, like wildfi re 
and litter. They demand and 
deserve our attention. But we 
can’t lose sight of another risk 
lying just below the waterline.

Aquatic invasive species — 
including weeds, fi sh, and 
shellfi sh — threaten to choke 
our creeks, streams, and 
shorelines, and could turn the 
Sierra’s famously transpar-
ent waters a murky green. 
This isn’t a warning for the 
future; it’s a pressing priority 
today. Two species of aquatic 
invasive weeds, Eurasian 
watermilfoil and curlyleaf 
pondweed, have already 
infested over 150 acres of 
man-made lagoons on Tahoe’s 
south shore, plus more than 
100 acres of Lake Tahoe 
itself. To keep Tahoe blue, 
scientists agree that tackling 
aquatic invasive species is 
just as urgent as curbing 
climate change, pollution, and 
wildfi re. 

Invasive weeds have a knack 
for making themselves at 
home where they’re not 
welcome. They crowd out 
native species, alter underwa-
ter habitat, and reshape food 
web dynamics. This makes 
the lake hospitable for more 
damaging invaders such as 
fi sh and clams. Combined 
with warming waters, they 
also usher in hazardous algae 
blooms, which can make the 
water toxic for humans and 
our furry friends.

Thankfully, programs are 
in place to prevent new 
introductions. An important 
mantra for all boaters and 
paddlers is to “clean, drain, 
and dry” your watercraft 
before you get on the water.

Lake Tahoe’s boat inspection 
program spreads this message 
and requires all motorized 
watercraft to be screened 
before they launch into Big 
Blue. After less than a month 
of inspections this year, 14 
contaminated boats have 
been detected, compared with 
20 in all of 2020. 

The high rate of contamina-
tion is a reminder that we 
all have a role to play and 
must become educated and 
vigilant. The League to Save 
Lake Tahoe, or Keep Tahoe 
Blue, offers a simple, fun and 
impactful way for you to help 
tackle the aquatic invasive 
species threat. We hope you’ll 
join us. 

Eyes on the Lake is a volun-
teer program to identify and 
report sightings of aquatic 
invasive species. The League 
and our partners use data 
provided by “citizen scientist” 
volunteers to track the pres-
ence and absence of invasive 
species and launch a rapid 
response to snuff out new 

populations. Since its start in 
2013, Eyes on the Lake has 
detected and helped remove 
seven novel infestations 
in Lake Tahoe. We’re very 
excited to expand the pro-
gram into the Truckee region 
beginning this month, thanks 
to a generous grant from the 
Martis Fund (a collaborative 
project of Martis Camp’s 
landowners and developers, 
DMB/Highlands Group, 
Mountain Area Preservation, 
and Sierra Watch). 

Broadening the net of 
invasive species watch-
ers to Truckee is crucial. 
Fun-seekers regularly move 
between waterways in our 
region. Unknowingly, a 
boater, paddler, or angler 
may transport one of these 
intruders stowing away in 
their gear. But once you’re 
equipped with the knowledge 
to identify invasive species, 
and the free Citizen Science 
Tahoe App to report sight-
ings, you can be part of the 
solution. Visit keeptahoeblue.
org/eyes to watch a short 
training video and download 
the app and get started today.

Throughout the summer, 
the League will also offer 
virtual trainings to deepen 
your knowledge, along with 
opportunities to survey lakes 
and streams at risk for infes-
tation. We can’t wait for you 

to join us. See our schedule at 
keeptahoeblue.org/events. 

Together, we can protect our 
waters from aquatic invasive 
species and Keep Tahoe Blue. 

~ Darcie Goodman Collins, 
PhD is CEO of the League to 
Save Lake Tahoe, also known 
as Keep Tahoe Blue.

Your one stop shop for exploring
career, education, and training opportunities 

in the Lake Tahoe Basin.

T A H O E
C A R E E R
C O N N E C T

T A H O E C A R E E R C O N N E C T . O R G

OPINION

Tackling Invasive 
Species 

is a Truckee/Tahoe 
Priority

MY SHOT
By Darcie Goodman
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OPINION

READERS 
REFLECT
Submit letters to editors@
moonshineink.com

Regarding teen obesity

Outdoors to Fight Obesity 
I have become concerned 
about the obesity crisis in 
teens. Today, teens are not 
getting enough exercise. 
Instead of being outside 
playing community baseball 
or basketball, or in more 
rural areas, doing farm 
work, a majority of teens are 
interacting through online 
games or watching videos. 
In addition, the foods teens 
eat are high in saturated fat 
and trans fat. 

What can be done to help? 
I have found out that there 
are regulations of trans fat 
quantities in foods. How-
ever, companies can side 
step these regulations by 
changing serving size on 
their labeling. In my high 
school classes we are learn-
ing about nutritional needs, 
reading labels, and serving 

size, plus the dangers of 
sugar and too much salt. 
Becoming educated con-
sumers seems to me to be 
one of the best ways to 
reverse this trend.

Teenagers usually have 
lots of energy. There are 
athletic programs in most 
schools and physical educa-
tion classes. However, these 
do not reach all the stu-
dents on a consistent basis 
throughout high school. If 
policies can be enacted to 
help teenagers learn more in 
depth about eating healthy 
food and actually making 
effective changes in their 
diets, we can make a differ-
ence. I think setting fi tness 
and coordination goals while 
learning more about how 
muscles, nerves, and me-
tabolism work is important 
to building life time habits. 
The way companies adver-
tise should be more regu-
lated to minimize labeling 
unhealthy food as healthy.

My organization, the 
Boy Scouts of America, is 
centered around outdoor 

activities offering rank ad-
vances and merit badges for 
camping, swimming, hiking, 
and may other communities 
will help encourage health 
and fi tness. 

~ Adam Helton, Carson 
City, via letter 

On Moonshine’ s coverage

Gratitude 
I love reading your publica-
tion cover to cover. Thank 
you for putting out such 
fi ne and factual journalism. 
Good, local journalism is an 
endangered species. Thank 
you for keeping it alive and 
well in the Truckee/Tahoe 
area.

~ Tracy Spears, Reno, via 
letter

In response to Tahoe City’s 
High Life of the ’70s and 
Its Central Star 

Throwback to Funky 
Times
That was a fantastic article. 
I live in San Diego and 
lived in Tahoe City in the 
’70s, friends with every-
one mentioned. It brought 
back so many wild n’ crazy 
memories. What an epic era 
and man.  

~ Bonnie Obonnieo, Tahoe 
City/San Diego, via Insta-
gram

S O L U T I O N S  T O  P U Z Z L E  PA G E ,  P.  5 0

CROSSWORDSUDOKU

We want to know what you think 
of our coverage of local news, 
mountain life, arts, and culture.

We want to hear about the topics 
you care about in the community. 

Send letters to the editor to 
editors@moonshineink.com to see 
your name and thoughts in print!

Have a thought?

FOOD FOR THOUGHT

“IF THE WIND WILL 
NOT SERVE, TAKE TO 
THE OARS.” 

~ LATIN PROVERB

Ta
ho

e Int
egrative Veterinary CareAsk about exercises and 

techniques to prevent injury 
before it happens!

FITNESS IS COOL

Tahoe Integrative Veterinary Care
12068 Donner Pass Rd, Truckee

530-582-1133
T a h o e H o l i s t i c V e t . c o m
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PASS IT ON THRIFT
Hours TBD • Weather Dependent • 530-581-3117 

599 N. Lake Blvd., Ste. A Tahoe City, CA 96145

Come on in, 
We’ve heard it’s probably pretty safe.

Golf is Back at 
Tahoe Donner

EXPERIENCE YOUR NEW 
FAVORITE COURSE

NEWLY RENOVATED FOR 
MORE FUN + PLAYABILITY

ALL NEW GREENS
EXPANDED + REDESIGNED 

FORWARD TEES
IMPROVED PACE OF PLAY

$25 SKILLS CLINICS 
DRIVING RANGE + MORE!

BOOK YOUR TEE TIME AT TAHOEDONNER.COM/GOLF
www.Pacif icCrestWP.com

William Austin and John Manocchio are Registered Representatives and Investment Adviser Representatives with/and offer securities 
and advisory services through Commonwealth Financial Network®, Member FINRA/SIPC, a Registered Investment Adviser.

