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WE CAN'T WAIT TO HELP 
BUILD YOUR BRAND

24,000 
Readership

250+
 

Drop-Off Spots

PRINT

30,000
Page Views Monthly

WEBSITE

31.8% 
Average Open Rate

NEWSLETTER

308,500
Total Views on 

Tiny Porch Concerts

VIDEO

11,156 
Total Reach

SOCIAL MEDIA

   

“Moonshine Ink has fast become our favorite print and digital 
advertising tool. Over the years we have advertised in many (if not 
all) of the local publications, and dollar for dollar our advertising 

with Moonshine Ink has bought us the most page hits, referrals and 
overall business. Mayumi and staff are a pleasure to work with and 

have fast become our go-to advertising partner!”

~ Scott Ferguson, Truckee Laundry
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 AD SIZE  1x  RATE

   

TRUSTED NEWSPAPER OF TRUCKEE/TAHOE

24,000 
Dedicated Readers

33% 
Read Every Edition Cover To Cover

• Truckee

• Tahoe's North & West shores, 
including Incline Village, Kings 
Beach, Tahoe City and Tahoma

• Reno

+ Subscribers across the country

250+ 
Drop-Off Locations

PRINT AD RATES

Reserve a PREMIUM Spot
•  Inside back, Inside front (1/2 page minimum) $150

•  Page 3 (1/2 page minimum) $150

•  Right-hand read (1/4 page minimum) $75

•  On Parting Shot (1/4 page horizontal) $75

We're here to help you look good
Full hour of design every 3 months

CLICK HERE 
FOR DETAILS

COMP

SUBSCRIPTION

INCLUDED WITH 

YOUR AD BUY

SOUL KITCHEN

Custom Sized Art 

for Any Location, 

Visit our Friendly 

Gallery in 

Downtown Truckee!

9940 Donner Pass Rd, Truckee

530-582-0557

TheCarmelGallery.com

30%
OFF

3 MONTHS

(530) 587-3607  |  sales@moonshineink.com

Minimum 1/8 page ad. Months booked must be consecutive. 

Cannot be combined with other discounts.

NEW CLIENT
PRINT AD SPECIAL

Save money and reach

25,000 readers.

AUGUST 8–10 | THURSDAY – SATURDAY

The Spencer Kilpatrick Group

(Rock/Soul from Reno)

AUGUST 16 & 17 | FRIDAY & SATURDAY

George Cole and Eurocana

(American-French Jazz and Swing from San Francisco)

AUGUST 23 & 24 | FRIDAY & SATURDAY

Bay Area Jazz Legends

(Peter Apfelbaum and Josh Jones)

September 5 – 7  | THURSDAY – SATURDAY

Michelle Moonshine

(Americana from Salt Lake City)

10007 Bridge St. | Truckee, CA | (530) 587-8688 | moodysbistro.com

MOODYS
BISTRO, BAR & BEATS

LIVE MUSIC
THURSDAY THRU SATURDAY

•  FREE  week pass including classes  

(new members only  — VALID WITH AD ONLY )

•  $25 assessment/consultation  

(one-on-one review w/a personal trainer)

•  $20/month unlimited classes  

(w/membership)

Memberships start at only  

$35  A  MONTH! Call for details.
Truckee/North Tahoe’s #1 Gym!

EXPERIENCED & KNOWLEDGABLE TRAINERS

W I D E  V A R I E T Y  O F  E Q U I P M E N T

F U N  E N V I R O N M E N T

CURRENT SPECIALS

( )

We have the latest technology to

provide  exceptional care.

CEREC for computer-aided crowns

and veneers can be done in one visit!    

530-546-3363215 Carnelian Bay Avenue • Carnelian Bay, CA 96140David F. Andrews, D.D.S.

NO MORE IMPRESSIONS!

NO MORE TEMPORARIES!
 

What’s Your Beef?

The meat and potatoes of grass fed and finished beef

What’s your beef? It’s a 

serious question. Is 

your beef grass fed? Grass 

finished? Or is it really grass 

fed masquerading as grass 

finished? Perhaps you’re 

thinking, “Um, I have no 

idea what that even is!” Well, 

next time you’re craving a 

Fred Flintstone-brontosau-

rus-sized-steak, you’ll know 

exactly what it means. And 

who better to decipher it all 

than Nick Bradley of Bradley 

and Son Cattle?

A third-generation cattle 

rancher, Nick is the grandson 

of the Bradley and Son 

outfit, and his family’s 

herding history comes with 

some Truckee ties. What his 

grandfather started as a dairy 

farm in 1938 evolved in the 

1950s to become a cattle 

ranch. Since the beginning, 

the Bradley herd has been 

well-traveled in the Sierra 

Nevada region. In the olden 

days, the cows would be 

boarded onto a train that, 

over the course of three days, 

would transport them in time 

for the change of season. 