CA Insurance #0D20353 and #0H73423. Commonwealth Financial Network® does not provide legal or tax advice.

The shortest distance between these 

two points is  a financial plan.

Let an independent financial advisor help you craft a 
plan that puts your interests and objectives first. 

That’s an approach that makes sense in 
these—or any—market conditions.

 530-563-5250   
bill@pacificcrestwp.com | jcmanocchio@pacificcrestwp.com

11209 Brockway Rd, Ste C203, Truckee, CA 96161

Bil l  Aust inCFP® and John ManocchioCFP®

CalmPANIC
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HOMES FOR SALE
Single-family homes for sale as of June 1

Including 11 Tahoe Lakefronts

HOMES PENDING
OR CONTINGENT

Single-family homes pending as of June 1

Including 3 Tahoe Lakefronts

Truckee*         North & West Shores**         Incline Village/Crystal Bay

U N I T S  S O L D Single-family homes sold 
as of May 31

REGIONAL MEDIAN HOME PRICE = $1.2M

MEDIAN PRICE Single-family homes 
median price as of May 31
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 According to the Tahoe Sierra MLS, in May, single-family home sales were up 32% compared to April  
 while the median price dropped by 14%. The number of single-family homes actively listed for sale 

jumped 67% between those same months, an inventory increase that is typical of this time of year as 
we head into summer months and the active real estate season. Compared to the same time last year, 
active listings are down 43% and median price is up 68%, indicating that our market still feels the spike in 
demand generated by the pandemic. All micro-regions, with the exception of lakefronts (which had zero 
sales in April), experienced a dip in median price since last month, suggesting that we may see some level-
ing out as summer inventory comes to market. ~ Bill Dietz, principal broker of Tahoe LuxuryProperties

*Includes Northstar **Includes Squaw Valley and Alpine Meadows

~ Data taken from the Tahoe Sierra MLS and Incline Village MLS.

Brought to you by

TLUXP.COM

HOME FRONT

2001965

Roxanne Duffi eld Ins Agcy Inc

State Farm, Home Offi ce, Bloomington, IL

We’re here. 
We’re ready.

LIKE A GOOD NEIGHBOR, STATE FARM IS THERE.®

Roxanne Duffi eld, Agent
Insurance Lic#: 0L53516
insuranceroxanne.com

530-550-9000

When a disaster strikes, my team and I will be there. 
Backed by one of the industry’s largest catastrophe 
response teams, we’ll be ready to help when you 
need us.

775-391-9443 | Jackie@TahoeisHome.com  | www.TahoeisHome.com | Broker NV. 145245 CA. 1969342

Expect ExcellenceExpect Excellence

Unparalleled Advertising | Proven ResultsJackie Ginley
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Following this winter’s lackluster 
snowfall, it’s no surprise that much 
of both California and Nevada are 
experiencing drought conditions. As of 
press deadline, Gov. Gavin Newsom 
had declared that 41 of the state’s 58 
counties are under a drought emer-
gency, including El Dorado, Nevada, 
Placer, and other neighboring counties. 

In Nevada, the entire state is experi-
encing some level of drought, varying 
from abnormally dry to exceptional 
drought conditions, according to 
the National Weather Service’s U.S. 
Drought Monitor. In Washoe, 90.85% 
of the county is experiencing extreme 
drought conditions.

Such severely parched conditions are 
expected to continue, according to 
meteorologists, so it’s a good time to 
start rethinking your landscaping ambi-
tions and including drought-tolerant 
plants. Less-frequent watering required 
to keep them thriving is a win for both 
you and the environment.

Xeriscaping is the term for a landscap-
ing style that came about in the 1980s, 
in which a landscape is designed with 
plants and irrigation setups that use 
less water. The word is derived from 
the Greek prefix xeros, meaning dry. 
It incorporates mostly native varieties 
of plants that are adapted to a region’s 
natural conditions. 

An example of such a design is the 
Patricia S. Sutton Memorial Garden 
at the Truckee Donner Public Utility 
District office on Donner Pass Road in 
Truckee. The garden was dedicated to 
its longtime namesake board member 
following her passing in 2010.

Tahoe Donner Public Utility District’s 
public information officer, Steven 
Poncelet, said the TDPUD’s message 
about landscape remains consistent: 
Regardless of whether or not drought 
conditions exist, water is precious and 
the district wants to help customers 
use only the water they need.

“We are fortunate to have the incred-
ible water resource of the Martis Valley 
Groundwater Basin, and to be at the 
top of the watershed where water is 
more abundant,” Poncelet wrote in an 
email to Moonshine Ink. “However, like 
most environmental issues, we are part 
of a larger ecosystem and everyone 
should do their part of conserve.”

You can start doing your part in your 
own backyard. From ground cover to 
grass, hardscape to landscape, home-
owners can have a beautiful garden 
while being wise with water. Stop by 
a local nursey such as High Sierra 
Gardens in Incline Village, Perennial 
Nursery & Landscape in Kings Beach, 
Tahoe City’s Tahoe Tree Company, or, 
in Truckee, Rock and Rose or Villager 
Nursery. Each of these has experts who 
can guide you in the right direction. 

PLANTINGS: Whether you’re planning 
for flowers, shrubs, or trees, look 
for varieties that are native to the 
area. They’re well adapted to our arid 
growing season conditions, especially 
in a parched summer season following 
a below-average snowfall winter. There 
are many varieties that can still give 
your yard vibrant bursts of color while 
requiring minimal water. 

Some plants that can thrive in our 
region despite the harsh extremes of 
heavy winters and dry summers include 
hollyhocks, prairie crabapples, antelope 
bitterbrush, cornflowers, California 

poppies, spurges, and lupine. The list 
of planting possibilities is longer than 
you’d think, and you can find a great 
compilation on the TDPUD’s website, 
tdpud.org.

LAWN ALTERNATIVES: Sure, a lush, 
perfectly manicured lawn looks inviting 
— but it doesn’t come easy. The price 
you pay for that pristine green comes 
in the form of a tremendous amount 
of water usage, not to mention the 
time and energy it takes to keep it up. 
Native bunch grasses require less in 
the way of maintenance and watering 
than traditional grasses. Some varieties, 
like turf fescue, require about a third 
the amount of water than a regular 
lawn, while blended types of fescue are 
great no-mow alternatives.

It’s still possible, however, to have a 
visually appealing yard while skip-
ping the grasses altogether. Ground 
cover like mulch and wood chips do 
more than conceal dirt in place of a 
lawn. Both act as weed barriers and 
help the earth below retain moisture. 

Decomposed granite is another alterna-
tive and can be used for pathways and 
even patio areas.

ACCENT PIECES: Large boulders that 
are naturally occurring on the property 
can be used as focal accent points. 
Surround them by landscaped beds. 
Smaller rocks are perfect for lining the 
borders of a walkway. Flatter pieces 
of stone or slate make great stepping 
stones. If you are feeling fancy, add in 
some ambient lighting, stone sculp-
tures, or even a decorative wooden 
garden bridge.

IRRIGATION: When it comes to being 
water wise, this is really where it 
counts. Low volume sprinklers and 
conventional drip systems are two ways 
to control water usage. Timers set to 
water vegetation in increments are also 
a great help. Grouping your plantings 
in microclimates — planting varieties 
with similar needs together in sections 
— is a great way to ensure different 
areas are getting the proper amount of 
moisture.  

HOME FRONT

Magic Garden 
Water-wise landscaping is key during drought seasons

SPACE IT UP
By Juliana Demarest

POP OF COLOR: California poppies, right, the official flower of the Golden State, are well adapted to the 
arid summer conditions of the Sierra Nevada, and will give vivid bursts of color to your landscape. Scarlet red 
common poppies, left, are also a great choice. Photos by Juliana Demarest/Moonshine Ink

GARDEN VARIETY: The Patricia S. Sutton Conservation Garden, along the west side of the Truckee 
Donner Public Utility District offices on Donner Pass Road, offers examples of ways to incorporate 
drought resistant methods into your landscape design. Dedicated in 2010, the garden honors the 
memory of longtime TDPUD employee Sutton, who died suddenly earlier that year. Courtesy photo
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Mike Welch can still recall the very 
first festival at which he and his 
family started selling their handmade 
dog collars and leashes under the 
name Tahoe Dog Gear. It was 
2015, and they’d set up a booth 
at Made In Tahoe, hoping to sell a 
good number of the 50 or so they’d 
brought. A short time into the Squaw 
Valley event, they found themselves 
hustling to sew and assemble on the 
fly as the demand was far greater 
than they’d imagined.

“As people were ordering, we were 
making collars. We were telling them, 
‘Come back in 15 minutes and we’ll 
make it for you,’” Mike recalled.

A few years in, the Welches now have 
a seamless process, designing and 
assembling in a small workshop in 
their Tahoe Donner home, while the 
hand-sewn portion is done in Tahoe 
City. Chances are, if you’ve been out 
and about on the trails in the region, 
you’ve likely seen dogs sporting some 
of Tahoe Dog Gear’s trademark 
Tahoe-inspired designs.

As daughter Michaela was about to 
graduate from Truckee High School 
in 2015, Mike wanted to help her 
make her way into the vocational 
world. Tahoe Dog Gear seemed to be 
a great place to start.

After graduation, Michaela sought 
to pursue a certificate in College and 
Career Studies at the University of 
Nevada, Reno. A two-year, non-
degree certificate program offering a 
college experience to students with 
intellectual disabilities, UNR’s Path 
to Independence Program looked 
like the perfect fit for Michaela, who 
has cerebral palsy and a bilateral 
hearing impairment. With a price 
tag of $16,000, the Welches were 
contemplating ways to defray 
the tuition cost when a neighbor 
suggested holding a fundraiser.

Animal lover Michaela started 
to research possibilities, and on 
Pinterest came across the classic 
idea of a kissing booth. The only 
thing better than a kissing booth, 
she thought, would be a dog kissing 
booth: Donors would get dog kisses 
in exchange for their contributions.

“The dog kissing booth ended 
up being a premise for people to 
make donations toward her going 
to this program,” Mike said. The 
project came to be known as Kiss for 
Independence.

In the end, Michaela’s idea raised 
about $9,000. Meanwhile, the dog 
collar business was growing.

“The idea of this business was 
that Michaela wants a career with 
animals,” Mike said. “So this was an 
opportunity for her just to get out 
with people and just be part of that 
social atmosphere of people loving 
animals.”

Michaela, as it happens, has 
aspirations of becoming a 
veterinary assistant. She’s com-
pleted several courses at UNR and 
is taking one at Sierra College. She’s 
also volunteered at the Humane 
Society of Truckee-Tahoe and Tahoe 
Integrative Veterinary Medicine, and 
plans to continue doing so as Covid-
19 restrictions are lifted.

Her volunteerism wasn’t the only 
thing affected by the pandemic, 
however. Festivals bring in 85% of 
Tahoe Dog Gear’s annual revenue.

“That was a big crusher last year for 
Tahoe Dog Gear,” Mike explained. 
“Like everything [during the] 
pandemic ... online sales went 
through the roof and they tripled, 
but our online sales are so miniscule 
compared to doing a festival event. 
[We] do two festivals and that equals 
our annual online sales. So, the 
festivals are really the place where 
people know us.”

As pandemic restrictions are eased, 
and life starts to go back to normal, 
things are looking up in the world of 
Tahoe Dog Gear. The father-daugh-
ter entrepreneurial team is excited 
to get back out on the sales scene. 
Even though their dog accessories 
are sold in various retail locations, 
from Truckee to South Lake Tahoe, 
festivals are the lifeblood of their 
business. But it’s not just about 
money. Working festivals has been a 
huge boon to Michaela’s confidence 
and her people and life skills.

This chance for Michaela, who turns  
25 on June 20, to interact directly 
with people, has helped her to con-
front her two main challenges. For 
one, she’s hearing impaired, so she 
has to focus hard on conversations 
with others to understand what they 
are saying. She’s also had a tough 
time with numbers, but working the 
booth has helped her understand 
how money works because she’s 
had to learn to calculate how much 
change to give back customers.

“She’s gone from not even being 
able to deal with the money to, now, 
she’ll figure it out on the calculator 
and figure out all the change,” Mike 
noted. “It’s been a great process for 
her to go through, to learn real life 
skills that she’s going to be using for 
the rest of her life.”

And Michaela will soon be putting 
those life skills to good use. She’s 
scored a place at the Truckee Artist 
Lofts, which will bring her closer to 
the action of downtown. 

“I’m excited about that,” she said 
with a smile, beaming about her 
dreams for the future.  

WORKSHOPPING: All of Tahoe Dog Gear’s 
accessories are handmade locally. The process 
starts with artwork design in the Welches’ 
home workshop. From there, the designs are 
injected into rolls of polyester through a process 
called sublimation (although this part is done in 
Southern California). Tahoe City seamstress Kariño 
Mendoza Urias handles all sewing needs, and 
finally, Mike and Michaela Welch (pictured) work 
to assemble each individual piece. Courtesy photo

BY JULIANA DEMAREST
Moonshine Ink

MOUNTAIN LIFE

Up
GEARING

Truckee Dog Gear isn’t just for the dogs

CRUZ 
CONTROL: 

The Welches’ 
5-year-old golden 

retriever, Cruz, models one of Tahoe Dog 
Gear’s latest collar designs. The collars and 

leashes are all made of polyester, which is 
naturally water repellant. Unlike Nylon, they 
won’t get smelly after hours of swimming in 

Tahoe’s lakes and rivers. Courtesy photo
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 BE KIND | BE CALMBE CALM | BE HELPFUL

115 Grove St. , Tahoe City CA 530-583-8551

christyhill.com

 EARTH TO TABLE

Michael R Murphy, CFP® 
Financial Advisor

12020 Donner Pass Rd Suite 102 
Truckee, CA 96161  
530-587-2672

Member SIPC

Are your investments 
ready to fight inflation?

MKT-5894K-A

edwardjones.com

Grateful Gardens
L AN DSC APE & S N OW S E RV I CE S CO NTR AC TO R

Create  |  Install  |  Maintain
Commercial  |  Residential

gratefulgardens.biz
530/550-9372

Voted #1 Best Of Tahoe/Truckee 2017
You dream it. We make it happen.

Hair for Women & Men • Waxing
Skin Treatments • Permanent Makeup

THINK LOCAL highlights the  
importance and impact of being a localist. 

It’s not just shopping — it’s about services,  
restaurants, medical care, nonprofits,  

businesses, and even media.

THINK LOCAL is a signature on a statement  
saying we believe in Tahoe/Truckee and want to  

see a thriving community we all love.

PLACE YOUR AD IN THE NEXT SECTION

PUBLISHES IN JULY • DEADLINE IS JUNE 24

SALES@MOONSHINEINK.COM 

(530) 587-3607
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T h e  R i v e r  R u n s 
T h r o u g h  I t

BY BILL HATFIELD
Special to Moonshine Ink

The mighty Truckee is vital to 
Reno’s Riverwalk District

BEER HERE: The Craft Beer and Summer Wine villages are just a small part of the annual 
Reno River Festival, which returns this year after last spring’s event was canceled due to the 
Covid-19 pandemic. Photo courtesy Reno River Festival

If Lake Tahoe is the jewel of the 
Sierra, then the Truckee River is 

the thread that ties it to other com-
munity treasures.

Downtown Reno’s Riverwalk 
District, located approximately 
between Bicentennial Park along 
West First Street to the Lake Street 
bridge, has lately emerged as one of 
those gems.

As the Reno/Tahoe area and the 
rest of the world recall what life 
was like before the pandemic, local 
event planners have been working 
diligently to bring folks safely back 
to the area to enjoy their community, 
the river, and local events.

In 2020, when businesses stood 
shuttered along the river and citizens 
avoided large public gatherings for 
safety concerns, the Reno River 
Festival was canceled and Artown, 
a month-long summer arts festival, 

offered mostly digital presentations. 
Both events are back downtown for 
2021. But things along the river will 
look a little different this year.