They’d ride the rails from 

Lincoln to Rocklin, and from 

there they would roll on to 

Truckee.

Decades later, the herd’s home 

still changes with the seasons. 

The Bradley cattle split their 

grazing time between pastures 

in both Quincy and Sierra 

Valley in the summer, and 

the Sierra Nevada foothills 

in Chico for the winter. Why, 

you ask, would this family 

of ranchers go through the 

bother of moving their herd 

twice yearly? “We do this to 

make sure the cattle have the 

best possible grass all year 

round,” said Nick.

You see, while misleading 

labels slipping through 

loopholes in regulations might 

give the impression that grass 

fed cattle is along the same 

lines as grass finished, the 

two are not interchangeable. 

The distinctions leave much 

room for interpretation, 

although Nick said the U.S. 

Department of Agriculture is 

working to correct this. When 

you buy beef directly from the 

Bradley ranch, you are getting 

a product that is both — grass 

fed and grass finished.

“Grass fed doesn’t always 

mean grass finished,” Nick 

said.

Milk. Milk and grass. Grass. 

Those are the three stages 

of nutrition that the Bradley 

cattle receive throughout 

the course of their lives. 

“[Our] cattle are out in native 

pastures, not man-made feed 

lots,” he added.

A label declaring that beef 

was grass fed gives the impli-

cation that the cattle were fed 

nothing but grass their entire 

lives. Typically, cattle that 

become meat labeled grass fed 

started out munching solely on 

grass as calves but were later 

on fed a more grain-based 

diet including corn, hay, and 

potatoes. Those that are both, 

grass fed and finished, sustain 

on nothing but mother’s 

milk and grass from birth to 

slaughter.

According to Consumer 

Reports’ Greener Choices, most 

animals are fed grain to speed 

up weight gain and increase 

milk production. Beef and 

dairy products from cattle that 

were fed a 100% grass-based 

diet have important nutritional 

benefits for humans, and for 

the animals’ health, as well.

Beef and dairy cattle are 

ruminants, which are a classifi-

cation of animal characterized 

by chewing again what has 

been swallowed. (You’ve heard 

the expression chewing the 

cud?) Grass and grass-based 

forage is the natural diet of 

ruminants, and their systems 

are capable of easily digesting 

high-fiber, low-starch grasses. 

Introducing grain feeding 

comes at a cost to nutritional 

value for humans and with 

adverse health effects for the 

animals.

“We like to make sure our 

cattle stay on the best, stron-

gest feed their whole life, with 

a variety of grasses,” he said. 

“This gives us the best finish 

with great beef flavor. Not 

gamey taste that you some-

times hear complaints [about] 

with grass fed.”

In the end, better flavor isn’t 

the only difference when it 

comes to what cattle are eat-

ing. According to the Mayo 

Clinic, beef from cattle that 

eat solely grass may contain 

less total fat in addition to 

more heart-healthy omega-3 

fatty acids and conjugated 

linoleic acid, a type of fat 

believed to reduce heart 

disease and cancer risks. It 

also has more antioxidant 

vitamins, such as vitamin E, 

than conventionally fed cattle. 

So, look for labels that say 

American Grassfed or PCO 

100% Certified Grassfed to 

ensure you’re getting beef 

that only ate grass.

The positives, said Nick, go 

beyond taste and nutrition. 

Buying local is always more 

sustainable. The ranch lessens 

its carbon footprint by cutting 

out the middle men, elimi-

nating trucking their cattle 

hundreds of miles out of the 

area for processing, and keep-

ing it in the neighborhood. 

His family’s ranch has been a 

longtime staple at the Truckee 

Farmers Market, making the 

trek up the hill every Tuesday 

GET YOU 
A COW 
THAT IS 
BOTH: 
Beef from 
cattle that 
are both 
grass fed 
and grass 
finished 
enhances 
the flavor 
of the 
meat. 
weyo/big-
stockpho-
to.com

BY JULIANA DEMAREST

Moonshine Ink

“TWO DAYS after our very first ad 
in Moonshine Ink hit the shelves, 

we signed a $10,800 contract for a 
custom dining room table.”

~ Cline, Roundwood Furniture
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OFF
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OFF

Back page

Full page 

3/5 page 
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2/5 page
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1/16 page

$1300 

$1085

$735

$630

$505

$360

$290 

$195 

$164 

$105

 3 TIMES

6 TIMES

  12 TIMES

10 September – 7 October  2020
Vintage 18, Nip 10Independent Newspaper • Priceless

Truckee/North Lake Tahoe10 September – 7 October  2020
Vintage 18, Nip 10Independent Newspaper • Priceless

Independent Newspaper • Priceless

10 September – 7 October  2020

Truckee/North Lake Tahoe

   

My COVID Summer ... 41
Removing Squaw: A Trickle-Down ... 9

Face-Off: McClintock vs. Kennedy ... 13

Community Corkboard Corkboard in the Center ... 26

https://www.moonshineink.com/advertising/#print-ads
https://www.moonshineink.com/advertising/#print-ads