RENO RIVER FESTIVAL

The Reno River Festival will return 
to the Truckee River in downtown 
Reno June 12 and 13 without its 
signature component, the whitewa-
ter competition.

According to Neil Horning, co-
founder of Liquid Blue Events, 
which organizes the festival, early 
planning and permitting concerns 
were responsible.

“Some decisions had to be made 
pretty early on about what we could 
and could not do,” Horning said.

The event’s adjusted plan was 
approved by the Nevada Business 
and Industry Department in early 

April. That plan included pushing the 
festival from the traditional Mother’s 
Day weekend schedule to June this 
year, at which time the athletes who 
typically compete in the whitewater 
competition would not be available 
because of prior commitments and 
touring schedules.

“And typically, in June, there’s just 
not enough water fl ow to have a 
competition,” Horning added.

Despite the absence of the whitewa-
ter competition, the festival will still 
feature local craft beer, local food, 
over 100 vendors, and a full schedule 
of music at the Wingfi eld Park 
Amphitheater on both days.

“It’s been two years since the event 
has even taken place,” Horning said. 
“People really enjoy getting down 
there, whether [there are] whitewater 
competitions or not.”

This year is not the fi rst time the 
festival has had to adapt to circum-
stances out of its control.

“The very fi rst year we did the river 
festival … was a major drought year, 
and there was no water to have 
whitewater events that year, either,” 
Horning said. “But we set attendance 
records, still.”

Horning and his brother, Jess, who 
co-own Liquid Blue Events, pur-
chased the event in 2015. He said 
the festival drew 30,000 to 35,000 
people that year and continued to 
grow every year thereafter. “By 2019, 
we were upwards of 55,000 people 
for the two days,” he added.

This year, Horning said, they would 
be happy with between 15,000 and 
20,000 attendees in a more intimate 
environment.

While the river festival is usually  a 
free event, this year’s festival will 
charge $10 per adult, largely in an 
effort to keep track of the number of 
people who enter the area around the 
whitewater park.

Owned and maintained by the city, 
the whitewater park is currently open 
to the public with no restrictions, 
according to Reno’s director of parks 
and recreation, Jaime Schroeder. 
Users are still encouraged to take all 
necessary watersports precautions.

ARTOWN
The whitewater park section of 
the river consists of class 2 and 3 
rapids and has 11 drop pools, fi ve 
in the north channel and six in the 
south channel. The river surrounds 
Wingfi eld Park and its amphitheater, 
where Artown has had its festival 
main stage for the past 25 years.

According to the nonprofi t’s 2020 
annual report, last summer Artown 
was still able to present 250 virtual 
events, workshops, live performances 
with limited attendance, and real-
time broadcasts.

This year, the July festival moves its 
main stage away from Wingfi eld Park.

“Our plans to keep our artists and 
audiences safe require a larger 
festival footprint in 2021,” explained 
Artown’s marketing director, Oliver 
X. “In order for us to make sure 
that we do have a larger festival 
footprint than Covid-19 restrictions 
would allow in 2020, we went for 
the largest open space available, and 
that was Rancho San Rafael Regional 
Park.”

This year’s main stage can accom-
modate up to 2,000 spectators for 
its larger events in 6-foot-by-6-foot 

P
H

O
TO

 B
Y

 S
A

R
A

H
 M

IL
LE

R
/M

O
O

N
SH

IN
E

 I
N

K



 READ. DISCUSS. CONTRIBUTE. MOONSHINEINK.COM                    10 JUNE – 7 JULY 2021                   43

SPORTS & OUTDOORS

pods that will be between 6 
and 18 feet away from each 
other.

“There’s no permanent 
structure at Rancho San 
Rafael, but we are installing 
a 40-foot-by-40-foot festival 
stage with full lighting and 
sound,” X said.

Though Artown now has 
venues all over the city — 125 
to 150 event locations in a 
non-Covid year, according to 
X — its original purpose was 
to bring people back to the 
downtown area. X said that 
Artown hopes to return to 
Wingfi eld in the future, but 
the venue change was impor-
tant to maintain a continuous 
presentation and to maximize 
the number of visitors the 
event can safely host.

Artown typically programs 
just 10% of the events, the 
remainder being planned and 
organized by the artists them-
selves. Though the main stage 
is relocated, the Riverwalk 
District will see its share 
of shows, events, openings, 
recitals, tours, classes, and 
workshops from July 1 to 31 .

“Artown is a festival of, for, 
and by the artists and per-
formers themselves, who are 
tasked to pick a concept, pick 
a date, pick a venue, and do a 
show,” X said. “Not being in 
Wingfi eld has also allowed the 
general public to rent those 
days that would have been 
rented by us.”

This year, event organizers 
expect about 300 individual 
events will be held at 80 to 
100 venues citywide, includ-
ing downtown locations such 
as the Nevada Museum of 
Art, the Lake Mansion Arts & 
Cultural Center, the Pioneer 
Center for the Performing 
Arts, Civic Center Plaza, 
the Renaissance hotel, and 
Wild River Grille, which will 
present local artists every 
weekend on its outdoor 
patio stage. The 54th annual 
Basque Festival will also be 
held in the California Building 
at Idlewild Park.

A full menu of activities 
for Artown can be found at 
artown.org. 

MUSIC TO THEIR EARS: Events like the Reno River Festival, pictured, 
and Artown, a month-long celebration of the arts, typically draw tens 
of thousands of revelers to party along Reno’s Truckee River corridor. 
Photo courtesy Reno River Festival

Summer Learning RegistrationSummer Learning Registration
June 14th- July 31st
Reading Colors Your World

Leer da Color a tu mundo

Children 
Teens 
Adults
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COLLABORATIVE EFFORT
Truckee commissary gives a boost to culinary entrepreneurs

T he prep facility at Truckee’s 
Kitchen Collab is like any other 
commercial kitchen. Chefs are 

busy slicing and dicing, combining 
flavors and textures to delight the 
palate. The difference between this 
and other kitchens is that there 
are no hungry guests salivating 
at tables on the other side of the 
kitchen doors. Although this is where 
culinary magic happens, here the 
hard-working chefs are individual 
business owners. The food they pre-
pare will be sold from the windows of 
food trucks, served at catered affairs, 
and delivered to brick and mortar 
locations for them to sell.

“Kitchen Collab first started as 
an idea in early 2014. I was in the 
process of building out my food 
truck and started wondering where I 
was going to do my prep,” explained 
founder Alex Tolger, whose 
MOGROG Rotisserie truck is 
often spotted at events like Truckee 
Thursdays. “As I asked around 
the Truckee area, I found that the 
availability of open kitchen space 
was very limited and that 
there wasn’t a dedicated 
commissary kitchen in the 
area. At the time, One 
World Kitchen in Reno 
was the only kitchen 
dedicated to non-brick-
and-mortar operations, 
and they were full with a 
long wait list.”

Tolger recognized the 
need for such a facility, 
and set the wheels in 
motion. Yet bringing 
Kitchen Collab to fruition 
didn’t happen overnight. 
In fact, it took nearly two 
years of planning and 
site selection after its inception: 
Kitchen Collab became official 
the summer of 2016, but its doors 
didn’t open for public use until May 
2018. The property, located at the 
Truckee Crossroads shopping center 
on Deerfield Drive, was rezoned 
during those intervening years, and 
plans were brought before both the 
planning commission and building 

department for permit 
approval. Total 
buildout took 
about nine months 
to complete.

Kitchen Collab 
opened with three 
founding mem-
bers: MOGROG 
Rotisserie, EATS Cooking 
Company, and Local Chef 
Productions. The facility 
now provides budding busi-
ness owners with a place to 
help them jumpstart their 
culinary ambitions.

“Since then, we helped 
launch, grow, host, 
guide, and support more 
than 25 local small food 
businesses,” Tolger told 
Moonshine in an email. 
“Our platform is set up on 
a membership basis that 
is divided into tiers of use. 
Our tiers are based on 
hours per month of kitchen 
use, starting at a commit-
ment of 20 hours a month 
and going up from there. 

Members have full access to our 10  
prep spaces and all the commercial 
kitchen equipment.”