MOONSHINE MEDIA KIT  | UPDATED 210212 | PAGE 3

By DAWN ANDREONI

Moonshine Ink

Much of this month’s 

astrology centers upon 

Mercury and Uranus. These 

planets represent the lower 

and higher octaves of the 

mental sphere. On Oct. 23, 

the Sun moves into the sign of 

Scorpio, preceded by Mercury 

and Venus. As they transit the early degrees of 

the sign, each triggers the influence of Uranus, 

currently in Taurus. The opposition of Taurus 

and Scorpio highlights the tension between 

our values and our desires. This theme will 

continue through the next moon cycle, with the 

New Moon on Oct. 28 in exact opposition with 

Uranus. On Oct. 31, Mercury stations retrograde 

in Scorpio, allowing our minds to turn from the 

intellectual to the symbolic. Mercury the god 

is a psychopomp, a mediator and messenger 

between the upper, middle, and lower worlds. 

Known as Hermes in the Greek pantheon, he 

is one of the only gods able to travel to and 

from the Underworld. Occurring on Samhain, 

the Celtic harvest celebration that provided 

some of the roots for our modern Halloween, 

the veil between the realms is especially thin. 

Ever unpredictable Uranus acts like a lightning 

bolt upon the mind. As insight strikes from 

above and desire wells up from below, take 

pause. The situations present now will provide 

lessons in how to actualize our desires without 

compromising our values.  

Astrology |

These next few weeks will 

offer us the opportunity to 

see all five visible planets, 

our last chance to do so in 

2019. Jupiter and Saturn, 

which have lit up the evening 

sky throughout the summer, 

begin to fall out of view by 

November and December, respectively. After 

spending the last couple of months sharing close 

quarters with the Sun, Mercury, Venus, and Mars 

are now sufficiently spaced to be perceptible in 

the twilight hours. In late October, Mercury and 

Venus will emerge in the early evening. The two 

will be easiest to spot an hour after sunset, but 

they will be low in the sky. For best viewing, find 

a viewing location up on the mountains with an 

unobstructed view of the southwestern horizon. 

Venus is the third brightest object in the sky 

after the Sun and Moon, but Mercury is much 

more difficult to spot. Oct. 20 will be one of the 

best days to view the planet. Mars, meanwhile, 

is not visible until the early morning, rising in the 

eastern sky about an hour ahead of the Sun. It’s 

not often we can see all five planets at the same 

time, so enjoy this opportunity while it lasts! 

Astronomy |

~ Dawn Andreoni is yoga teacher and 

astrologer living on the North Shore of Lake 

Tahoe. You can find more about her offerings 

at celestialdawnastrology.com or follow her at 

facebook.com/astronotions. 

HOW TO SOLVE:

Each row must contain the numbers 1 to 

9; each column must contain the number 

1 to 9; and each set of 3 by 3 boxes must 

contain the numbers 1 to 9.

FIND THE SOLUTIONS IN  

THE OPINION SECTION.

CAN YOU GUESS 

WHAT THIS IS?

Email quiz@moonshineink.com  

with answer for a chance to  

win a month’s gym membership to 

Performing Training Center.

LAST MONTH: We asked you to guess 

the object in a macro image.

ANSWER: Rainbow trout

WINNER: Justin Kaamasee, Incline Village

S T A R S
THE

C R O S S W O R D By Margie E. Burke

Difficulty: Easy  |  Edited by Margie E. Burke

Q U I Z

S U D O K U

P A G E

P U Z Z L E

S
P
O
N
S
O
R

We have questions. 

For you. 

We need answers.

From you.

Do you like to puzzle? Do you enjoy this page? What do you love, 

what don’t you like? Do you want this page to keep coming? If so, 

are you up for sponsoring it and having the only ad on this page? 

Email your feedback to quiz@moonshineink.com. 
WE’RE PUZZLED

ALI ARMSTRONG, Asiatic Lion – Endangered, oil over acrylic, 48x48, aliarmstrong.com

Parting Shot

READ. DISCUSS. CONTRIBUTE. 
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PRINT SPECIALS

Holiday 

Gift Picks

One of the best ways to employ a 

community frame of mind in your 

daily life is to use public transit. 

Taking buses and trains cuts down 

on carbon emissions, supports a 

local industry and labor force, and 

allows you to meet your neighbors. 

Did you know that Tahoe/Truckee’s 

TART transit system provides a 

DIAL-A-RIDE SHUTTLE SERVICE, 

free or discounted for elderly people 

or people with disabilities? For the 

general public, it’s just $6 and you can 

order a day in advance to have it take 

you anywhere in Truckee and western 

Placer County.

Next step is to plan for a destination 

that is locally owned and operated. 