Current members include: 
MOGROG Rotisserie + Café, 
BlendLife, Local Chef Productions, 
Mix’d Menu Food Trailer, Upper 
Crest Provisions, Tahoe Empanadas, 
and Platterfare. 

While some dream of 
taking their culinary 
prowess to a grander 
scale, with the goal of 
running their own eatery 
or specialty shop, there 
are others who might not 
want the commitment 
of a brick-and-mortar 
location. Kitchen Collab 
has made entering the 
food service world a more 
attainable goal for those 
folks.

“One of the main tenets 
of Kitchen Collab was 
to reduce the barriers of 

entry in the food industry,” Tolger 
affirmed. “Reflecting on the number 
of companies we have interacted 
with is pretty amazing, but it is 
the individual business owners 
showing up every day and working 
toward their dreams that shows the 
strength of the community.”

That strength shone through 
over the past year-plus, as it’s 
no secret that the food service 
industry suffered greatly. 
Tolger noted that the compa-
nies working out of Kitchen 
Collab pivoted and rein-
vented themselves many times 
over to keep up with changes 
in procedures, mandates, and 
needs of the community.

In February, Nevada County 
announced the introduction 
of the new Platform Kitchen 
Operation permit, which 
enables food entrepreneurs 
to utilize already permitted 
commercial kitchens to prep 
their offerings to be sold 
elsewhere. While this doesn’t 
directly affect day-to-day 
operations at Kitchen Collab, 
it did permit members to offer 
delivery and curbside pickup 
to customers.

“The PKO permit has 
addressed a growing trend in 
consumer demands, increas-
ing the options for chefs to 
interact with their clients 
directly,” Tolger explained. 
“The biggest benefit we 

see in the PKO program is for 
our members’ bottom line. When 
members hold a PKO permit, they 
can operate as their own distributor. 
There is no middleman, no third-
party app taking 30% of sales. Our 
members now have the ability to 
offer curbside pickup or delivery on 
a schedule they determine.”

The commissary has clearly filled a 
void in the area and has been the 
root of success for a number of 
smaller-scale businesses. Meghan 
Polite, who with her twin brother 
Mike operates Tahoe Fullers, says 
that getting started at Kitchen 
Collab was “monumental” in help-
ing them to grow their business to 
the point of being able to graduate 
to their own physical location. It’s 
likely that others will follow suit as 
the Collab continues to grow, with 
three new members joining in the 
coming months and Tolger actively 
working to expand operations.   

MAN WITH A PLAN: Alex Tolger is the culinary mastermind behind 
Kitchen Collab, a Truckee commissary where member chefs have access 
to licensed commercial cooking facilities. Photo by Jocelyn Noel

BY JULIANA DEMAREST
Moonshine Ink

SOUL KITCHEN

PLATED: Alex Tolger puts the finishing touches on an offering from Platterfare, 
“a curated snacking experience featuring beautifully arranged platters, 
tablescapes, and picnic boxes to-go,” which he co-owns with Andrea Barrow, 
left. Photo by Jocelyn Noel
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•  It doesn’t all fi t here. Visit moonshineink.com/tap for the full calendar, or to add an event. TAP CALENDAR

TAP HIGHLIGHTS: (Clockwise from top) Tahoe XC invites kids to join the Junior Mountain Riders this summer, courtesy photo; Lake Tahoe Dance Festival returns in July, courtesy photo; catch the 
Donner Hard Enduro at Donner Ski Ranch, photo by Mary Rinell/MJsmotosphotos; celebrate summer at the Solstice Festival, courtesy photo; cruisin’ at the Classic Car Stroll, courtesy photo.

THROUGH SUMMER

ONGOING

Wednesdays
WELLNESS | Support for Those 
Grieving the Loss of a Pet
The Humane Society of Truckee-Tahoe 
holds a pet loss support group on 
the fi rst and third Wednesday of each 
month to help members of the com-
munity cope with the anticipated loss 
or the death of their furry friend. It has 
been shown that group support can 
aid in the healing of loss, as pet parents 
learn coping strategies to manage 
and tolerate their grief. Any commu-
nity member experiencing pet loss is 
welcome to attend (must be 18 years or 
older). Due to Covid-19, meetings are 
held via Zoom. Facilitated by local grief 
counselor Bonnie Goodman, MA, CT. 
Info: 7 p.m. to 8:30 p.m.; hstt.org/pet-
loss-support-group. 

Through August
SPORTS | Join the Junior Mountain 
Riders This Summer
Kids ages 7 to 11 can enjoy weekly 
mountain bike rides that focus on safe 
and positive mountain bike riding with 
peers and coaches. Rides are Mondays 
from 4 p.m. to 5:45 p.m. at Tahoe XC. 
Registration is now open for the July/
August summer session. Sign-up for 
the fall session begins Aug. 1. Regis-
tration is on a fi rst-come, fi rst-served 
basis, regardless of whether your 
child has been in the Junior Mountain 
Riders program before. Due to safety 
guidelines and available coaches, the 
number of participants for each session 
is limited. Can’t commit to six weeks of 
Junior Mountain Riders? Consider the 
new two-day mini-series, also for kids 
ages 7 to 11. Designed for kids who 

are new or beginner level riders, this 
mini-series focuses on fundamental skill 
building, using fl at land training drills, 
and repetitive practice. Available dates 
are Tuesdays/Thursdays, July 6 and 8 or 
Aug. 10 and 12. Info: tahoexc.org

Through summer
SPORTS | Explore Lake Tahoe
Under the Full Moon
Float in a kayak on the clear blue water 
while the sun sets the sky on fi re, the full 
moon rises, and the stars twinkle. The 
water will be calm and quiet as the wind 
dies down and other boats button up 
for the night. Increase your knowledge 
of astronomy with jaw dropping views 
of Lake Tahoe illuminated by the light 
of the full moon. Paddle for about two 
hours before landing on the beach to 
cap it all off with hot drink, snacks, and 
more stargazing. When the moon isn’t 
full, sunset and astronomy paddles 
feature a focus on stars and constel-
lations. Find pricing, dates, and make 
reservations. 
Info: tahoeadventurecompany.com

June 12

SPORTS  | Spikeball Community 
Kickback and Competition  
Join the crew of North Lake Tahoe Boat 
Rentals at Secline Beach for an after-
noon of fun and friendly competition. 
Hang out and play spikeball from 11 
a.m. to around 2:30 p.m. Guests should 
bring their own food and beverages, 
but the North Tahoe crew will provide 
all spikeball gear needed to have a 
blast. Participants are reminded to 
respect and obey all local parking laws 
and restrictions. Overfl ow public park-
ing is available in Kings Beach, with a 
10-minute-or-less walk to Secline Beach.

June 12 to 20

COMMUNITY  | Welcoming the 
Summer Solstice
The 15th Annual Tahoe City Solstice 
Festival celebrates the start of the sum-
mer season at Lake Tahoe. Featuring 
various small group activities, events, 
and promotions such as kayak tours, 
hostoric and waterfront tours, a classic 
car show, stargazing tours, a summer 
solstice sail, and more. New this year, 
the Tahoe City Golf Course will host the 
inaugural Swing into Summer Golf Clas-
sic on June 16. A scramble-style event, 
golfers should expect quirky challenges 
to contribute to the fun. Open to all 
skill levels, participants are encouraged 
to sign their team up for a day on the 
greens. This nine-hole tournament will 
happen rain or shine. 
All participants will receive a goodie bag 
with golf swag and essentials for their 
day on the golf course. A fundraiser for 
the Tahoe City Downtown Association, 
greens fees are $240 per team and 
include two golf cart rentals. Tourna-
ment information and a full list of festival 
activities and are available online. Info: 
visittahoecity.org

June 13
SPORTS | Trade in Your Old Bike 
at Annual Tahoe City Swap
Tahoe Cross-Country Ski Area is holding 
its fi rst-ever Bike Swap at the Tahoe 
Cross-Country Lodge. Like the No-
vember ski swap, the bike swap is set 
to become an annual event and serves 
as a fundraising opportunity for Tahoe 
Cross-Country Ski Education Associa-
tion youth programs. A list of accepted 
gear can be found on the Tahoe XC 
website. The event will be operated 
under the assumption that Covid-19 
safety guidelines are still in place, which 

means shoppers will have 60-minute 
timeslots that must be reserved online 
in advance. Suggested entry donation is 
$10. Info: 9 a.m. to 2 p.m.; tahoexc.org