Many businesses in the Tahoe/

Truckee area show their local love by 

giving away free stuff, going above 

and beyond simple schwag. In fact, 

on Sept. 28, two local dentistry 

practices — SIERRA CREST DENTAL 

and TAHOE ORAL SURGERY AND 

IMPLANT CENTER — gave free 

fillings, extractions, and cleanings 

all day for free on a first-come first-

served basis. This is their eighth year 

running, and they served 72 patients 

with 74 procedures for what would be 

a total cost of $25,725 on any other 

day. They call the event DENTISTRY 

FROM THE HEART. No kidding!

So you can get around and get 

your teeth cleaned. What more 

do you need to create your 

personal locally based routine? 

Eat locally sourced food. 

Local farmer Gary Romano of 

SIERRA VALLEY FARMS is 

the only farm in California with 

an on-site farmers market. And 

why not order a High Sierra 

CSA to be delivered right to 

your door? If you are what 

you eat, don’t you want to be 

these mountains?

And in quirky crafting news for the 

region, the area’s first annual SIERRA 

NEVADA YARN CRAWL took fiber 

enthusiasts on a tour through 11 

yarn shops in the region including 

ATELIER of Truckee, AUBURN 

NEEDLEWORKS, NORTH TAHOE 

KNITS & VARIETY in Incline Village, 

and YARN REFUGE in Reno. The 

event was a stitching success, and 

you can still find information on 

all your yarn necessities and all 

participating shops on their website at 

sierranevadayarncrawl.com. 

Lastly, to be a true part of the local 

ecosystem, you need the resources 

to plan your own events. For all 

you Tahoe/Truckee events planners 

wanting to use your talents do good 

in this world and this local region, 

remember that the Truckee Chamber 

is accepting applications through 

Nov. 1 in the third annual TRUCKEE 

CORE VALUES FUND drive for grants 

from the town that encourage healthy 

lifestyle, family friendliness, natural 

beauty, community-mindedness, arts, 

culture, and history. 

THINK LOCAL highlights the 

importance and impact of 

being a localist, and not just 

when it comes to shopping 

— it’s about services, 

restaurants, medical care, 

nonprofits, businesses, and 

even media. 

THINK LOCAL is a signature 

on a statement saying we 

believe in Tahoe/Truckee 

and want to see a thriving 

community we all love.

 Healing therapies for your pets

Tahoe Integrative 

Veterinary Care

(530) 582-1133 

tahoeholisticvet.com

Employs

8 people
20 years in 

business

888.3PLUMAS 

plumasbank.com

Employs

16 people
39 years in 

business

M
ou

ntain Hardwareand Sports

100%E mpl oyee- O wned

(530) 587-4844 

11320 Donner Pass Rd. Truckee

Employs

95 people
42 years in 

business

Olympic Valley

(530) 584-6181

plumpjacksport.com

Employs 5–8 people

10% locals discount all day, every day!

Tenacious. Talented. 

Team Player.

(530) 581-0722

trinkiewatson.chaseinternational.com

40+ years in business

TRINKIE WATSON (530) 582-9991 

thericeteam.com

Employs

4 people
13 years in 

business

designing environments that  

enrich the human experience

(530) 583-9222 

jkaedesign.com

Employs

12 people
35 years in 

business

(530) 546-9000 

northtahoebusiness.org

Members

213 businesses

Please do business  

with NTBA members

40 years in 

business

LOCAL
LIFTS

HIGH SIERRA PRODUCE: 

Gary Romano’s Sierra 

Valley Farms has the only 

on-farm farmers market in 

California. Courtesy photo

KNITTERS UNITE: Local yarn enthusiasts gather with 

their fiber swag in the first ever Sierra Nevada Yarn Crawl. 

Courtesy photo

$246,092 Through GoFundMe 

campaigns, as of press 

time. See more, p. 52.

24.8%

Tahoe Forest Health System has upped the ante in 

women’s and children’s health and overall wellbeing. The 

hospital district credits support from other community 

entities and members as a key to moving these initiatives 

forward. Above stats are from their yet unreleased annual 

report for 2018.

(530) 587-3607 

moonshineink.com

Employs

8 people
17 years in 

business

Keep Tahoe Smart

(530) 584-7554 

tahoetrunkshow.com

Locally made 

jewelry, art, 

and stuff.

Voted best 

gift shop.

Employs

3 people
6 years in 

business

www.TahoeTrunkShow.com

Lake Tahoe

(530) 548-5112 

roundwoodfurniture.com

Employs

8 people
19 years in 

business

Creating bespoke fine art furniture

(530) 448-1643 

carmencarr.com

Experience Truckee and Lake Tahoe 

real estate at a higher level.