June 13, 23, and 27
ARTS & CULTURE | Literature-
Inspired Art Workshops 
Join Nevada Humanities for a new 
series of free online art and creative 
workshops inspired by the illustrations 
and themes found in World of Wonders 
by Aimee Nezhukumatathil (although 
you don’t have to have read the book 
to participate). During these hour-long 
workshops, we will spend time together 
learning new artistic techniques and 
thinking more deeply and creatively 
about the natural world around us. 
Artists from around the state will teach 
participants how to draw, paint, dye, 
etc. using the natural world as inspira-
tion. Upcoming workshops include 
Sound Topographies and Listening 
Deeply Outdoors with Fil Corbitt, and 
two sessions of The Spaces Between: 
The Form of Trees, led by Anne Hoff. 
Info: nevadahumanities.org

June 14 to July 31

COMMUNITY  | Summer Learning 
Program Set to Kick Off
The Nevada County community theme 
for this year’s summer learning program 
is Reading Colors Your World and will 
take place from June 14 through July 
31. The program will highlight cultures 
of the world with weekly activities tying 
into the weekly selected country. Addi-
tional offerings from the Truckee Library 
include delivering books and activity 
bags to selected neighborhoods, pop-
up programming and book checkouts at 

 See CALENDAR p. 47

FEB. 15JUNE 12 to 20JUNE 17 JULY 10 and 11

JULY 27 to 30THROUGH AUGUST 
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Classical Tahoe Music Festival 
July 30 to Aug. 15; Incline Village

The Classical Tahoe Music Festival 
will return this summer to serenade 
the natural splendor of the Sierra 
Nevada mountains for its 10th 
anniversary season. A world-class 
celebration of arts, Classical Tahoe 
features three weeks of orchestra 
concerts with international guest 
conductors and soloists, chamber 
music concerts, and free education 
and engagement programs on the 
Sierra Nevada University campus. 
And for the first time in its decade-
long history, the music festival will 
hold a Truckee concert.

Classical Tahoe attracts some of the 
most sought-after musicians from 
around the world. The Classical 
Tahoe Orchestra brings together 
70 virtuoso musicians from the 
Metropolitan Opera; Los Angeles, 
and New York Philharmonics; as well 
as the symphonies of San Francisco, 
Seattle, Dallas, Toronto, Vancouver, 
and other exceptional organizations.

This season, for the first time, 
Classical Tahoe will include a perfor-
mance in Truckee, made possible by 
a grant from The Spirit Burns Fund, 
which was formed in memory of late 
Tahoe Donner resident Tim Burns. 
A longtime supporter of Classical 
Tahoe, Burns attended orchestra 
concerts and special events each 
summer. In addition to being a 
spirited patron, according to Joan 
Duffield, a trustee of The Spirit Burns 

Fund, he was also a generous donor 
who contributed his time and sought 
to help make classical music, jazz, 
and Classical Tahoe’s free family and 
educational program more available 
to Truckee.

“Through the work of Classical 
Tahoe, The Spirit Burns Fund honors 
Tim’s legacy and fulfills his passion 
for making the world a better place 
through accessible public art,” 
Duffield said.

The grant made it possible to bring 
Classical Tahoe to the Truckee 
Amphitheater Series with the Brubeck 
Brothers Quartet on Aug. 18. It also 
supports the Aug. 8 Family Concert 
& Music Maker’s Faire, a free-with-
registration concert and hands-on 
art activities at Nevada Discovery 
Museum and Nevada Museum of Art, 
the festival’s partners. And of course, 
there will be ice cream for all.

For the past three years, Classical 
Tahoe has also offered the Truckee & 
Incline High School Jazz Workshop. 
For one week, the jazz bands of 
Truckee and Incline high schools 
form a SuperTahoe Jazz Band. The 
band workshops together for the 
week with legendary jazz performers 
and then gives a free performance 
— side by side on stage with the 
pros — for family and friends. This 
year they will workshop and perform 
the week of Aug. 10 with the 
Brubeck Brothers Quartet. 

GETGET
OUT & GO

TAP CALENDAR

MUSIC MAKERS: Every summer, renowned musicians from around the world venture to the Sierra 
Nevada mountains to join together in making music and memories as part of the Classical Tahoe 
Music Festival. Courtesy photo

I n  c a s e  y o u  l o v e  y o u r 
j e t  s k i   M o r e  t h a n 
y o u r  b e t t e r  h a l f . 

W e  p r o t e c t  a l l  y o u r  l o v e d  o n e s .

Aegis InsuranceMarkets . com
CA Lic #: OB01094

>>>
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Alder Creek Middle School, and a Story-
walk along the Legacy Trail between June 
13 and Aug.13. The book selected for 
Storywalk is Who Needs a Forest Fire?  by 
local author Paula Henson. To learn more 
about these programs and more, visit 
the events calendar at mynevadacounty.
com/290/library.

June 17

COMMUNITY  | Cruisin’ Classics at 
Annual Kiwanis Car Show
The Kiwanis Club of North Lake Tahoe 
is presenting a classic car show in Tahoe 
City. The Tahoe City Public Utility’s Parks 
and Recreation Department, the Tahoe 
City Downtown Association, and North 
Lake Auto Parts will be sponsoring the 
14th Annual Tahoe City Classic Car Stroll 
from 6 p.m. to 8 p.m. Those interested 
in exhibiting their classic and vintage 
automobiles are encouraged to register 
for this event, which is free for partici-
pants and spectators. Past events have 
featured muscle cars, hot rods, antiques, 
sports cars, and other classics built prior 
to 1972. Parking along the north side of 
North Lake Boulevard will be set aside for 
these vehicles. North Lake Auto Parts will 
award prizes in various categories. Info: 
contact Dave Shelton at (530) 583-3787 
or tahoed@gmail.com

June 20

ARTS & CULTUR E | Free, Year-End 
Dance Showcase in Truckee
The Greathouse of Dance end-of-season 
dance showcase will be held at the 
amphitheater in Truckee River Regional 
Park. Showcase begins at 6:30 p.m. and a 
dance party will follow at 8 p.m. This free 
program, sponsored by InnerRhythms, is 
open to all. Info: ghdtruckee.com

July 10 and 11

SPORTS  | Hard Enduro Dirt Bike 
Race Returns to the Summit
The Donner Hard Enduro returns this 
summer with the AMA West Extreme Fi-
nale at Donner Ski Ranch in Norden. The 
race was originally scheduled for June, 
but was postponed until the July dates. 
Spectators can check out the action while 

riders tear it up on the natural granite 
racecourse as they compete for $20,000 
in amateur prizes, as well as a $3,000 pro 
purse. The two-day contest series runs no 
matter rain, shine, even snow. Admission 
at the gate is $20 per person; kids 10 
and under are free. Advance registration 
required for riders. The race kicks off July 
10 at 9 a.m. Info: garrahanoffroadtraining.
com or amaextremechampionship.com.

July 22 through 25

ARTS & CULTURE  | Tickets on Sale for 
Outdoor Family Musical  
Bring the whole family and enjoy a picnic 
in the park this summer while watching 
a Broadway musical at the Truckee River 
Regional Park amphitheater. Waking 
from hibernation in the spring, Frog and 
Toad plant gardens, swim, rake leaves, 
go sledding, and learn life lessons along 
the way. The two best friends celebrate 
and rejoice in the differences that make 
them unique and special. Part vaude-
ville, part make believe, all charm, A  
Year with Frog and Toad tells the story 
of a friendship that endures throughout 
the seasons. VIP tickets are $25; $18 for 
premium, $10 for standard. 
Info: truckeecommunitytheater.com

July 27 to 30

ARTS & CULTUR E | Annual Dance 
Festival Back in Tahoe/Truckee
The Lake Tahoe Dance Festival returns 
with live performances this summer at the 
Gatekeeper’s Museum in Tahoe City and 
at Donner Lake in Truckee. The July 27 
Gala Opening Night at the Gatekeeper’s 
Museum is priced at $150 for general 
admission, a two-seat pod, as well as 
food, wine, and a silent auction. Guests 
will receive a keepsake picnic basket full 
of goodies. The July 28 and 29 shows 
at the Gatekeeper’s Museum are $50 
for general admission in a two-seat pod. 
Guests are welcome to bring their own 
picnic. The show goes on the road for 
its July 30 performance, which will take 
place at Donner Lake, also at $50 for gen-
eral admission and a two-seat pod. Bring 
your own picnic. (Ticket prices noted do 
not include handling fees.) 
Info: laketahoedancecollective.org  

CALENDAR from p. 45

SIERRA NEVADA
UNIVERSITYTAHOE

A WORLD CLASS 
EDUCATION IS 
CLOSER TO HOME 
THAN YOU THINK

Hybrid Courses - On Ground and Online

A Track Record of Student Success

Committed Expert Faculty

A Tight-Knit Institution Dedicated to 
Education and Safety for its 
Students and Community 

virtual tour: sierranevada.university-tour.com
sierranevada.edu/visit | admissions@sierranevada.edu 
999 Tahoe Blvd, Incline Village, NV | 866-412-4636

VISIT OUR CAMPUS TODAY AND APPLY
FINANCIAL AID AVAILABLE 

LIMITED ENROLLMENT

This anniversary year’s festival will keep true to its roots with the program 
following the vision of Classical Tahoe’s artistic director and principal 

conductor, Maestro Joel Revzen, who died May 2020 from complications 
related to Covid-19.

“I worked closely with Joel from the very beginning of the festival,” said 
Classical Tahoe’s founding concertmaster and interim artistic director, Laura 
Hamilton. “We shared a vision of presenting concerts to this community which 
would be at the very highest artistic level. Despite his untimely death, that 
vision has never wavered. Our extraordinary musicians can’t wait to perform 
together again, a major step toward healing and connection through art.”

Info: Find ticket pricing, performance dates and times, and further information 
at classicaltahoe.org or by calling (775) 298-0245.

~ Juliana Demarest|Moonshine Ink

>>>
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P u g  A bo u t  To w n
Sorry, Doug, this 

little guy is Truckee’s own 
Insta star

BY JULIANA DEMAREST
Moonshine Ink

Mr. Kellan is quite the unassuming 
little fellow, with his  big brown 

saucer-like eyes and the ever-present 
innocent, puppy dog look on his face. 
He may be small of stature, but don’t 
let that fool you. With more than 
18,000 Instagram followers, Kellan’s 
quite the celebrity — all 24 pugalicious 
pounds of him.

Though his online presence depicts the 
life and times of a fun-loving, fearless, 
adventuring mountain dog, the popular 
pug comes from humble beginnings. 
And true to his name, which in Irish 
means warrior, Kellan is a fi ghter.

“He’s a little survivor,” says Kellan’s 
human, Lindsay Hogan.

In 2018, the senior pug that Hogan 
had adopted with her husband, Ben, 
died suddenly. They’d had the dog, 
whose name was Bear, only a year or 

so, and the idea was he could be a 
buddy for their other pug, Tank, who 
was wheelchair-bound. Heartbroken 
following Bear’s death, Hogan reached 
out to Los Angeles-based The Pug 
Queen Foundation, a somewhat 
celebrity pug rescue group from which 
they’d gotten Bear. They described 
their sudden loss, and said they were 
interested in another rescue. Not long 
after, the foundation called to say 
there was a pug available, but that it 
was a rather serious case, one that 
couldn’t be placed with just anybody.

“I went down there, and the whole 
time I was thinking, what am I getting 
myself into? We don’t even know what’s 
wrong with this dog,” Hogan recalled. 
“But I had a broken heart, I think, 
from our other dog passing away 
suddenly, and just felt like we had so 
much love to give.”

Kellan, as it turned out, had been res-
cued from an LA home. A dog rescuer 
walking on a rainy day had heard a 
dog crying in a backyard she was pass-
ing. She peeked over the fence and 
saw a chained-up Kellan. She knocked 
on the door and told the person who 
answered that a dog appeared to be 
stuck in the yard, to which the owner 
stated, “Oh, that’s our pug. He stinks. 
We don’t let him in the house.”

After some ensuing conversation, it 
became clear the owners didn’t like the 
dog, in large part because he seemed to 
have a raging skin condition.

“The irony of it is that apparently the 
house that he was taken away from 
was a multi-million dollar home in the 
greater LA area,” Hogan said. “It’s 
crazy to think that his neglect wasn’t 
because they didn’t have the means 
to take care of him. That’s kind of the 
saddest part, I think.”

Following a month of daily medicated 
baths and TLC at the rescue, Kellan 
joined Hogan on the car ride from LA 
to his new home in Truckee.

“When we got him, it was like nobody 
had ever talked to him,” she recounted. 
“They said he was 7 years old and he 
didn’t know any words that dogs know. 
He didn’t know treat, he didn’t know 
hungry, he didn’t know car ride, he 
didn’t know walk. You know, all the 
kinds of buzz words that dogs know.”

Not knowing much about the home 
he’d come from, Hogan tried Googling 
such words in other languages, think-

ing maybe the previous owners hadn’t 
spoken English.

“It turned out, he just knew nothing. 
He didn’t know how to play with 
toys,” Hogan said. “It was almost 
like we had a puppy, because all of 
a sudden you could just see it click, 
like, ‘that ball is fun to play with.’ And 
then he’d start playing with the ball ... 
We had to teach him. He didn’t know 
how to go on a walk. He didn’t know 
how to go on a leash. He just spent, 
like, seven years of his life essentially 
chained to a rock in this backyard.”

Fast forward to today, and clearly, Mr. 
Kellan has come a long way. Following a 
long road of veterinarian visits and differ-
ent diets and possible diagnoses, Hogan 

CANINE COMPANION: Hogan says her and Ben’s idea of the ideal 
dog for their adventure lifestyle has shifted, noting, “The pug is 
pretty awesome because he literally goes everywhere with us.”

HAPPY CAMPER: Kellan “loves, loves, loves our camper,” says Hogan. “It seems like he really comes alive 
when we go to the camper and for days after, every time we go by the camper, he puts his paws up and wants 
to get in.” Courtesy photos

DOWNTRODDEN TO DIVA: His 
human, Lindsay Hogan, says that 
following his rescue, Mr. Kellan went 
through a phase where it genuinely 
seemed as if he were grateful and 
even humbled. “He has since gotten 
through that phase … now he’s a 
diva,” she jokes. “It’s all a transition.”
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learned the dog’s body overproduces 
yeast, and that he is actually allergic 
to it. This year he started seeing 
specialists at Animal Dermatology 
and Allergy in Rocklin.

“They basically told us that he’s allergic 
to himself,” Hogan said.

A healthy, raw diet and medication to 
limit yeast production are keeping things 
in check, and Kellan is now living a life of 
which some humans can only dream.

“As we were introducing him to what 
it means to be a dog, we started 
teaching him what it meant to be an 

adventure dog. You know, a Truckee 
dog,” Hogan said.

First came hiking — Kellan loved it. 
He’s since become a pro at stand-
up paddleboarding and riding in a 
basket on an e-bike. Just this winter, 
he discovered he also has a love of 

backcountry skiing. His little legs 
follow his humans in the skin track 
on the way up the mountain, and he 
hitches a ride in Ben’s backpack on 
the way down.

Hogan shares Kellan’s adventures 
with his Instagram followers — of 
which there were 18,500 at of press 
time. Truth be told, he inherited 
some of those fans from Tank, whose 
free-wheeling adventures with his 
set of wheels served as inspiration. 
Bear’s rescue further bolstered Kell’s 
followership, given he was from such 
a renowned rescue. But with his social 
media content mostly highlighting his 
outdoor adventures, his Insta followers 
can’t seem to get enough of Mr. Kellan.