Employs

1 person
17 years in 

business

CARMEN CARR

(530) 546-7529 

souledomain.com

Employs

19 people
34 years in 

business

Chef established 1985

(530) 214-5564 

truckeetahoepetlodge.com

Employs

18 people
9 years in 

business

Premier Pet Boarding and Day Care

(775) 269-1140 

tahoeperfectworkout.fitness

Employs

16 people
2 years in 

business

Incline Village · Tahoe City · Roundhill

Tahoe Perfect
WorkoutT

 (530) 587-3607

sales@moonshineink.com

Shop Local. Eat Local.

Spend Local. Think Local.

ADVERTISE LOCAL.

Place your ad in the next

Top 17%
Of 2,815 U.S. hospitals that offer 

obstetrics, Tahoe Forest Hospital 

sits near the top.
Apologies, but I find this whole locals thing 

dispiriting, a dichotomy that unnecessarily divides 

our community into two tribes, us and them, with 

membership in us, we the folk who live here, 

conferring a different sort of status, even a higher 

status, than they 

have. 

Living in 

the Truckee/

North Tahoe 

region confers 

nothing other 

than the fact of 

residency. To 

believe residency 

somehow makes 

one special 

is to miss the 

importance of 

why we’re here. The reasons are many, of course, 

but they all tend to revolve around our alpine 

Sierra setting — the pine forest, the granite peaks, 

the cold, clear streams and lakes. We move here, 

simply put, because we desire a home in the trees 

and the mountains. It’s an emotional connection.

If you have brought this place into your heart, then 

it should not matter whether you are a visitor for 

a day or a resident your entire life. By having this 

place in your heart, you are more likely to give 

your heart back to it. If giving back represents 

a quality we seek as a community, then local, as 

defined by residency, becomes irrelevant.

Consider our nonprofits, many 

of which rely on donations from 

visitors or have nonresidents on 

their boards of directors. These 

people, from elsewhere, are 

helping enhance this place that 

has taken hold of their hearts, this 

place that you and I call home. To 

see these people as other than us 

is not just counterproductive, it is 

idiotic.

Let’s move beyond the simplistic, 

divisive concept of locals as those 

who live here. Let’s act and think inclusively. 

Merely living in an exceptional place does not 

in turn make us exceptional. It merely means 

we’re lucky as hell. It’s the people who give back, 

resident and nonresident alike, who we need to 

applaud, nurture, emulate.

~ Richard Anderson served two terms on Truckee’s 

Town Council and is now in his second term as a 

Nevada County Supervisor. 

Yeah, I’m a Local. So What.WHAT DOES IT MEAN TO BE A TAHOE/TRUCKEE LOCAL?

Funds raised for locals in need

933 hours
of therapy offered by TFHS and 

the Mountain Gateway Center as 

part of their Youth Therapeutic 

Mentoring Program.

92% 
of local kindergartners 

were vaccinated last year.
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SAVE

BOOK THE 

YEAR

$130/month
print & online

THINK LOCAL 
is a signature on a 

statement saying we 
believe in Tahoe/
Truckee and want 
to see a thriving 

community 
we all love. 

Ad size: 2.33" x  2.33" 

PUZZLE PAGE
Be the only 
advertiser 

on the most 
interactive 
page in the 

paper!

Publishes every three months (Jan., April, July, and Oct.) Publishes every month
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THE GIFT OF 

ENTERTAINMENT

What’s a better gift for the holidays 

than one of entertainment? You can 

purchase gift cards that are good for 

tickets and concessions, or buy your 

loved one Star Wars: the Last Jedi 

tickets, which plays from Dec. 14 to 

Jan. 11. We also have Art Haus kleen 

kanteen cups, T-shirts, and We The 

Trees hats for sale.

(530) 363-0234

TahoeArtHausCinema.com

2018 HUMANE SOCIETY 

SUPERHEROES CALENDAR

The Humane Society of Truckee-

Tahoe’s 2018 calendar makes the 

perfect gift for everyone from your 

dog sitter, to your children’s teacher 

to your awesome in-laws… because 

everyone loves dogs and who doesn’t 

like a superhero. Calendars are 

$20 with the proceeds helping our 

community’s homeless pets. 

hstt.org

TAHOE/TRUCKEE HISTORY

The Park Store inside the Visitor 

Center at Donner Memorial State 

Park is the perfect place to fi nd 

special gifts AND support your local 

State Parks! We have an extensive 

inventory of books for both adults 

and children and carry amazing 

gifts for the entire family. SSPF 

membership discounts!

(530) 583-9911 

SierraStateParks.org 

WIDE ARRAY OF HAND-

CRAFTED GIFTS 

Come to the White Buffalo in historic 

downtown Truckee and shop local 

this holiday season! We have a wide 

array of beautifully hand-crafted gifts 

for all tastes, styles and budgets. 

From jewelry, purses, hot sauce, and 

knives to home decor, games, pottery 

and candles ... we’ve got something 

for everyone in the family.

(530) 587-4446

WhiteBuffaloTruckee.com

INSPIRE THE COOK 

IN YOUR LIFE

... with a gift from Tahoe Oil & Spice! 

Mini sampler sets, olive oil and 

balsamic gift box pairs, spice sets, 

and gift baskets made to order. Let us 

help you decide what will make their 

tastebuds sing!

(530) 550-8857

TahoeOilAndSpice.com

MOONSHINE INK 

SUBSCRIPTION

Do you have someone on your 

holiday shopping list who has an 

avid Moonshine habit or splits their 

time between here and Maui? Look 

no further than a subscription to 

Moonshine Ink to keep them in the 

loop with the goings-on in Truckee/

Tahoe for only $25/year. 

(530) 587-3607

MoonshineInk.com

12 GIFT IDEAS 

from local artists
 and shops

for everyone on your list

.ETUBIRTNOC .SSUCSID .DAER 
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TRUCKEE LOVE 

BASEBALL ONESIE

This locally printed AND super soft 

baseball tee is the perfect gift for the 

newest addition to your family at $25! 

truckee love. offers great gift options 

for everyone on your holiday list. Find 

this and other tokens of love online 

or at our Donner Lake Shop.

TruckeeLove.com

TAHOE-PERFECT VODKA

One size fi ts all! Tahoe Blue is a local, 

award-winning, and gluten-free 

vodka made from a super-smooth 

blend of grapes, corn, and sugarcane 

coupled with world class Tahoe water. 

Available at most local liquor and 

grocery stores.

(530) 307-2884

TahoeBlueVodka.com

WILD WONDERFUL TAHOE 

FINE ART PRINT

Invite Tahoe inside by giving the gift 

of an artful portrait of one of our 

wild resident neighbors. 8x10 matted 

print, $45.
Choose from owls, bears, landscapes, 

and many other paintings inspired by 

our mountain home. Originals, prints, 

greeting cards, postcards and custom 

commissions.

SaraLSmith.com

HANDCRAFTED EVERYTHING

Sip your seasonal brews in style from 

Riverside Studio’s newest pine tree 

tumbler! The cup comes in calico 

white, blue, red and yellow. Visit their 

gallery in downtown Truckee to fi nd 

other unique, handmade gifts for 

everyone on your holiday shopping 

list — from pottery, leather, jewelry, 

and metal sculptures to artwork and 

more!

(530) 587-3789 

RiversideArtStudios.com

SMARTWOOL SOCKS

Gear up to stay out longer: 

New Smartwool® PhD® ski socks 

with Indestructawool™ technology 

help keep your feet warm and dry, 

run after run. 

11200 Donner Pass Rd. #5e, Truckee

(530) 536-5200 

TahoeMountainSports.com

GIVE THE GIFT OF 

“CUISINE UNIQUE”

Wolfdale’s Cookbook: Enjoy more 

than 70 of our favorite recipes 

collected since 1978, plus the memoir 

of Chef Douglas Dale for $34. 

Wolfdale’s Gift Card: Enjoy ‘Cuisine 

Unique’ dining in Tahoe City with 

views of Lake Tahoe. Any value 

available.

(530) 583-5700

Wolfdales.com

SPONSORED 

CONTENTGift Picks

SAVE

WHEN ADDING TO

A REGULAR

NOV. AD

$149/month
print & online

GIFT PICKS 
Gift guide just 
in time for the  

holiday season — 
share your ideas 
with our readers. 

Publishes in December edition

SAVE UP TO

BOOK MULTIPLE 

TIMES

$195/month 20

$50

"I love Moonshine Ink. I think we are lucky, as a community, 
to have a publication of this quality with well written, 

in-depth features and studies on the issues, events and 
people that matter to us. I wish they published more often!  

However, a testimony to their journalistic strength is that 
even after 30 days their stories are still relevant."

~ Bonnie Dyer, LTMF President
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“We find advertising in Moonshine Ink 
provides the perfect exposure for marketing 
our Boutique Q Clear Laser practice … we 

get a mix of local, visiting, and seasonal 
clients. It is a testament to the broad 

spectrum of readership that follows each 
Moonshine publication. It is our 'go to' 

avenue to get the word out!”

~ Dr. Dave Condon

OUR SEASONAL PUBLICATIONS REACH 
33,000 VISITORS & RESIDENTS

ENGAGED AUDIENCE, PEAK SEASONS 
FRESH AND COMPELLING EDITORIAL

CLICK HERE FOR DETAILS

4 
months on shelves 

during each peak season

4,000 
extra copies in 
key locations

11,000 
copies inserted in regular 
Moonshine Ink editions

 AD SIZE RATE

Back page $1431

Full page $1194

1/2 page $693

1/4 page $396

1/8 page $215 

 Page 3, inside back 
or inside front add $165

Right-hand read or 
1/4 page ad 

on Parting Shot 
add $83

Please note that publication size is smaller than regular edition.  

CLICK HERE for detailed ad dimensions.  