“I think that in a year like 2020, 
people need that,” Hogan said. 
“People need something to smile 
about and to laugh about. You read it 
in these comments from people who, 
obviously, we’ve never met — some 
are from all over the world — just 
talking about how much joy he brings 
and how much they love Kellan 
and how Kellan lives his best life. I 
think just going from the horrible, 
neglected place that he was to being 
a mountain-SUP pug, backcountry 
skiing and all of that, is like his own 
little Cinderella story.” 

RUFF LIFE: Kellan has become quite the outdoor enthusiast, enjoying 
hiking, biking, paddleboarding, and even backcountry skiing. 

Back to Our Roots: Men’s & Women’s Now in One Store!



50                10 JUNE – 7 JULY 2021                 MOONSHINEINK.COM TAHOE/TRUCKEE INDEPENDENT NEWSPAPER

P A G EP U Z Z L E

HOW TO SOLVE:

Each row must contain the 
numbers 1 to 9; each column 
must contain the number 1 
to 9; and each set of 3 by 
3 boxes must contain the 
numbers 1 to 9.

FIND THE SOLUTIONS IN 
THE OPINION SECTION.

Diffi culty: Easy    

Edited by Margie E. Burke

S U D O K U

WHAT IN THE WORLD?
CAN YOU GUESS WHAT THIS IS? >>>
Email your answer to quiz@
moonshineink.com for a chance to win 
a growler with a free fi ll from Alibi Ale 
Works. Must be 21 or older to claim. 
For those under 21, the prize is one 
of Alibi’s trademark mustache pretzels 
and a nonalcoholic beverage. Correct 
responses will be entered into a drawing 
from which a winner will be randomly 
selected. Submit your guess by June 29.

LAST MONTH’S ANSWER:
Stamen of a fl ower
WINNER: 
Matt Ruyak, Tahoe Vista

Q U I Z

Let the moon be your tour guide to the solar system this month! 
Mercury has fallen from view, but the four other visible planets are 
still a sight to behold. The moon begins its monthly rounds with the 
sun, with the two forming a solar eclipse on June 10. (Sadly, the solar 
eclipse will not be visible in our region.) On June 12, the faint sliver 
of the waxing crescent moon can be found alongside Venus, which is 
bright and beautiful in the evening twilight, growing brighter as the year 
continues. The following evening, the growing moon makes company 

with Mars. Unlike Venus, Mars is becoming dimmer as the planet travels farther away from 
us. It will disappear from the evening sky entirely come late August. Following the full moon 
on June 24 (the last of three “super” full moons), the morning of June 27 places the waning 
gibbous moon beside Saturn. On June 28, the moon meets up with Jupiter, king of the 
skies. Both planets rise in the wee hours of the morning and are high in the sky by sunrise. 
All these events can be viewed with the naked eye; however, a telescope or pair of powerful 
binoculars will reveal details our eyes alone cannot detect, such as the rings of Saturn and 
the “terminal line” where the shadow and sunlight meet on the moon’s face. In fact, did you 
know planets have phases much like the moon? Since the sun’s light refl ects off a planet’s 
surface in varying degrees depending on the angle of the sun, the light from a given planet 
appears as a crescent, gibbous, and full when viewed closely. 

Astronomy |Astronomy |

~ Dawn Andreoni is a yoga teacher and astrologer living on the North Shore of Lake 
Tahoe. You can find more about her offerings at celestialdawnastrology.com or follow 
her at facebook.com/astronotions.

June 14 brings us the second of three formidable square aspects between 
Saturn and Uranus in 2021. Aspects between the massive, slow-moving 
outer planets have generational effects, changing societal and cultural 
dynamics in their wakes. Historically, combinations involving Saturn-
Uranus have accompanied periods of entrenched opposition and rumbles 
of revolution, and this year appears to be no different. However, there 
are benefi cial qualities to these times of tension. Consider the words of 
futurist engineer Buckminster Fuller: “Tension is the great integrity.” The 

principle of tension is what allows buildings to stand, bridges to span, and bodies to move. It 
is how music can arise from a guitar string. Tension is a composer of form and a catalyst for 
growth. As we move forward in the year, we are given opportunity to reconcile our personal 
comfort with our collective responsibility, our technological advances with our social needs, 
our knowledge with our values. If we meet these challenges successfully, we can utilize the 
tensile force available now to build a bridge to a better future.  

Astrology |Astrology |

S T A R STHE By DAWN ANDREONI  |  Moonshine Ink

By Margie E. Burke C R O S S W O R D

Brought to you by: 

ALIBI ALE WORKS
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Deep in the trawls of that yearlong project, painting the 
pandemic away — that’s when the shape of Lake Tahoe bit 
me. Like a werewolf, I succumbed to the realization that I 
might be transforming into the shape of Tahoe. Hear me out.

No, I don’t have a Tahoe-shaped tattoo (yet). I do, however, 
don a handmade, lake-shaped leather keychain, made by a 
talented local leathersmith. As I type this, I can feel Mount 
Tallac in all her majesty glowing behind my back. Not one, 
but two bear carvings grace my knick-knack shelf that I 
purchased at our local senior center’s rummage sale. I have 
tattooed the Tahoe themes in all sorts of variations, and 
strive to create thousands more ways to capture this place 
within the skin. Nine years of lake living have seeped into my 
art-making. Smitten with our lore, our fl ora and fauna, our 
people in action ... in making … the answer I found is Yes. 

Tahoe people are the lake’s fragile shell of protection, 
wall of stewardship, and force fi eld. We transform 
outsiders into advocates, all eventually bitten by Big 
Blue. We make the shape of the lake by residing around 
the rim. Yes, anything we make is Tahoe art, even if Lake 
Tahoe isn’t featured within the frame.

Excerpt from Once Bitten, an essay by Eleanor BonBon

Eleanor BonBon is a painter residing in South Lake 
Tahoe, and owner/operator of a local tattoo studio. She 
earned a Bachelor of Fine Arts in illustration at California 
College of the Arts. BonBon is committed to the belief 
that embedding artists into community roles is essential 
in shaping the societies we are striving to build. Her 
most recent creative works foster stewardship, promote 
education, and call people to action.

Parting Shot
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Get the app!
Car Free Summer Fun in 2021!

Heading to North Lake  
Tahoe or Truckee? 
Leave the car behind with 
so many transit options to  
choose from this summer.
 

All Rides on TART 
are FREE! 
Hop on the TART bus and head to 

the beach, hit the trails, shop, dine,  

or go out and see live music in the  

evening. Leave the driving to us!

North Lake Tahoe and Truckee 
Daily Regional Routes 

Daily regional routes run year-round  

between Incline Village, Crystal Bay, 

Kings Beach, Tahoe Vista, Tahoe City, 

Squaw Valley, Truckee, and Northstar.

 

Night Service  

North Lake Tahoe and Truckee night  

service picks up at TART bus stops. 

 NEW TART Connect – GET THE APP! 
             June 24–September 6, 2021 | 8am–Midnight  
 On-demand, free, curb-to-curb shuttles  

serving  the North Shore of Lake Tahoe.  

 Zone 1: Dollar Point, Tahoe City, Sunnyside,  

   Homewood, Tahoma. 

 Zone 2: Brockway, Kings Beach, Tahoe Vista. 

 Zone 3: Incline Village, Crystal Bay.

 Just tap, relax, and go! 
 

 

Truckee Dial-a-Ride 
Daily door-to-door service in Truckee. 7-days a week. 

 

Free Park and Ride  
Leave your car at home. Park in Truckee at the Truckee  

Tahoe Unified School District parking lot and head to 

Tahoe City or at Northstar Castle Peak Parking Lots  

near SR 267 for a quick and easy ride to Kings Beach.  

Weekends beginning July 3rd through Labor Day. 

TahoeTruckeeTransit.com/Summer21.  

 

North Lake Tahoe Express–Reno | Truckee | Tahoe 
Providing a friendly, convenient shuttle service from the 

Reno-Tahoe International Airport. Three routes include 

Incline Village, Tahoe City and Truckee. 24-hour advanced 

reservations and group discounts available.  

(833) 709-8080 | northlaketahoeexpress.com.

TahoeTruckeeTransit.com/Summer21
Tahoe Truckee Area Regional Transit