Due to COVID-19 this advertising opportunity is temporarily unavailable 

https://www.moonshineink.com/advertising/#seasonal-publications
https://www.moonshineink.com/advertising/#seasonal-publications
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30,000 
Page Views Monthly 

9,000 
Visitors Monthly

On all pages —
be on top of the world 
and everyone's mind!

BANNER
728x90 px

SIDEBAR
300x250 px

FEATURED 
EVENT

250x250 px 

DIGITAL ADS

1,700+ 
Subscribers

31.8% 
Open Rate

$75/email
CLICK HERE FOR DETAILS

Our beefy sidebar ads 
show on all pages except 

TAP calendar. 

Promote your event on 
our TAP calendar pages. 

WEBSITE

EMAIL 
NEWSLETTER

Features online-exclusive content, direct to reader 
inboxes. Features your ad plus live text. 

Commit

 
&

 

Save

5%
OFF

10%
OFF

20%
OFF

*Ads must run in consecutive months to qualify for discounts.

* 3 TIMES

6 TIMES

  12 TIMES

Dedicated readers return to the website often,  
especially for our online-exclusive stories.

INLINE TEXT
300x250 px

Options are middle or  
bottom of article. 

Banner, Premier     

Banner                   

Sidebar Premier     

Sidebar                 

Inline Middle         

Inline Bottom         

Featured Event      

$280

$150

$150

$115

$150

$115

$50

 AD SIZE RATE

https://www.moonshineink.com/advertising/#digital-ads
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308,500
TOTAL VIEWS

CLICK HERE FOR DETAILS

WILDLY POPULAR TINY PORCH CONCERTS

Sponsor 
inspiring videos that are online for a lifetime!

AND MORE

RAINBOW GIRLS

 RATES

Lead singer          $1,100

Back-up vocals       $600

Moonshine snags local or nationally famous bands passing through the area and films them 

in an unplugged-style concert on the tiny porch at our world headquarters.

"I enjoy the Tiny Porch Concerts and 
tell all my friends about them. I REALLY 
enjoyed the three ladies that performed 

on the Cottonwood deck!"

~ Don Leslie, Leslie Heating & Hydronics

POOR MAN'S WHISKEY

WILLY TEA TAYLOR

Due to COVID-19 this advertising opportunity is temporarily unavailable 

https://www.moonshineink.com/advertising/#tiny-porch-sponsor
https://www.youtube.com/playlist?list=PLBpBjBNTQUa0y8JNXDnNU9Q6VtBReh5R7
https://www.youtube.com/playlist?list=PLBpBjBNTQUa0y8JNXDnNU9Q6VtBReh5R7
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2021 PRINT CALENDAR

KEEP TAHOE SMART 
Advertising: sales@moonshineink.com 
Content: editors@moonshineink.com 
Calendar: calendar@moonshineink.com

EDITION SHELF DATES DEADLINES Our Sections
•  News: Investigative Reports, Business, Updates

•  Opinion: Letters, My Shots, Shine On Comics

•  TAP Calendar: Community Events, Get Out & Gos

 •  Mountain Life: Community, Pets, Health & Wellness

•  Soul Kitchen: Food from Field to Fork

•  Sports & Outdoors: Active Lifestyles, Great Outdoors

•  Arts & Culture: Music, Theater, Fine Arts

•  Your Canvas:  Parting Shot, Your Stories

Holiday Gift Picks

When sending a press release about a calendar item, 
please include event title, date, time, location, cost, and 
contact info.  

Send photos at 300 dpi and at least 4x6 inches.

FEATURE

Print edition publishes on second Thursday of every month

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER 

Jan. 14 – Feb. 10  

Feb. 11 – March 10

March 11 – April 7

April 8 – May 12

May 13 – June 9

June 10 – July 7

July 8 – Aug. 11

Aug. 12 – Sept. 8

Sept. 9 – Oct. 13

Oct. 14 – Nov. 10

Nov. 11 – Dec. 8

Dec. 9 – Jan. 12

Close: Jan. 1
Art Due: Jan. 4

Close: Jan. 29 
Art Due: Feb. 1

Close: Feb. 26 
 Art Due: March 1

Close: March 26 
Art Due: March 29

Close: April 30 
Art Due: May 3

Close: May 28 
Art Due: May 31

Close: June 25 
Art Due: June 28

Close: July 30 
Art Due: Aug. 2

Close: Aug. 27 
Art Due: Aug. 30

Close: Oct. 1 
Art Due: Oct. 4

Close: Oct. 29 
Art Due: Nov. 1

Close: Nov. 26 
Art Due: Nov. 29
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1/2
vertical

1/4
vertical
#2

1/8
vertical

1/8 horizontal

1/4 horizontal

1/2 horizontal
1/4
vertical
#1

1/16

3/5 vertical 1/5
vertical
#2

1/10
vertical

1/5
vertical
#1

1/20
vertical

1/5
horizontal

2/5
vertical
#1

2/5
vertical
#2

1/20 horizontal

1/10 horizontal

4.75” x
11.888” 2.25” x

11.888”

2.25” x
5.819”

2.25” x
2.785”

9.75” x 2.785”

4.75” x 5.819”

9.75” x 5.819”

4.75” x 2.785”

5.75” x
11.888”

1.75” x
11.888” 1.75” x

5.819”

3.75” x
5.819”

5.75” x 3.8”

5.75” x 7.85”

3.75” x
11.888”

3.75” x 2.785”

3.75” x 1.267”

1.75” x
2.785”

WEB ADS:
1) Banner (Leaderboard): 728 x 90 pixels
2) Featured Event (Rectangle): 180 x 150 pixels
3) House Banner (Custom): 247 x 90 pixels
4) Sidebar Ads Home (Rectangle): 180 x 150 pixels
5) Sidebar Ads Interior (Medium Rectangle): 300 x 250 pixels

PRINT FULL PAGE ADS:
1) Full page (with folio/no bleed): 9.75” w x 11.888” h
2) Full page (no folio/no bleed): 9.75” w x 12.15” h
3) Full page with bleed: 11.25” w x 13.65” h (with .5” bleed)
              10.25” w x 12.65” h (final trim size)
               9.75” w x 12.15” h (safe zone)

2/5 horizontal
7.75” x
5.819”

Moonshine Ink prints on a web press. 
Two HUGE considerations of this type of printing are:
REGISTRATION: The web press moves incredibly fast. Four 
plates line up to make every element on the page. To keep things 
sharp, it helps to make text and graphical (logos etc.) elements 
with as few inks (CMYK) as possible. And…

DENSITY: Newsprint is porous. Ink seeps outward from the point 
where it gets put, which is called dot gain. So, lightening up the 
ink levels is preferred. If ink density is too high then the artwork 
starts looking muddy and may track to other parts of the page 
and publication.

With these two points in mind, here are some of the most 
important optimization tips for our press:
•  100% K: Set your black text and small to medium black artwork 

to 100% K, no other inks. In other words, not rich black.

•  Overprint Black: In your document, set black text to overprint. 
If you do not know how, let us know — we may be able to help 
you find the setting.

•  Make It Pop: For logos, vector artwork, or text, keep colors to 
no more than 3 inks. Less is better and makes colors vibrant.

•  Reverse It Right: If there is reverse text, make it at least 10 pt., 
thicken it up, and place it atop a 1- or 2-ink background color. 

•  Photo Adjustments are best adjusted to lighter than you think. 
Sharpen those images so the edges are defined. We can help 
optimize photos.

•  Yellow can be hard to read by itself when printed on newsprint 
so we suggest adding a 10% magenta.

•  Black text on a screened box: Make the screen a maximum of 
30%. If the screen is darker, the type may be hard to read. Make 
the screen a minimum of 10%, because anything lighter may not 
show up as much as you’d like.

•  Do NOT include crop or registration marks. 

•  Digital files may be submitted as pdfs, jpgs, tifs, or eps. 

•  Any images or artwork need to be 300 dpi at actual size. Be 
sure to scan artwork at 300 dpi. Do not upsample images.

PRINT AD DIMENSIONS
CREATING 
YOUR OWN ARTWORK?
Here are some tips to make it SHINE.
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— SAFE ZONE
KEEP COPY WITHIN SAFE ZONE:  
9.75 inches wide by 12.15 inches tall
All critical elements (text, images, graphic elements, logos, 
etc. must be kept inside the blue box. (.25 inches from the 
trimming zone.) Anything left outside the blue box may  
be cut off during trimming.

— TRIMMING ZONE
FINAL TRIMMED SIZE:  
10.25 inches wide by 12.65 inches tall
Please allow .5 inches cutting tolerance around your ad.  
We recommend no borders due to shifting in the cutting 
process, borders may appear uneven.

— BLEED ZONE .5 INCHES
FINAL SIZE WITH BLEEDS:  
11.25 inches wide by 13.65 inches tall
Make sure to extend the background images or color  
all the way to the edge of the black outline.

NON-BLEED 
FULL PAGE AD DIMENSIONS:  
9.75 inches wide by 11.888 inches tall

Do NOT include crop or registration marks

FULL PAGE WITHOUT BLEED

FULL PAGE WITH BLEED

PRINT AD DIMENSIONS

BACK PAGE ADS ONLYONLY

Subscrption
Label Area

Our subscription labels
(for those who receive the
paper via mail) go on the
back page.

Please take into consideration the
placement and size of the
label when designing your ad.

The subscription label is 4 inches wide 
by 1.33 inches tall and will be placed 
approximately .5 inches from the top 
and right edges. Thus we recommend 
not putting text in this area.

107/8 in

6in
1/2 in

1/2 in

FULL PAGE WITHOUT BLEED


